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FIT ONE STANDARD BORING 


vs 


tate Now all of these Dexter lock lines can 

we Soar SOCK Hie be installed in one standard boring. 

j Even the entrance handle sets fit the 

‘ . same holes. And what's more, Dexter 


locks are installed with our special 


installation tools to achieve a perfect 
boring in a fraction of the time nor- 
GIRDER LOCKS : . : 
mally required. Installation cost is 
cut to a minimum. That's one reason 
: so many contractors specify Dexter 


Lifetime Locks. They know that 
Dexter materials and workmanship 
are unmatched, that every lock is 
guaranteed for the life of the build- 
ing .. . and that no lock installs 


PIN TUMBLER AUXILIARY LOCKS 


faster than a Dexter. 
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This standard boring is 

’ j easily made with Dexter 

Propane {> / installation tools. Holes 

ian are perfectly aligned by 

tides oe bit guide—standardized 

7 face plates and strikes 

ENTRANCE HANDLE LOCKS PUG oa, e oll ibe IB pec pe 


in Canada: Dexter Lock Canada Itd., Guelph, Ontario 
In Mexico: Dexter Locks, Plata Elegante, $.A. de C.V., Mexico City 





double your profits with 








LET US SHOW YOU HOW AT 
BOOTH 415 
NRLDA SHOW, CHICAGO 
Dec. 10-13 





























Are you losing money because of the way you buy? You can double your profits 
with mixed carloads direct from The Silcrest Company. 

Get your stock millwork along with nationally advertised Crestline products 
in the same car! Your cost goes down, You save on delivery. You are assured 
of a dependable source whose business is built on service. 

Now’s the time to inspect your purchasing. Meet competition with a better 
product at lower cost! Write The Silecrest Company today for more details, 
quotes, or a personal call. 


aor: Tee re = oan ace came {K 
none better to build with or to sell sd LIP a) 


Manufactured by THE SILCREST COMPANY, WAUSAU, WISCONSIN 








mbination Aluminum Doors 


Crestline Millwork includes Removable Double-Hung and Slideby Window Units « Casemer 
others 


Weatherstripped Door Frames « Louver, Panel and Sash Doors « | 
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... offers the architect and craftsman new 
possibilities for interior and exterior design 


Random Grooved Texture One-Eleven has all the same popular 
qualities found in regular Texture One-Eleven, Only here the 
grooves are cut at different intervals on the face of the plywood, 
giving the appearance of random planking. The pattern is also 
available in Brushed Texture One-Eleven. 
Attractive and practical as exterior sid- 
ing, patio enclosers, carports, feature walls, 
fencing and in partitions, You'll 
also see it in commercial buildings 
where a wood accent is needed, 
Remember, all Texture One- 
Elevens are split-proof, puncture- 
proof and are a grade-trademarked 
exterior fir plywood... (EXT- 
DFPA) made with 100% water- 
proof glue. 


ORDER NOW from your nearest 
ROSEBURG JOBBER 


ROSEBURG or wholesaler 
aU Tt Tele my P.O. Box 1091 


ROSEBURG, OREGON 


Circle No, 2 on Coupon, page 96. 
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ROSEBURG’S 
RANDOM GROOVED 


| Texture One Eleven 


EXTERIOR FIR PLYWOOD + EXT-OFPA 





Brushed 
Textured One-Eleven 


Encompassing all the popular 
features of regular Texture 
One-Eleven, Brushed One 
Eleven has a deep etched sur 
face displaying a rippled 3-d 
grain effect 





Brushed-Wood Plywood 
One of the most beautiful and 
decorative plywoods ever de 
veloped. 100% clear panel 
faces with Roseburg’s Quality 
“Deep-etch" manufacturing. 





Knotty Pine Plywood 

Always o popular plywood for 
cabinets and wall paneling. Its 
wide use encompasses both 
new construction, remodeling. 
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Roseburg Lumber 

Cut from the nation’s largest 
stand of virgin timber, Rose 
burg Quality lumber is 100% 
kiln dried and end stamped, 
excepting plank and timbers. 
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the TOUGH vapor barrier jobs 


g0 to ROTBAR NO. 5 


ROTBAR NO. 5: TOUGH, STRONG, 


AS 





WATERPROOF, GLASS-REINFORCED 
PAPER MEETS ALL VA, FHA REQUIREMENTS 


~~ 
e<— 
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Across the nation dealers say Glas-Kraft 
ROTBAR NO. 5 has No. | Acceptance from 
Architects, Builders, Contractors and Home 
Owners. ROTBAR NO. 5 is not a stretchy 
delicate plastic film. It was built for the job 
the rugged jobs. It's strong, tough, light, 
waterproof, easy to handle, hard to tear, 
difficult to puncture. 


Call the Glas-Kraft Distributor in 
your area now for samples, prices and 
literature, or write 


FOR SLAB AND CRAWL SPACE 
APPLICATIONS. 


Graphic proof of ROTBAR's 
high resistance to tears and 
punctures! Concrete slab being 
poured on ROTBAR NO. 5 
membrane, laid directly over 
sharp, coarse aggregate base. 
Waterproof construction and 
insulating properties of ROTBAR 
add extra value. 


Here's why you too should stock and sell Glas-Kraft ROTBAR NO. 5: 


DURABILITY ROTBAR NO. 5 Glas-Kraft has amazing all-directional 
strength, high resistance to tears and punctures. Miles of non-detericrat- 
ing glass fibres are bonded between chemically treated layers, under 


heat and pressure, 


ECONOMY Your customer saves twice: when he buys and when he 


installs with 18” to 96” wide rolls or lapped blankets up to 26’ wide. 


‘These mean easier handling, fewer man-hours on the job. 
ACCEPTABILITY ROTBAR NO. 5 Glas-Kraft fully meets VA and FHA 


MPR Revisions #51 and #55 requirements. It was specifically designed 
and tested for longer, better protection against moisture and soil bacteria. 


ual GLAS-KRAFT 


imne¢e¢ O84? OR ATASD 
LONSDALE, RHODE ISLAND 


TRADEMARK 
REGISTERED 


Circle No, 3 on Coupon, page 96, 


November 26, 1956, AMERICAN LUMBERMAN AND 








NEWSCAST 





LATE AND IMPORTANT Developments of the Industry 


DEALER ATTENDANCE ONLY WORRY AS NRLDA SHOW OPENING NEARS. 

Final plans for the NRLDA exposition at Chicago, December 10-13 are about 
complete and the only real worry is subStantial attendance by lumber dealers. 
Hotel reservations are up from last year and general comment is encouraging. 
Everyone seems to think the program is vastly improved and should mean a heavy 
gate. NRLDA reports all exhibit space has been sold. 

Something for every dealer, small, medium or large, has been the guitdepost 
in planning clinics, demonstrations and other events. The details have all been 
presented in this and other publications—it's now up to the individual dealer. 

The exposition is different from state and regional conventions, largely in 
its emphasis on program, rather than social activities. Both change and prob- 
lems are everywhere in this industry today. The NRLDA exposition is the only 
one-Stop center for the latest ideas in building products retailing. Can you 
afford to miss it? 

















SEE ACTIVE LU-RE-CO PROGRAM IN 1957. 

More Lu-Re-Co houses next year will be built if extensive promotional plans 
now being made materialize. It was learned this week that the Lu-Re-Co system 
will be used for the model home built each year on the NBC television "Home" 
program. Confirmation is expected next month. 

Bringing Lu-Re-Co to the smaller-volume dealer is the goal of NRLDA 
officials next year. It is expected that more emphasis will be placed on 
efforts to encourage wholesalers to offer Lu-Re-Co panels to their dealer cus- 
tomers. Also, we expect more dealers will band together to produce panels 
cooperatively. 








INTEREST RATES REACH PLATEAU. 

Tight money and high interest rates have been important factors in limiting 
this vear's home building. Now, unless there is a very vigorous increase in 
post-election building activity, interest rates have probably reached the top. 
There should be no further tightening in the overall credit situation. 

Demand for credit now shows little of the feverish pressure which was evi- 
dent following the settlement of the steel strike. Bankers expect loan in- 
creases between now and the end of the year will be no more than seasonal. Such 
demands can be met without a further tightening of money. 














FEATURES THAT SELL NEW HOMES. 

Real estate editors were recently polled on the features that sold homes 
most readily for builders in their area. The gimmicks preferred included 
kitchen exhaust fans, built-in ovens and ranges, garbage disposal units, table 
top vanity wash basins, low voltage wiring systems that permit touch plate 
light, home intercom systems, hi-fi, built-in refrigerators, range hoods, indoor 
planters, garages that double aS gamerooms. 

Yesterday's doozies were telephone niches, window boxes, front porch trel- 
lises and door chimes, to mention a few. Remember? 








THOSE SALES THAT GET AWAY. 

Nearly 50% of all department store customers walk away without buying any- 
thing, according to a recent survey. Also only 10% of the clerks time was spent 
on selling; the other 90% was used for wrapping, writing up the order, etc. 
Having visited lots of yards, we wonder if the figure wouldn't be higher in the 
lumberyard, eSpecially on Saturday morning. 

Common-sense merchandising will help solve this problem. Tagged goods, for 
example will outsell non-tagged items 12 to 1, reduce the clerk's time with each 
customer. Numbered tags for customers will reduce irritation, mean fewer walk- 
outs. Customers are now being encouragei to fill out their own charge slips 
during rush periods for some types of merchandise. Write National Cash Register 
for details. (news continued on next page) 
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1957: Million or More Starts 


“1957 should be the eighth consec- 
utive year in which the home building 
industry will start a million or more 
new houses,” predicts Joseph B. Hav- 
erstick, soustlent, National Associa 
tion of Home Builders. When final! 
figures are in for this year, Haverstick 
added, it is probable that approximate 
ly 1,050,000 to 1,100,000 new private 
homes will have been started This ifs 
about 250,000 unita below 1955. 

Speaking before the 18th annual 
Building Products Executive Confer 
ence in Washington, D. C., Haverstick 
conceded the industry faces many un 
certainties next year, due mainly to 
the tight mortgage credit situation. 

“We may not be as robust as we 
were in 1955, but we are a long way 
from needing crutches,” Haverstick 
asserted, “The demand for new homes 
is there and there’s no question that 
every home built in 1957 will be sold.” 


NEWS in BRIEF 


U. S. Forest Products Week 


‘Despite the large number of spe 
cial days and weeks that are now ob 
erved to a greater or lesser degree, 
there would seem to be room—and a 
legitimate need—for an annual na 
tional event or program recognizing 
the importance of forest products,” 
uggests our associate Vance publica 
tion, Wood & Wood Products, in part, 
in a provocative editorial titled “U. 8S. 
Needs Forest Products Week.” 


“A National Forest Products Week 
would merit the active support of 
everyone who has a stake in wood and 
other products of our forests. Would 
you cooperate to make such a week a 


or 
icce ? 


New Lumbermen's "Red Book" 


The new, November, 1956, issue of 
the “Red Book” is just off the press 
Copies of this 150th issue may be ob 
tained from the publisher, Lumber- 
men’s Credit Association, Inc., 608 S 
Dearborn St., Chicago. 


Since 1876, the “Red Book” has been 
a principal source of credit informa 
tion for the lumber, woodworking and 
allied industries. It lists and evaluates 
the manufacturers, wholesalers, re- 
tailers and quantity users of lumber 
and wood products of all kinds. Pub- 
lished semi-annually, the “Red Book”’ 
is kept up to date by twice-a-week sup 
plements containing last-minute items 
of credit and sales information. 


LAST-MINUTE NRLDA NEWS 


Test Your Knowledge on TV 


Lumbermen are invited to test their 
knowledge of modernizing and simu! 
taneously appear on closed circuit tele 
vision at the NRLDA exposition, Chi 
cago, Dec, 10-13. In a unique contest 
program to be staged in Home Mod 
ernizing Magazine's exhibit booth at 
the International Amphitheatre, lum 
bermen will have a choice of 15 cate 
gories from which to test their mod 
ernizing business knowledge 


The format will be similar to the 
popular TV quiz shows, with the first 
questions easy and the subsequent 
more difficult. Every lumberman who 
is willing to test his knowledge will be 
awarded some type of priz 


Women Dealer NRLDA Speaker 


Miss Carolyn B. Nettleton, Coving 
ton, Va., will be the first woman 
lumber dealer to appear on an NRLDA 
exposition program. Miss Nettleton, 
secretary-treasurer and active man 
ager of C. B. Nettleton, Inc., will be 
one of the participants in the Amphi 
theatre luncheon clinic, “Opportunitie 
in Ready-Mix,” Wednesday, Dec. 12. 


Two ready-mix plants are operated 
by C. B. Nettleton. The first was 
opened in April, 1953, in Covington. It 
was so successful that a second plant 
was opened this past summer in West 
Virginia. 


Following her graduation from col 
lege, Miss Nettleton served with the 
American Red Cross in the Pacifie in 
World War Il. She returned to take 
over the active management of the 
Nettleton yard, which was founded by 
her grandfather in 1887, The organi 
zation now has 15 employes 


American Lumberman's architec 
ural consultant, James N. Linden 
berger, is now preparing plans for a 
beautiful retail] lumber store (45’ x 
90’) and office, which Miss Nettleton’ 


firm will build early next year 
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Exhibition Flashes 


HYSTER CO. unloads strapped unitized 
loads of lumber with its side-shift equip- 
ment 


Hyster Co. Newest industrial truck 
attachments, including end loaders, 
wing shifts, side shifts, tilt shifts, 
fork extensions and other equipment, 
will be displayed by the Portland, Ore., 
firm at the International Amphitheatre 
in Chicago, Dec, 10-13. Specifically de 
signed to reduce material handling 
overhead, the attachments will be 
demonstrated on Hyster lift trucks in 


HOW TO CUT costs 
of order picking and 
assembly in yards by 
using a small, inexpen- 
sive tractor will be 
demonstrated by Inter 
national Harvester Co. 
at the NRLDA show in 
Chicago, Dec. 10-13. 
The small, new Cub Lo- 
Boy tractor (right) op- 
erates on as little as a 
quart of gasoline per 
hour 


ar 


Vovember : 


various capacities from four to fifteen 
thousand pounds. 

Hyster will exhibit equipment in two 
large booths and participate in track- 
side loading and unloading demonstra- 
tions in a large outside area, and in 
demonstrations in a 100’ x 100’ mode! 
warehouse. New techniques for ship 
ping packaged lumber and how to 
make the best use of storage space wil! 
be featured. “Operation Profit,” a color 
film produced especially for dealers, 
will be included in the films to be 
shown at the exposition’s “Little 
Theatre.” 


Stanley Works. Stanley Tools, Stan 
ley Electric Tools, Stanley Hardware 
and Stanley Steel Strapping, divisions 
of The Stanley Works, New Britain, 
Conn., will demonstrate the following 
new tools and merchandising systems 
at the NRLDA exposition. 

Booth No. 419. Surform, new tools 
for forming and finishing wood, plas 
tics, copper and all other rigid mate 
rials up to the’hardness of mild steel 

Booth No. 324. New 6%” builders’ 
saw and router gift kit in action 

Booth No. 503, Complete hardware 
lines, the Flex-O-Matic cabinet hard 
ware merchandising system and slid 
ing door hardware. 

Booth No, 802. Latest lumber strap 
ping systems, including the new Stan 
ley Jet, featuring preset tensioning 

(news continued on page 12) 
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Question: 





What flooring 
is best designed 
for over-the-counter 
sales? 














— because it’s packaged 


and merchandised 


for self-selling 


ET THERE BE no mistake about the profit that waits 
for you the moment you stock Goodyear Floor- 
ing for over-the-counter selling. 


For Goodyear has the one complete program for self- 
selling to the big “Do-It-Yourself” market. 

First, it has the complete line — yours from one dis- 
tributor, in one inventory. When you stock Goodyear, 
you offer the top-quality VINYL and the finest 
RUBBER Flooring made! 

Next, everything is provided. With Goodyear you get 
color charts for the customer to choose from, floor- 
planning graphs so he can estimate his needs, com- 
plete installation instructions AND a self-installation 


kit which includes all the needed tools! 


Goodyear Vinyl and Goodyear Rubber Flooring come 
packaged in conveniently boxed tiles. Colors are the 
best in the industry —and the material? None better 


anywhere! 


The profits are waiting — and remember: stocking 
dealers get giant merchandising package and display 
material. It’s THE complete program — the easiest 
money you will have ever made 

Call your Goodyear Distributor for details on profit- 
selling of the World’s Moat 
Goodyear, 


able over-the-counte 
Carefree Flooring Or write direct to 
Flooring Department W-8222, Akron 16, Ohio. 


GOOD, YEAR FPooviing 


RUBBER * STANDARD, DELUXE, SUPER DELUXE VINYL * FOR FLOORS * WALLS * COUNTER TOPS 
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e! ‘Dramatic New Styling — 





... the exquisite CHALICE design 


No. 439 with exclusive concave roses 
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No. 411 with exclusive concave roses 











for the Corbin Defender / 


Today’s outstanding luxury lock in the 
medium price range is more luxurious than 
ever! The CORBIN Defender now offers 
brilliant new styling — 2 new, refreshingly 
different lockset designs, 7 sparkling new 
rose designs, and a new, richly-styled 
auxiliary handle. Supplementing the 
Defender's original 4 lockset designs and 
auxiliary roses, these brand-new additions 
provide practically limitless door-styling 
possibilities. 


The Defender gives extra quality in every 


detail of operation, too. For example, exclusive 


Velvet-Glide Action — the velvet smooth 
motion of the latch retractor moving on 
precision ball bearings. Like the CORBIN 
Guardian, today’s leading low-cost lock, the 
Defender brings unsurpassed styling and 
performance to its price range. Both locks are 
premium products in the CORBIN Pacesetter 
Line — the complete modern line that 


provides everything in door hardware. 


P & F CORBIN Division 
The American Hardware Corporation 
New Britain, Connecticut 





ve 
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NEWS in BRIEF 


Lotz Industry Consultant 


Herbert F. Lotz, well-known to thou 
sands of dealers and lumberyard em- 
ployes in the 
United States and 
Canada, an- 
nounces his re 
tirement from the 
Johne-Manville 
Company and the 
formation of Her- 
bert F, Lotz Asso 
ciates, Manage. 
ment Consultants, 

268 8. Pleasant Lotz 

Ave., Ridgewood, N. J. During the 20 
years he was with J-M, Lotz partici 
pated in 26 of the 88 Housing Guild 
Schools conducted by Art Hood, now 
editor of American Lwmberman, and 
lectured on estimating to more than 
8,000 dealers. 

In subsequent years, he conducted 
more than 150 estimating classes at- 
tended by dealer customers of his com- 
pany and gave the estimating lectures 
in 85% of all the 80-day courses which 
have been sponsored by dealer asso- 
ciations. He is the author of estimating 
and blueprint reading texts for the 
home improvement and farm markets 
as well as new home construction. 
Herb is available as a consultant in 
the foliowing fields: building cost 
analysis, estimating, quantity survey- 
ing and sales and estimating training. 


Urges Market Survey 


A Dartmouth professor advised the 
lumber industry to make a thorough 
study of its present markets and con- 
sumer attitudes as the first step in 
considering a proposed national pro- 
motion campaign for lumber and wood 
products, 

Speaking at the annual meeting of 
the National Lumber Manufacturers 
Association in Washington, D.C. early 
this month, Albert W. Frey, professor 
of marketing, made the suggestion 
during a meeting to consider proposals 
for a national promotion campaign to 
be launched by NLMA in cooperation 
with its 16 federated associations. 

“Advertising isn’t an automatic 
sales stimulant,” Frey cautioned the 
group, “and a mere slogan is not 
going to change consumer attitudes.” 
Before deciding one way or another on 
a national advertising program, Frey 
advised the lumbermen to consider: 

Who influences the purchase of 
lumber and wood products, and to 
what extent’? 

What is the present attitude of 
these people toward products of 
the lumber industry? 

What means are available to the 
industry to improve consumer 
opinion of lumber and wood prod 
ucts? 

How many people would be influ- 
enced by national advertising in 
behalf of lumber’? 

How many ad: would be needed to 
bring about this change? How 
much would it cost? 


(hegins on page 8) 


Ask Hike in Freight Rates 


Freight rate increases amounting to 
7% will be sought by eastern and 
western railroads on an emergency 
basis. The boost would be designed to 
compensate the roads for wage ad- 
vances granted as of Nov. 1, and for 
higher costs of materials since the 
6% increase in freight rates last 
March. 

Southeastern roads decided not to 
take a hand in the drive for rate 
increases. The emergency petition is 
separated from another plea the East- 
West roads have made to the ICC for 
15% rate advances 


Air Force to Buy Locally 


The Air Force announces each of its 
air bases will use their own contract 
ing officers to purchase their individ 
ual lumber and plywood requirements. 
The change will become effective July 
1, 1957, reports Walter Carpenter, 
Captain, USAF, who is the Air Force 
Lumber Control Officer. He adds, 
“There will be considerable savings as 
a result of this decision since air bases 
will not have to try to maintain an 
inventory of lumber to provide for all 
possible uses which might occur. In 
many instances the time required for 
the Air Force bases to receive lumber 
can be reduced from 120 days to 10 
days.” 

Dealers interested in the lumber and 
plywood business of the Air Force and 
who wish to make the acquaintance 
of the contracting officers of the bases 
in their trading areas at once to review 
with them the services that can be 
rendered locally may obtain, free of 
charge, a list of all the U. S. Air Force 
Base locations by writing to Ame» 
ican Lumberman, 139 N. Clark St., 
Chicago 2, Il. 


Do-it-Yourself Survey 


Lumber and plywood are the build 
ing materials in greatest demand by 
do-it-yourself customers, according to 
a recent survey of New York state 
dealers by Prof. Gerald H. Smith, de- 
partment of forest utilization, State 
University of New York. 


Some 60% of the handymen ask for 
these two items, Smith found, while 
40% asked for general building ma- 
terials, About 86% of the dealers 
interviewed had recently taken on new 
lines. Hand and power tools led the 
list of new items 


NAHB Show to Attract 30,000 


The 13th annual convention of the 
National Association of Home Builders 
in Chicago, Jan. 20-24, will kickoff the 
1957 home building season with a dra- 
matic presentation of new trends, new 
methods and new products. An attend- 
ance of more than 30,000 is predicted 
by convention chairman Leonard L. 
Frank and exposition director Paul S. 
Van Auken. 


The facilities of three Chicago con- 
vention centers, the Conrad Hilton and 
Sherman Hotels and the Chicago Coli- 
seum, will be used to accommodate a 
total of more than 775 exhibit spaces. 
Convention program features will also 
be presented at all threr locations. 


Weyerhaeuser: Record Sales 


Record sales totaling $246,605,710 
for the first nine months of this year 
are reported by Weyerhaeuser Timber 
Co., Tacoma, Wash. The figure is 3.3% 
higher than for the same period in 
1955. 

Net income for the first nine months 
this year amounted to $39,021,258, 
equal to $1.57 a share, compared with 
$39,121,684, also equal to $1.67, for 
the same period in 1955. 


New Orleans Housing Mart 


A million-dollar building materials 
center to be known as the Housing 
Mart will be erected in New Orleans, 
La. Plans call for construction to 
start early in 1957. A group of busi- 
ness men, headed by Israel Trestman, 
are supporting the project. 

The Housing Mart is planned as a 
shopping point—not a buying place 
where visitors can see all kinds of 
building materials, obtain information 
on home sites and residential financing 
and exterior and interior design and 
decoration 


ARTIST'S SKETCH 
(right) of three-story, 
million-dollar building 
materials center to be 
erected in New Or- 
leans, La. 


7 eon! cr 


Located in the suburbs, the building 
will have 45,000 square feet of floor 
space in three stories, with off-street 
parking. It will provide space for up 
to 2,000 manufacturers of building 
products and building specialties, A 
unique feature of the building will be 
the exterior concrete stairs and canti- 
levered galleries, which will enable 
visitors to inspect displays behind 
window-walls at any time of day or 
night. 
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SELL BRUCE PREFINISHED FLOORS 
TO MAKE REMODELING EASIER 


You make an extra profit on every sale—lor profes less than the cost of ordinary flooring plus on-the-job 

sional or do-it-yourself remodeling jobs, Bruce PRE sanding and finishing expense. Yet you make more on 

finished floors are best. Their “no sanding—no finishing” every sale because you get your regular flooring profit 

feature saves time, labor and mess . . . important factors plus an extra profit on the finish 

in any home improvement project. The famous “Scratch Contact your Bruce distributor now for complete 

Test” finish, applied at the factory, gives owners the details on these extra-profit floors, or write 

most beautiful foors ever E. L. BRUCE CO.. MEMPHIS 1. TENN 
Installed cost of Bruce PREfinished Floors is actually World's largest maker of hardwood floors 


~— _ 
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Nationally advertised... featured B R U ote Ee 


in Better Homes & Gardens 


Home Improvement Contest 9 P 
Full-color advertisements in leading 
consumer magazines pre-sell Bruce 
PREfinished Floors. Bruce also offers 


your customers prizes in the big Better 


Homes & Gardens home improvement 


promotion. provides yon with se FLOORS 


making literature and other dealer aids 


VISIT OUR EXHIBIT AT THE NRLDA EXPOSITION—BOOTH 609 
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-- COMPETITIVELY PRICED! 


The Stanley trademark assures you of the very best from a company whose 
name has been synonymous with quality for the past 100 years! 


DEALERS! DISTRIBUTORS! 


Reduce your overall inventory by selling both the Stanley Awning Window 
and Jalousie Window. Head, Picture Window and Mull Sections are 
interchangeable. 


STANLEY 
JALOUSIE WINDOW & DOOR 


New, patented finger-tip control operator designed 
é especially for jalousies. 
Complete weatherstripping on jamb, head and sill. 
Heavy-duty roto operator. 
Patented adjustable tension-seal louver clip. 
Available in standard and special Stanley KD sizes. 





other pate nted features 





STANLEY AWNING WINDOW 


















Complete weatherstripping plus double metal-to-metal contact at 





meeting rails, jamb and sill 
Exclusive triple-powered operating mechanism delivers equal power 







to jack screw in each jamb. 
Full cantilever support of average 12-inch vents eliminates undesir- 










able projecting arms 






Standard and modular sizes available. 









features patented 





All extrusions are fabricated on our 1,400-ton extrusion press. 


STANLEY 





DEALERS! 
DISTRIBUTORS! 
Certain desirable 


territories are still 





available 


STANLEY BUILDING SPECIALTIES COMPANY os warms TooAN 
Ne 


SUBSIDIARY OF THE STANLEY WORKS 


MANUFACTURERS OF ALUMINUM JALOUSIE WINDOWS AND DOORS, AWNING WINDOWS, 
HORIZONTAL SLIDING WINDOWS, TUB ENCLOSURES, AND JALOUSIE STRIP HARDWARE 
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FIRST IN Soles Agoeal 


STANLEY 


NEWLY DESIGNED WITH FEATURES THAT SELL! 


The all new STANLEY HORIZONTAL SLIDING WINDOW 


Nylon glides for trouble-free sliding and long life 
Modern design—adds beauty to any home 

Fixed sash prevents bowing of head and sill tracks 
Unit may be shipped KD, or assembled and glazed 
Easy to clean 

All-weather protection—sloping sill 

33 standard sizes 

Vinyl glazing channel to accommodate single or 
double strength glass 

Smooth, silent operation—rigid construction, 
Sashes easily removed for cleaning 











The all new 
STANLEY TUB ENCLOSURE 


Self-cleaning sloping sill. 

Heavy deep aluminum sections for needed strength...a full 5’ 
high from top of tub with two full width sliding panels. 

No exposed rollers or tracks. 

Nylon rollers for silent, smooth operation—requires no lubrica 
tion. 

One-piece panel head construction for operating rigidity and 
safety 

Easy to install—great for “Do-It-Yourself.” 

Completely KD. 


STANLEY BUILDING SPECIALTIES COMPANY, Dept. AL-I! 
1890 N. E. 146th Street North Miami, Florida 


Please send me full information on Stanley Building Special S : A N i E VY 
fies products 


lam a Dealer Distributor 


STANLEY BUILDING SPECIALTIES COMPANY 
a Subsidiary of The Stanley Works 
Address 


City 
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beautiful... yes, but 
proficiency comes first 
in the 


Remington Rand® 


Calculator That Prints 


The sound functional design of the 99 Calculator 
That Prints will inspire operators long after initial 
aesthetic ‘appreciation has vanished, simply be- 
cause its fast and accurate operation makes all 
calculating work easier and faster than any other 
calculating machine . 

Automatic multiplication, automatic division 
and high speed addition and subtraction are fur- 
ther enhanced by the 99's gadget-free 10-key key- 
board. New square Dexterity Keys are the ideal 
size for easy touch... ideally spaced to afford 
ample room to work with speed and assurance. 

Before you buy a calculator, see for yourself 
why the REMINGTON RAND 99 Printing Calcula- 
tor, designed foremost for function, will best serve 
you and your business. Contact your Remington 
Rand Representative for an eye-opening office 
demonstration. 


Memington. Fan 


DIVISION OF SPERRY RAND CORPORATION 


For illustrated descriptive literature write for bulletin C1096, Room 2177, 315 Fourth Avenue, Neu York 10, N.Y. 
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into the finest lumber 

During this harvesting process, 
over-age and storm-damaged trees 
are removed. The smaller trees are 
left to prosper in more sunshine and 
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THIS FOLDER HAS ALL THE FACTS ON NEW 


LBosturick CHAN-L-FORM METAL STUDS 


/ CONSTRUCTION ELEMENTS 
/ WHAT SIZES TO USE 
/ FRAMING OF OPENINGS 
/ WEIGHT PER SQUARE YARD 
CEILING ATTACHMENT AND VARIOUS BASES 
\/ ARCHITECTURAL SPECIFICATIONS 
/ FLEXIBILITY 
WA) 


JY JOB ADJUSTMENT 


Here’s another Bosturick profit maker for dealers 


You, and your customers, get a flood 
of workable, usable data from this fact- 
crammed four-page folder. Plenty of 
easy-to-read drawings, dimensions 
and sketches clearly augment the text. 
Clear, concise, easy-to-use, this folder 
will make a good selling piece for you. 


Here you'll find a full page of down.- 


with Chan-L-Form Stua 


to-earth Architectural Specifications 


that deal with installation of track, 


studs, accessories and metal lathing. 


You can take this folder to your archi- 
tects and contractors for reliable infor- 
mation. And remember, Bostwick studs 
and track will be sold through dealers 


exclusively. 


THE BOSTWICK STEEL LATH CO. 


HEATON AVE. - NILES, OHIO 


Bestwick 
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AMERICAN SCREEN PRODUCTS 
ARROW METAL PRODUCTS 
ATLAS WORKSHOP TOOLS 
OTTO BERNZ COMPANY 
BOSTITCH STAPLERS 
BRIDGEPORT FABRICS 
BROWN SPEEDY SPRAYER 
BURGESS BATTERIES 
CHANNELLOCK PLIERS 
DEWALT POWER TOOLS = 
DISSTON HAND TOOLS 
DARRA-JAMES POWER TOOLS 
DICKS-PONTIUS COMPANY 
DOUGLAS FIR PLYWOOD 
DREMEL ELECTRIC TOOLS 
DURO METAL HAND TOOLS 
EVANS RULES 

FIRZITE WOOD FINISHER 
Ue 

GREENLEE TOOL COMPANY 
HOMASOTE 


Booth No. 15. 
ware TT 


INDESTRO HAND TOOLS 

LENK LP TORCH 

LEPAGE'S GLUE 

LUFKIN RULE COMPANY 
MASTER RULE COMPANY 
McCLOSKEY VARNISH COMPANY 
MOLLY SCREW ANCHORS- 
PARAMOUNT HOME WORKSHOP 
PETERS CARTRIDGES 

PLASTIC WOOD 

PROTO HAND TOOLS 

REDI-BOLT 

REYNOLDS ALUMINUM 

ROGERS GLUE 

ROX PRODUCTS 

SAKRETE 

SHOPSMITH POWER TOOL 
STANDARD PRODUCTS 

STANLEY TOOLS 


SYNCRO ELECTRIC TOOLS 
3-IN-ONE OIL 


Lw 


BNEW YORK 36.6.) 


U.S. PLYWOOD CORP. 
WELDWOOD GLUE 

WELLER ELECTRIC TOOLS 
WONDER PASTE 

X-ACTO KNIVES AND TOOLS 
ZONOLITE 
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Asphalt Shingle Storage Idea 


Skids of asphalt shingles can be piled clear up to 
the warehouse roof if you use a rack like this one at 
Auburn Lumber Co., Auburn, Calif. It is built of 
2x4s, well nailed and cross-braced, Each “pigeon 
hole” is about six inches wider than the pallet which 
is used, Single bundles are piled nine high on each 
pallet. The plan avoids possibility of piling shingle 
bundles too high which, in turn, might cause shingles 
to stick together. 


It’s easy for fork lift trucks to handle this inven 
tory in the new concrete-floored warehouse 


Handy Sheeting Roll Boosts Sales 


A 10-foot wide roll of plastic sheeting, containing 
20-foot wide materials, is kept protected from dam 
age and dust, yet instantly available for selling to 
customers at McCollum Lumber Co., Klamath Falls, 
Ore. It is placed under the catwalk in the lumber 
shed, mounted on a pipe run through the center of 
the roll. When a customer wants a length, the yard- 
man pulls down the desired amount and cuts it off. 
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One Sign Promotes Six Different 
Train Boards 


Lacking sufficient floor space to display train 
tables, Louis Best of Best Lumber Co., Milwaukee, 
Wis., uses a large sign suspended from the ceiling to 
catch the customer’s eye. 

The sign promotes six different types of table top. 
The price of the base, $8.75, is constant, and the cost 
of the table varies according to the top. A %,” utility 
board top is available at $2 and a 5/16” fir plywood 
top at $4.50. 


Self-Service Fencing Merchandiser 


At its Builders Supermarket, the Churubusco 
(Ind.) Woodworking Co. has set up a special, self- 
service loading dock for wire fencing and metal 
posts. By making it easy for the farmer to back their 
trucks up to the platform and load the fencing, the 
firm has developed a self-service type of merchan- 
dising for these bulky items. Under roof, this same 
type dock could be used to merchandise cement, 
fertilizer and other bulky bagged, baled or rolled 
materials. 


Patch Work Quilt Wall Sells Brick 


Suilding materials yards often have difficulty dis 
playing a wide variety of brick carried in stock. To 
make it easy for customers to visualize how the differ- 
ent types of brick will look installed, Rivett Lumber 
Co., Omaha, Nebr., has erected a wall along one side 
of its yard fronting on a busy thoroughfare to display 
a wide variety of brick. 
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HYSTER ANNOUNCES A NEW TRUCK 
DESIGNED ESPECIALLY FOR LUMBER AND BUILDING 
MATERIALS OPERATIONS 


BUILOING 
peooucts 


EXPOSITION 
Via _Aeldan 
National Retad Lumber Dealers Assa. 


See the new Hyster 70 at the 
NRLDA Convention at Hyster 
Booths 36 and 40. 





HYSTER 70 


on pneumatic tires 


7000 Ibs. capacity at 
24’ load center 


Power steering 
at no extra cost 
Also available with: 
LP-Gas fuel system 
Diesel engine 
Dual wheels 


Plus a complete line of lumber and 
building material handling attachments. 


LUMBERMEN! This is the truck you've asked for... built especially 
to handle your kind of loads under conditions found in your yards... 
indoors and outdoors... with greater driving ease than your auto. 


No other 7000 Ib. pneumatic offers all these advanced features: 


@ Shortest turning radius (by far) makes pos- 
sible narrower aisles, more storage area, 


@ Power steering as standard equipment, 

@ Larger engine provides extra power to climb 
steeper grades——keeps truck going in bad 
weather. 


@ Powerful brakes (largest braking area). 


BUILDING Propucts MERCHANDISER 


@ Works inside a boxcar (the only 7000 Ib. 
pneumatic that will do this). 

@ Single lever hoist and tilt control, speeds 
handling. 

@ Low overhead clearance, with full range of 
uprights (including free-lift) to suit your in 
dividual requirements. 


Call your Hyster Dealer 
today. He Ie listed in your 
telephone directory under 

*Trucks- 
indisetriat ” 


HYSTER 


2999 N. E. Clackamas, Portland 8, Oregon 
1039 Myers Street, Danville, Itlineis 


HMyster NW ¥ Nijmegen, The Netheriend 


FACTORIES, Portiand, Oregon; Danville, Iilinois; Peoria, lilinols; Nijmegen, The Netherlands 
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from foundation to roof- 


H. KRIS is your best source of supply for 


Pre-finished 
Assembled 
Matched -Grain 


OAK Cabinets 


Wide selection 
of styles, sizes 
and finishes — 
providing you 
with tailor-made 
installations to 
meet both your 
custom and com- 
petitive markets 


Harris Arist OAKraft cabinets 


include a wide range of units for kitchen, 
bath, utility room, and special installations. 
Also sink, vanity and lavatory cabinets, and 
units for built-in ovens, ranges and refrig- 
erators, Doors, sides, and fronts are two-ply 


Circle No. 10 on Coupon, page 96. 


HARRIS, Inc. 








oak on solid hardwood core, with solid oak 
edges. All genuine oak-grain finishes, in 
choice of Silver Fox, Sea Mist, Flamingo 
Pink, Limed, or Natural color, protected with 
finest furniture lacquer. Write for full details 
and prices, 


HARRIS products are sold to retail dealers 
only. Write for complete catalog and prices. 


Columbus 15, Ohio 
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Dept. A3, 200 E. Long St. 


Here Now! NEW CHEVROLET 
TASK-FORCE 57 TRUCKS! 


FIRST with the MOST 
modern features 


There’s fleet-action power in Chevy's outstanding 
engine line-up for ’57—with the 195-h.p. Load 
master V8 standard in all 9000 and 10000 Series 


They're out to save you hours and dollars 
on any hauling job...and they've got big 
new power plus the modern features that 


trucks, and the sensational new 283-cu.-in. Task- 


make it a sure thing! They put you way 
ahead with time- and work-saving advan- 


tages you won't find in any other truck! 


Again, for 1957, Chevrolet medium- and heavy- 
£ ; 


duty trucks bring you the industry’s most 
advanced features 


already been proved in a history-making pre- 


new developments that have 


announcement test run! (See below.) 


For '57 there’s bold new styling to match 


Chevy’s remarkable stamina and dependability. 


master V8 (160 h.p.) standard in 5000, 7000 and 


8000 series models 


Many models are equipped with bigger, 
brawnier rear axles. And there’s a load of heavy 
duty options for '57—including Chevy’s revolu 
tionary 6-speed Powermatic transmission, designed 


especially for heavy-load high-mileage hauling. 


Be sure to check the new cab features, too... 
the handsome new upholstery, the new steering 
wheel, the new exterior colors. Your Chevy dealer 
has all the details, so see him soon!... Chevrolet 


Division of General Motors, Detroit 2, Michigan 


Alcan Highway Test Run 
Proves Chevrolet Ruggedness! 


In an AAA-certified endurance run, 6 light-, medium- and 
heavy-duty trucks carrying typical cargoes roared up the 
1,520-mile Alean Highway (normally a 72-hour run) in less 
than 45 hours! In dramatic fashion, new Chevy trucks con- 
quered one of the world’s most challenging roads to display 


the great performance qualities they’l] bring to your roads! 
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Fou mow-than 


v 
don't leave holes 
. | twureRe ma 


in your insulation....fill them with 
R 
INSULATING GLASS 
! Ou ae 
For the same good reasons you insulate the walls of your home, you need 
to permanently insulate all of your windows. Thermopane makes your burlkdor omens 


windows self-insulating, over the years. Thermopane gives you: 
Warmer rooms in winter . . . . just like your other insulation does “Theamo 





Cooler rooms in summer ... . fies of af ” ” . 

Savingsinheatbills....2.+6s++ * * ® ’ ” . unrdctead_ dy 

Savings in air conditioning... . ee od od ” of | 
u ” ” ” ” ” 


Ouieter rooms. . ». + + « «0 
And no seasonal work—it's 
permanent insulation; 


it stays in all year . . « « «© « eal od od ° ° PS 
4 Ca LoF 
Whether you buy, build or re- ~ ‘ Jo 
model your home, insulate com- feo foam ot 8 ' D dnt aes 
Cie ts halle foo, 





r 
pletely—use Thermopane in every hastee ie 
window, Thermopane is sold by wove } 
local L°O-F Glass Distributors tmiwmm 
and Dealers (listed under “Glass” de . 


in the yellow pages). 


GLASS Shermopane INSULATING GLASS 


LIBBEY « OWENS + FORD ..«- A GREAT NAME IN GLASS 
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FLINTKOTE 


New customers for you! More sat- 
isfied customers! New profits! New 
jobs that shout recommedations for 
you from the housetops! 

That's what the new SEAL-TAB* 
Strip Shingle means to you! 

And just imagine what these out- 
standing SEAL-TAB features mean 
to your customers! What they mean 
to home underwriters! 


3] SEALS ITSELF DOWN 

Each SEAL-TAB Shingle has a 
strip of special adhesive on the 
underside of the shingle butt. The 
sun’s heat binds SEAL-TABS in 


FLINTKOTE 


Oniginater of the Asphalt Stuip 


BurILpING Propucts MERCHANDISER 





hit 
DA * 


pow! 








place to produce a completely in- 
tegrated roof...so tightly bonded 
that even hurricane winds can’t lift 


the tabs. 


a) TROUBLE-FREE APPLICATION 


The exclusive Flintkote aluminum 
strip retards the action of the ad- 
hesive until it is needed, In addi- 
tion, this aluminum strip keeps the 
shingles free in the bundle...they 
do not have to be broken apart on 
the job. A SEAL-TAB roof is quick 
and easy to apply, guarantees 
greater customer satisfaction 


Ask the Flintkote Representative 


... brand-new self-sealing, hurricane-resistant strip shingle 










the SEAL-TAB 


to demonstrate 


advantages to you 


Booth 724 at the National Retail 
Lumber Dealers’ Association Show 
...and see the new nationally-ad- 


vertised SEAL-TAB Strip Shingle 


for yourself, It comes in a wide 
variety of handsome colors 

See all of the profitable I lintkote 
building materials on display at the 


show. 
The Flintkote Company, Building 
Materials i) Rockefeller 
Plaza, New 


Division, 


York 20, 


N.Y 








ie 









nteed by» 
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Lumber dealers asked us to build a 6,000 Ib. 


Tnavelonden... See it at the NRLDA show! 


Baker Traveloader—the side-loading fork truck— _— Here it is—Model T-6 Traveloader—with 6,000 Ib. 
was the hit of the 1955 NRLDA show. Its ability to capacity. Like its big brothers, it is gas or diesel 
unload long lumber from flat cars, transport it, lift powered, with six large pneumatic-tired wheels 
it or stack it from 10 ft. aisles and deliver itover W_and the ability to pick up like a straddle truck, 
the highways at 30 MPH, was just what lumber ss unjoad and stack like a fork 

dealers were looking for in a handling machine. truck, and deliver like a high- 

But its size—10,000 and 12,000 Ib. capacity—was way truck. It can handle lumber 

too big for many dealers’ requirements."“Give us any length and can operate in 

a Traveloader with 6,000 Ib. capacity” —they asked. _8-ft. aisles! 


See the new 6,000 lb. Traveloader at the Baker Exhibit, Booth 37, NRLDA Show. 


THE BAKER-RAULANG COMPANY 
1200 WEST 80th STREET © CLEVELAND 2, OHIO 





handling equipment A subsidiary of Otis Elevator Company 
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DAS ies Mig . 


Designed to Sell... 





VOuarantee 2 oe ee 


In quality and design, the NEW VIEW is comparable 


to cusiom made awnings with one important difference 
PRICE 

We invite you to compare our price, You'll agree NEW 

VIEW is a unique “hong-it yourself’ awning with a 

profit plan you have long been waiting for 


—2OECECEL EC ES 2 oo Gs 





BENADA, Division of Textron ine. 


Awning Factory 


for 


39 James St., Girard, Ohio 
full 
details name 


address 
DIVISION OF TEXTRON INC 


town 
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The Manufacturers’ Role in Distribution 


By J. C. L. EVANS, Evans Lumber Co., Inc., Buffalo, N.Y. 


It is self-evident we would have 
no use for distribution if there were 
no products to distribute, and con- 
versely, no reason for manufactur 
ing an item that had no way of 
reaching a market. This being fac- 
tual, few will dispute the supposi- 
tion that manufacturing and dis 
tribution are of equal and parallel 
importance to each other. By the 
same token research can be accepted 
as a vital necessity to the develop 
ment and progress of both. 

For the past several decades great 
advancements in the creation of new 
and better products, in ever increas- 
ing quantities, have been made pos- 
sible through constant research. In 
striking contrast, distribution has 
suffered severely through the lack 
of it 


Research on Distribution 


Research in distribution is needed 
for the two-fold purpose of correct- 
ing the irregularities that are de- 
stroying the efficiency of our dis- 
tribution system and to keep distri- 
bution in step with the progress of 
manufacturing. For the present, 
mistakes are often replacing re- 
search in the process of learning. 

Channeling building materials 
from manufacturers through whole- 
salers and retailers to consumers is 
still our industry's standard manner 
of moving its products. It has 
proven to be the one system upon 
which the most efficient merchan- 
dising programs can be built. This 
method has stood the rough test of 
time and will continue to do so into 
the unforeseeable future, because it 
was created through the same basic 
needs that now exist 

Our traditional distribution chan 
nels are not breaking down because 
their usefulness has been out-lived. 
They have suffered principally be- 
cause of the stampeding producer's 
careless, and sometimes unethical 
policies, used in cramming mass 
production into a high competitive 
market with poorly planned distri- 
bution programs. 

Mass production and indifferent 
marketing has now created a dis- 
tribution frankenstein which can 
only be brought under control by 
the manufacturers with the assist- 
ance of wholesalers and retailers. 

Many manufacturers, wholesalers 
and retailers throughout our coun- 
try are, individually, giving a great 
amount of time and study to the 
development of more efficient dis 
tribution, However, as groups, all 
stand accused of infringing on 
each other’s ethical and moral 
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rights and violating the rules of 
good marketing. 


In the normal process of distrib- 


uting a product, it must be remem- 
bered, the manufacturer makes the 
firat 
wrong, 
have little opportunity to rectify 
any destructive results it may have. 


move is 
retailers 


move. When this 
wholesalers and 


Manufacturers’ Moral Role 


The most important part of any 


program is the beginning. The suc- 
cessful program is 
successful start. 
in the way he launches his product 
onto the market, can be responsible 
for its successful or unsuccessful 
marketing. 


built upon a 
A manufacturer, 


He is also responsible 
for the effect it will have on the ac- 


tions of other producers. 


Most manufacturers acknowledge 


the fact that a correct start to a 
distribution 
sponsibility. The manufacturer who, 
forgetting his moral 
takes advantage of his legal rights 
in formulating too selfish distribu- 
tion policies, may eventually find 
that his lack of fair play has added 
to the disorder and confusion of 
industry-wide marketing. This jn 
turn, can restrict his markets and 
limit his sales. 


program is their re- 


obligations, 


The manufacturer who is con- 


cerned about the present frighten- 
ing condition of distribution might 
sharpen his focus on the overall pic- 
ture of marketing by considering 
some of the questions circulating in 
the minds of wholesalers. 


From the deliberations of a large 


group of warehousing wholesalers 
gathered to research marketing con- 
ditions, were selected these ques- 
tions that 
thoughtful consideration of manu- 
facturers. 


might well invite the 


Addressing the manufacturer, 


they ask: 


Manufacturers’ Philosophies 


Do you agree with us: 


that as distribution goes, so goes 
production? 

that there is a pressing need for 
immediate and continuous mar- 
keting research? 

that good marketing programs 
require collaboration of manu- 
facturers and wholesalers? 

that from faulty distribution has 
grown distributors’ profitless 
prosperity ? 
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that if manufacturers do not im- 
mediately re-examine their dis- 
tribution policies, production 
will suffer? 

that service is the soul of distrib- 
ution? 

that cooperation is an economic 
necessity ? 

that it might pay us well to brush 
off the old Golden Rule and take 
another look at it? 


Manufacturers’ Policies 


Why are so many manufacturers 
reticent about issuing a “statement 
of policy” to clarify and establish 
their merchandising intentions? 

What do certain manufacturers 
accomplish in by-passing the whole- 
saler and retailer through changing 
the contractor’s title to “applicator” 
with the evident intention of rais- 
ing his buying status to a wholesale 
level? 

Do manufacturers believe a policy 
to by-pass the wholesaler or retailer 
on one product will retain his loyal! 
support of their other products? 

Have they balanced the good will 
lost against the benefits gained in 
by-passing? 

Have they thought of the incen- 
tive value in closer working rela- 
tions with wholesalers? 


Manufacturers’ Programs 


Do manufacturers specifically 
plan programs to cooperate with the 
wholesaler so he can continuously 
give the retailer what he wants 
when he wants it? 

Will their programs support the 
slogan “Service will overcome price 
competition ?” 

New products immediately make 
wholesaler’s and retailer’s inventor- 
ies of the old stock obsolete. The 
distributors are forced to dispose of 
the obsolete materials at their own 
expense. Can we expect an early 
study and prompt correction of this 
inequity ? 

Are lumber manufacturers, who 
force the distributors to buy items 
they do not want, through “tie-in” 
sales, aware of the cost and confu- 
sion they add to distribution ? 


Manufacturers’ Training 


Where your salesmen contact con- 
sumers direct, are they instructed 
to confine their selling to discus- 
sions on product only? 

In your sales training, do you 
stress product or service? 

Do your incentive programs stim- 
ulate the salesmen’s desire to crowd 
his customers for more business or 
extend them more service? 

Is the basic theme of your sales 
department volume or service? 


manufacturers, 
will be 


Comment from 
wholesalers and retailers 
welcomed. 
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«DIVISION OF TEXTRON INC, ? 
town 









We're ready to serve you 







from our new Frestbrand flooring plant 





Completion of the all-new FROST hardwood flooring plant in 






Shreveport, Louisiana marks another milestone in 






Olin Mathieson’s program of 






expansion, modernization and improvement. 





From this new plant will come the finest kiln-dried 






hardwood flooring with eased edges and 






nailing grooves... steel strapped and palletized...easy to handle, 






easy to apply and moderate in cost. 





FROSTBRAND HARDWOOD FLOORING 


rost 


FOREST PRODUCTS DIVISION OLIN MATHIESON CHEMICAL CORPORATION 





SPECIFY 
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How to Decorate Your Wi 


What to display and how to display it 
in order to put your gift idea across; Christ- 
mas symbols that help sell; suggested gifts 
for the home and the do-it-yourself fan. 


Part IV 


There are many ways in which progressive lumbe1 
companies can cash in on Christmas sales. 

A natural lead to selling building materials at Christ- 
mas is the desire to make the home beautiful for 
Christmas. Because of the proximity of the Thanks- 


American Lumberman Exclusive 


By Earl Young Advertising Manager 
The Calcasiew Lumber Co. 
Austin, Texas 





CHRISTMAS SYMBOLS like wreaths, spray-on snow, tree orna- 
ments and gaily wrapped gift boxes give every-day products a 
warm appeal 


ndows for Christmas 


giving holiday, advertising promoting this desire can 
be started as early as November 1—and continued to 
within a week or so of Christmas 

Think of the products that can be sold for this pur- 
pose—wallpaper, paint, floor covering, lighting, glass 
for tabletops, mirrors, repair jobs, waxes, cleaners, 
polishes, and many others right down your product list. 


New sales field. Another field for development is 
the mounting interest in door and lawn displays for 
homes and businesses. Civic groups in many of our 
cities give prizes or recognition for the most beautiful 
home displays. 

Join forces with such movements and help them in 
publicizing their campaigns. Advertise in time for 
people to build their own displays and have them up 
by December 10 or so, You'll sell paint, plywood, hard 
board, exterior beaverboard, expanded metal lath, 
chickenwire, lumber, and even exterior spot lights, if 
your store inventories lighting. Realizing the potential 
of this appeal, national lumber and plywood companies 
have prepared designs and patterns for such home dis- 
plays, which the lumber retailer can order and advertise 
as free giveaways to spark interest in the idea. (Be 
sure to note any such manufacturers’ sales aids and 
order them at the earliest date. Allow two or three 
weeks for delivery before you can start advertising 
them.) The perfect way to present this idea is through 
display, with an example of one of the home displays 
built and the plan displayed in the window, showing 
how easy it is 

Then, too, there are many gifts, which handymen 
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SANTA AND REINDEER WINDOW at Calcasieu Lumber Co., 
Austin, Tex., drew thousands of parents and children the month 
before Christmas. (Write American Lumberman for free list of 
sources of display materials.) 


can make for Christmas. Give them the idea, early 
enough for them to finish in plenty of time and you'll 
sell more building materials. Others, you may want to 
prepare ready for simple home assembly, if you are 
set up to do the discouraging preliminary work and feel 
the items will sell better partially finished 

There are patterns distributed by plywood manufac 
turers for toys and gifts, also coffee tables, TV tables 
children’s desks, table and chair sets, doll houses, doll 
beds, play houses, pingpong tables and many others 
which may be suggested or demonstrated. 

A good idea in presenting these ideas is to help the 
customer work out the problem: offer a list of all the 
materials he'll need and what tools (you may sell some 
tools, too). Also show different ways he could finish 
the item for beautiful effects. All of these items can 
be very well presented in pre-Christmas displays. 


Suggested gift items. Later on, you will want to 
fill your windows with your gift products other than 
do-it-yourself items—your convenience products: 
built-in dishwashers, built-in ranges, modern kitchens, 
air conditioning. Or tools, chopping blocks, fireplaces 
and fireplace accessories, door chimes, door knockers, 
post lanterns, patio lights, lawn furniture, mirrors, 
decorative letter boxes, etc. You may even want to buy 
a limited line of toys and gifts, which you will handle 
only during the Christmas season for the goodwill effect 
it will have—-plus the additional store traffic to increase 
general sales. These could be used for very good effect 
in your display windows for more Christmas spirit 

Where Christmas decorations are concerned, one can 
use great imagination. One must take care to use taste 
ful decorative tie-ins, which do not tend in any way 
to commercialize the religious aspect of Christmas 
Santa Claus and his helpers are a much used, but much 
revered subject for window decoration. Representing 
the light, gay side of Christmas, they allow for the 
presentation of products as gifts right in the same 
window. And whether you need small decorations, flat 
or round, figures or photographs, you can always obtain 
Santa and elf display pieces 

Besides the elves and deer and Santa Claus, the win 
dows were filled with gift items from every department 
Other decorations, which can be used for relatively 
hard-selling are snowmen, Christmas trees or Christ 
mas tree balls, etc. All manner of these can be fash 
ioned or bought. A different look can be given tradi 
tional subject matter by treating your display in a 
modern or in an old-fashioned way. 


Good Xmas symbols. Products can be “hard-sold” 
in Christmas windows—with prices and feature cards, 
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MANY PATTERNS for home displays are available from manu- 


facturers. Order early and allow two to three weeks for delivery 


but remember that at this time of year, the warm 
appeal of a wonderful gift idea is what you want most 
to portray. Even the simple addition of beautiful bows 
to a grouping of products will suddenly suggest them 
as giits 

If your city allows the use of an exterior loud 
speaker, the soft playing of gay Christmas music will 
enhance your windows 


At Christmastime there are many readily-available 
symbols, which will serve as attention-compellers, since 
they are reminders of the season-——Christmas trees, 
tree ornaments, large gift boxes, the colors, red and 
yreen 

There are also many of the simpler display devices 
which are very easy to find—styrofoam to cut into 
Christmas shapes. Use white or painted, styrofoam 
snow balls and spray-on snow. Florists and florist sup 
ply houses have these if you don’t have a display house 
in your city. Or you may be able to order the spray-on 
snow from your paint wholesaler. It achieves a wintry 
effect so quickly, that even though it’s widely used, it’s 
still an effective aid. 


From display houses—local ones, or from the mail 
order national ones—you have a wealth of choice for 
different Christmas display items and materialsa-—snow, 
snow men, sleighs, deer, angels, stars, stained glass 
window effects; these come in sizes for small displays 
or large ones and they offer exterior display materials 
and figures as well as window display items. If your 
store is lacking in window area it’s a good idea to use 
some of these exterior decorations. If you have the 
window space, it is more likely to stop people and 
bring them in 


One idea on the scheduling of Christmas windows is 
to install them immediately after the Thanksgiving 
holiday, to promote the longest possible Christmas sell 
ing season without distracting from that important 
holiday 


Prior to Thanksgiving, you might feature early-bird 
shopper items and do-it-yourself gift ideas in secondary 
windows 


People resent the rushing of other seasons—the 
showing of heavy coats in July; bathing suits in Jan 
uary; but they seem even more protective about their 
holidays, and a position of respect seems to be appre 
ciated 

Plan a distinctive Christmas display this year 
something special enough to be remembered throughout 
the year 


(This is the concluding article in a four-part series.) 
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HOWARD SHAUPPAUGH demonstrates how box 
holding one yard of sand is dumped at the job site 
to save handling time. Front of box is hinged at 
top and a steel pin holds panel bottom in place till 


STRADDLE CARRIER drops load of 390, 2x4x8s within easy reach of car- 


penters on the job site within a matter of seconds. 


Builders Like 
STRADDLE-CARRIER DELIVERIES 


ready to be dumped. 


Illinois dealer tells how he uses straddle carrier for maximum efficiency and why 


he bought a second one just recently. 


Like many lumbermen, Wilbur 
Lauterbach of Bartonville, Ill, was 
hesitant about investing in a strad 
dle carrier two years ago. Business 
was good and the future looked 
bright 

Analyzing the trend in materials 
handling methods, the progressive 
president of W. H. Lauterbach Lum 
ber Co. decided the best time to 
eliminate unnecessary costs and im 
prove customer services was during 
a period of prosperity—right now 
This would put him in a better posi- 
tion when competition got tough. 

Any misgivings Lauterbach had 
about a straddle carrier quickly 
evaporated when builders compli 
mented him for rapid, efficient de 
livery of packaged lumber. A year 
after Lauterbach purchased his first 
carrier he was in the market for a 
second as new uses were developed 
for the versatile machine. Summed 
up, the straddle carriers: 
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teduced handling costs in the 
yard and at the job site. 
Provided more efficient use of 
yard space. 
Provided 
services. 
Improved working conditions in 
the yard 


improved customer 


Reduced handling costs. “Mak- 
ing up orders for future delivery is 
one of the chief advantages of the 
carriers,” Lauterbach says. “If an 
order is cancelled it’s not a tedious 
off-loading job. Making up and hold- 
ing orders is important when we're 
rushed and have several orders to 
fill practically simultaneously. By 
scheduling deliveries to alternate 
jobs, we can maintain a steady flow 
of materials and help the builder 
cut costs by making possible more 
efficient use of his labor. 

“Previously, the best we could do 
is two full trucks and possibly a 
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short load for each truck daily,” 
Lauterbach adds. “Now we've elimi- 
nated one truck and the carriers 
each deliver between five and seven 
loads daily and also move lumber 
around the yard.” 


Space used more efficiently. 
Lumber is unloaded from cars on 
a siding about a quarter mile from 
Lauterbach’s yard. The carriers are 
used to relay materials from the 
siding to the main yard and also 
to carry materials to a holding area 
for future delivery. A fork lift is 
used to load these materials on 
trucks, or the carriers deliver it 
when the contractor wants them. 

“A straddle carrier won't replace 
a fork lift in the yard,” Lauterbach 
says. The two machines operate as 
a team and one supplements the 
other. Since we bought the first car- 
rier we’ve found more uses for the 

(continued on page 34) 
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® Connorville 
Marquette 
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lron Mountajne 
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NORTHERN “Ae Milk 
4 iiwauree 


HARDWOODS 


Northern Woods have been recognized for high quality and dependable performance for 

over half a century. Today the mills of the Northern region are better prepared than ever 

to serve you with well-manufactured, accurately graded lumber and lumber products of 

—_ quality hardwoods. Consult the firms on this page for your requirements in Northern 
oods. 


*tHoll Hardwood Co, . . « « + + + + © Otonto, Wis, “Goodman Lumber Company . . . . . Goodman, Wis. 


Maple, Birch, Beech, Oak Flooring. Strip. bied Block, Herring- Northern Hardwoods, Hemlock, White Pine, Basswood, Hardwood 
bone, Parquetry types: all types oe Duty Flooring. Dimension. Planing Mill. Dry Kilns. Rotary Cut Veneers. 





*+l. W. Wells Lumber Co, . . . « « Menominee, Mich. *Roddis Plywood Corporation . Marshfield & Park Falls, Wis. 


Mard Maple and Oak Flooring. Strip, Herringbone, Block patt Roddis Lumber & Veneer Co. of Mich, lronwood, Mich. 
Custom kiln drying. Upper grades Hard Maple and Birch lumber, Roddis Lbr. & Veneer Co., Lid. Sault Ste. Marie, Ontaric, Can. 
rough. Complete stock N. Hdwds., Mcmiock, W. Pine, Cedar Prod., Maple. 

Birch, Fig. Hdwd. Ven‘'r'd Doors. Plywd. Modern Dry Elin facilities. 





"Copeland LumberGo, . . « « » + + « Ghleago, I, °+hhonen Lumber Go. . . . ss « « Wenwood, Mich. 


Mills—Marquette and Newberry, Michigan Nerth ates M micck, White Pi Planiag Mill 
=_ om orthern Mardwo ° te ne, 
Sales Office ag ono 228 N. La Salle St. —Modern Dry Kilns. “AAA” brand MFMA ~ Flooring. 
lardwoods. Hardwood and Sottwood Pallets. 
Planing Mills and Dry Kilns. 


"Kimberly-Clark of Michigan, Inc. . . Suist Neenah, Wis. 


Mills at Mareniaco, Mich. 


Northern Hardwoods, White Pine. 
Modern Dry Kilns. Expert Miliwork. 


tMember Maple Flooring Mfrs. Asan. *Member Northern Hemlock & Hardwood Mira. 
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JALOUSIES aren't standard equipment, 
but Lauterbach had a pair made up in the 
firm's shop to provide cooler cabs for the 
drivers 





STRADDLE-CARRIER 


(begins on page 32) 





fork lift around the yard. Besides 
loading and stacking, we use the 
fork truck as a platform for paint 


ing sheds and other maintenance 
chores around the yard.” 


Improved customer services. 
Contractors highly approve of Lau- 
terbach’s straddle carrier delivery. 
One builder commented that he ap- 
preciated having lumber spotted 
where he wanted it on the job site 
and available a few minutes after 
the carrier arrived. 

“There’s no unloading time to 
worry about,” he says. “By the time 
I sign the bill the carrier’s dropped 
its load and is ready to shove off.” 

“I believe a customer is entitled 
to receive lumber in a neat, clean 
package,” Lauterbach says. “With 
the carriers we minimize handling 
and soiling or damaging of lumber 
that occurs when you dump a load 
on the ground.” 

“We've used the carriers to de- 
liver drums of water to jobs where 
plasterers were held up by a lack 
of mixing water,” says carrier 
driver Les Higgins. “We've even 
delivered palletized air conditioning 
units and furnaces to job sites and 
dropped them off on the door step.” 

Currently, Lauterbach is experi 
menting with boxes mounted on 
pallets to deliver small, loose items 
to job sites with the carriers. 


Improved working conditions. 
The addition of mechanical handling 
equipment has brought a more 


skilled, steadier type of labor into 
the lumberyard. Less manual labor 
leads to a reduction of fatigue and 
accidents and more men are willing 
to make the lumberyard a career. 

Lauterbach’s carrier drivers Les 
Higgins and Howard Shauppaugh 
take pride in their work and in their 
equipment and it shows up in the 
well-maintained carriers. 

“After two years’ experience with 
the carriers,” Lauterbach says, “I 
often wondered how we got along 
without them. We’re located in a 
hilly section and we weren’t sure 
how the carriers would behave, but 
our drivers report they have little 
trouble making grades with even 
4,000 feet of lumber aboard.” 

The carriers can handle a load 
54” wide, 52” high and 28’ long. 
Their 140 hp motors move a 10-ton 
load along the highway at 60 mph. 
Because of their short turning 
radius, the carriers can maneuver 
into tight spots in the yard and on 
the job. Equipped with power 
brakes, power steering, heater and 
defroster and turn signals, the car- 
riers cost about $10,000 each. 


mnt LLC 


More Dealers Than Ever 
are Now Reading 


AMERICAN LUMBERMAN 
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| Makes it easy to 


Pick the Track 


’ FREE! 


TRACK 
MERCHANDISER 


THIS 


4 


/ 


to make the job perfect ! 


-? $14.68 worth of Track Free ! 


with the purchase of an assortment of E-Z Glide 
Track and Guides. Makes a completo track de- 
partment with counter demonstrators and litera- 
ture, yet occupies only two square feet of floor 
space. Order display deal E-Z #500. 

Shipping weight 45 Ibs. 


E-Z GLIDE TRACK DISPLAY DEAL #500 


Regular stock as part of the deal 
98AS14 Lower Track 
Upper 
821 Lower Track 

48A34 Upper Guide 
Fibre Track 

200 Upper T Guide 3p 4tt.,3 
lides to be used with #001 or #621, 


48Al4 


801 
1601 


Retail Value 
. 6 it. $29.60 
ot. 
6h. 
. 6 tt, 
. 6h, 

6 fh. 
“$0 only 


Total Retail Value $112.50 
14.68 
97.82 


3 pes. 
3 pes. 
3 pes. 
3 pes. 
3 pe 


Guide 


Less introductory Free Track (extra decler 


Profit) 
Net Retail Value 


DEALER COST — Net less 40% Discount 
DEALER PROFIT 


SEE 


Circle No. 17 on Coupon, page 96. 


YOUR 
OR WRITE 


JOBBER 
TO 





THE ENGINEERED PRODUCTS CO, :. 
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#U8Al4 ene 
Guide of 
Aluminum 


38AS14 
luminum Track 
for Flush Mounting 


prided 


48A34 Upper 
uide for 4%” By- 
passing Doors 


#821 Track for 
4” By-passing 
Doors 


#801 Track, #1801 
Glide for 1/2 inch 
or more doors 





0. BOX 
INT, MICH 
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quality wood windows...to stock 
them is to sell them! 


MALT-A-VENT 
Versatile out- 
Swinging, in- 
Swinging or 
casement 
window. 





eee 


MALT-A-GLIDE 
Horizontal sliding 
window, fully 
weatherstripped, 
aluminum sill, 


s 
je 
* 
eS & 
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MALT-A-MATIC 
Standard double- 
hung unit with ad- 
justable friction 
pressure slides. 





MANUFACTURING COMPANY 


Soles Office: Athens, Ohio 


See MALTA WINDOWS on Display 
National Retail Lumber Dealers Assn. 
December 10-13 © Booth 322 
New International Amphitheater 
Chicago, Illinois 
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If your customers are not already sold on 


MALTA windows 
the Malta line that will convince them 


here are features in 


Precision Milled from select 


western pine tor pertect fit 
trouble free operation 
Chemically Treated to resist 


moisture, stains and termite dam- 
age. 

Four Point Sill Support keeps 
sill rigid and waterproof for life of 
window, 
Aluminum Weatherstrip as- 
sures snug seal without sticking or 
rattling 

Sash Removes instantly for 
easy cleaning and servicing from 
the inside 

Jamb Liners 


walls of 


installation 


Removable 


adapt frame to varying 


thicknesses saving on 
time, 
Modular Design for multiple 
and combination installation: 
Because MALTA lead in style 
they'll lead window 
Stock 
See your jobber or write 


window ) 
and quality your 
sales, too the complete line for 
bigger profit 


Malta today ! 


FULLY MODULAR 
construction of Malta 
windou § mal es many 

wnteresting combinations 


possible 
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As featured in the Profit-Maker Showroom 
It’s known as America’s finest flush door 


and CURTIS dealers profit by it! 





It's hard not to sound boastful when 
talking about Curtis new Londoner 
hollow-core flush doors! By every stand- 
ard, these doors are top quality —fit, we 
believe, to be called America’s finest. 


‘Take appearance, for instance. Every 
rich-looking face panel of Curtis New 
Londoner is made of carefully selected 
wood, with face veneers hand matched so 
that the doors become pictures in wood. 


Then consider the quality features: 
lhe special, patented all-wood hollow 
core—locked into the sturdy stiles and 
rails. The balanced construction that 
means no warping...no sagging...long- 
lasting resistance to surface damage—all 
features proved by severe ‘torture tests.” 
And, to top it all, a GUARANTEE of 


quality — backed by the Curtis reputation. 


Curtis Woodwork dealers sell this 
reasonably priced, premium quality door 

with all its extra sales advantages. If 
you're not now handling Curtis Wood- 
work, it will pay you to investigate the 
big edge that New Londoner doors, 
Silentite windows, Curtis kitchens and 
other Curtis Woodwork products give 
you in today’s quality-minded market. 
Write for complete information. 





RAT ; : z 

. Se ~ so CuatiS ER | Note the beautifully matched grain pattern—typi 
ze peed D ] cal of New Londoner doors. Made in several differ- 
\ yr ent woods—solid core construction also available. 


4s NEW HOLLOW-CORE Be sure to see the complete Curtis door display — 


mw 
_— FLUSH DOORS interior and exterior doors—-in the NRLDA Model Store. 
A Curtis Woodwork display will also be featured in 
Booth No. 608 at the show. Complete information and 
literature on Curtis Woodwork products may be secured. 


é } ( i R r | os WOODWORK... hAeart of the home 


CURTIS COMPANIES INCORPORATED, Clinton, lowa 


Clinton, lewa @« Wausau, Wis. ¢ Chicago, Ill. ¢ Sioux City, lowa e Lincoln, Nebr. 
Topeka, Kan. @ Minneapolis, Minn. ¢ New London, Wis. ¢ Oconto, Wis. @ Scranton, Pa. 
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AMERICAN LUMBERMAN 


PRESENTS 


Cnet 


ROFIT- MAKER 


SHOWROOM 


TOURING THE STORE 


Store Building with Selling Punch 
Five Store Zones for Efficiency 

Store Layout for Increased Sales 
Store Fixtures Have Flexibility 
Planning Center for Big Ticket Sales 
Putting Island Fixtures to Work 
New Ideas for Wall Fixtures 

NRLDA Panels Solve Space Problem 
Eye-Stoppers Become Siient Salesmen 


ry 

Phe term “Profit-maker” was 
selected deliberately for the 
NRLDA model store. Unle ‘A 
store is designed to make mone 
the fanciest building and fixture 
are largely wasted 

Showrooms, we feel, should be 
of clean, modern design and con 
structed principally of building 
materials sold by the dealer. New 
materials, new building tech 
niques are preferred both to keep 
the per-foot coat down and to show 
that the lumber dealer is a leadet 
in adopting the latest idea 

Actually the building design 
was largely dictated by require 
ments within the showroom. Win 
dow placement, doors and siding 
came only when the store layout 
was completed 

After extensive dealer research 
we became convinced that a suc 
cessful store layout should include 
five basic areas within the store 
If a layout does not provide for 
all five zones, it will not use store 
space to its full profit potential 
The zones are discussed on the 
pages that follow. The most seri 
ous weakness of present lumber 
yard showrooms has been in not 
squarely facing the unique d 
play problems inherent in the in 
dustry. Here, for the first time 
a clear definition of basic prir 
ciples brought to life in a full 
scale showroom 

Paul Ergang, Reflector Hard 
ware Co., Chicago has given u 
professional guidance with fixture 
merchandising but we feel similar 
ideas will soon be available to al 
lumber dealers. Our contacts witl 
the nearly 100 manufacture! up 
porting this promotion has made j 
possible for us to pass on to then 
practical displa suggestion 


which will oon result mn better 


’ 


ales aids 


THE EDITORS 


TURN THE PAGE 
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AMERICAN 
LUMBERMAN 
PROFIT-MAKER 
SHOWROOM 


Right Size, Right Design for 


By James Lindenberger 
American Lumberman 


Architectural Consultant 


What will the 1957 lumber yard 
look like? A great many lumber 
men have been asking this ques 
tion. Truly, it will 
“Profit-Maker Showroom” con 
structed inside the ampitheatre at 
Chicago for the National Retail 
Lumber Dealers Association ex 
position. Like every well designed 


showroom, this 35 x 90’ structure 
has a front with extensive use of 


glass. Not show windows to be 
trimmed constantly but glass walls 
making much of the entire store in- 


terior a display of building prod 
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resemble the 





ucts, all clearly visible to the pass 
ing traffic. 

Post and beam framing, an eco 
nomical, structural way of enclos 
ing a large floor space with no in 
terior posts, is employed for many 
reasons. Lumber products should 
be stressed in most stores and cer 
tainly exposed roof decking, struc- 
tural fir or yellow pine beams with 
redwood exterior siding and hard 
wood plywood interior paneling 
used in the model store do just this 

These materials in a carefully 
executed design and in just the 
right proportion, tell the custome 
more than a thousand words. The 
dealer believes in the fine and 
handsome products which he sells, 
and here is one way in which they 
can be combined to form a func 
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Most Yards 


tional, workable commercial build 
ing, which is a credit and an in 
spiration to the community. 

In the model store, as in all the 
retail lumber showrooms I have re 
cently designed, an office area and 
two basic store areas are apparent 
to the shopper. The store portion, 
set apart by its own color scheme, 
lighting effects, and a _ predomi- 
nance of low, modern store fix 
tures, is the merchandised center 
for paint, hardware, tools and pick 
up products. The building mate 
rials area is a working sample 
room for all products showing 
many applications of floor, wall, 
ceiling materials, cabinets, win 
dows and doors. And, it is a place 
to sit down quietly, browse through 
plan books, color finish samples, 


LUMBERMAN AND 





to talk to a salesman on new homes 
and remodeling who can write up 
the whole order for materials on 
the spot for the job. 

Customer traffic in a lumberyard 
is never the same for two locations 
or two lumber dealer operations. 
For the model store a corner loca- 
tion was assumed with separate 
customer parking to the left side 
of the store. This, then, resulted 
in a corner entrance. The office 
location at the center rear of the 
store affords the manager or own- 
er an opportunity to oversee both 
warehouse and store operations. A 
separate shipping and receiving 
entrance to the yard would also be 
supervised from his office location. 

The model store has_ been 
planned for a dealer with a $500, 
000 volume in a trading area of 
20,000 persons, with the showroom 
located on a main road, just at the 
outskirts of town. But the ideas 
and principles applied in this de 
sign are basic to every type of re 
tail lumber operation, new or re 
modeled, intended to fulfill the re 
quirements of today’s and tomor 
row’s customers. 


BUILDING Propucts MERCHANDISER 


Master Floor Plan 


Key to Efficiency 


Pick-up Sales Area 

This area handles pickup sales 
on a semi-self-service basis. Im 
pulse buying is encouraged 
Merchandise is grouped by 
“family” 

Office and Administration Area 
includes service desk, space for 
office employes. Core on right 
has manager's office, utilities 
and lavatory 

Home Planning Center is smart 
useful with engineered flexi 
bility for yards of all sizes 
Building Materials surround, are 
convenient to Planning Center 
NRLDA sample panels and other 
display methods are used 
Demonstration Area shows two 
complete model kitchens. Area 
can also be used for display 
of any end-use home improve 
ment package 





Hot profit program for 
tough-surfaced 


Watch for big, exciting 
Insulite Ceiling Tile 
promotion kit! 


It's on the way ht now ready to go this month 


a power-packed kit of selling aids to help you 
dominate t le business in your area, We'll 
posters, do-it-yourself direct 


i need to get the business 











Now you'll find out just how strong your posi- 
tion can be in the ceiling tile business with the new, 
improved Insulite lines announced last spring. 
Winter’s coming on . . . and it’s time right now to 
make your bid for those ceiling sales! 

To make a real showing, you'll want to go after 
all types of jobs . . . new homes, commercial build 
ings, and of course, the big volume in Operation 


winter... push new, 
Insulite ceiling tile! 


Home Improvement. In all three of those markets, 
Insulite gives you a tremendous edge with our im 
proved, tough, scrubbable finishes! Large, complete 
stocks will help you close every sale on the spot. So 
why not order mixed Insulite carloads Bildrite 
Sheathing, Roof Deck, Shingle-Backer, and plenty 
of fresh, new Insulite Ceiling Tile. For information, 
write us—Insulite, Minneapolis 2, Minnesota, 


INSULITE 


sells easy...sells fast...stays sold _,,,, 
aw , 
fi ‘e INSULITE, Made of hardy Northern wood Bevher Yoer Ue 
MA mF OH! 
ae Insulite Division of Minnesota and Ontario Paper Company, Minneapo », Minnesota ¥ d: Sponsor 
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Store Layout Stimulates BOTH 


Pickup Sales and Package Selling 


The successful store layout for the lumberyard re- 
quires an understanding of the specific daily needs 
of the business. It begins by frankly admitting we 
are not hardware, grocery or drug stores—that this 
is a business which requires its own unique store 
layouts, 

A dealer may differ with our judgment in allotting 
the amount of floor area to the various zones detailed 
on the previous page. That’s as it should be... we 
merely point out that sales will be better if all five 
functions are considered in the layout. 


Pickup sales area——Space given to items pur 
chased right off the floor will vary with the individ- 
ual dealer. In selecting products we decided to dis- 
play items already accepted in most yards, plus 
newer items required for “one-stop” shopping for 
home maintenance and improvement. We wished to 
avoid, in theory, sending customers to hardware and 
other types of retailers for merchandise legitimately 
in the lumberyard. 

Just setting out fixtures on the floor and stock- 
ing the shelves with merchandise is a start for good 
pickup selling. Much of the criticism of consumer 
business develops because products are not con- 
veniently grouped, described and priced. It goes 
without saying that if pickup products are properly 
displayed, the salesman will have more time for sell 
ing volume deals. 

In the model store everything is priced and de- 
scribed and in addition the tops of most fixtures 
carry selling copy. Aside from more sales appeal, 
this discourages the haphazard use of fixture tops 
for merchandise. Nothing looks so bad in a store as 
fixture tops crowded with items. 


Office area—From comments of dealers we have 
learned neat, good desks and convenient office equip 
ment goes a long way toward increasing employe and 
yard efficiency, Equipment in the store is modern and 
of the latest design. 

The service counter both handles customers and 
display millwork and trim in a recessed, lighted area 
in the front. This seems much handier than a sample 
board off somewhere on a wall. It has been our 
observation that questions on an item usually come 
up as the ticket is being written. 

The manager's office provides both a good work- 
ing area and a demonstration of products in use. 
Various hardwood plywoods are applied to the walls 
with proper tagging and prices. It is a generally 
accepted principle in yards now that office areas, 
washrooms and the like should always be used for 
the display of products sold and they should be fully 
merchandised 
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This has also been done in the model store wash- 
room where a wall installation of laminates is a 
key attraction. Medicine cabinets and plumbing com- 
plete the merchandising in this area. 

Placing of the manager’s office is vitally impor 
tant. Glass and a low wall treatment make super- 
vision within the store convenient. A window in the 
office wall makes it easy to check activities in the 
yard proper. 


Planning center—This feature of the store is de- 
scribed in detail on the pages that follow. The sketch 
presented may seem more elaborate than normal! for 
the industry. However, consider this thought. Your 
volume sales begin with plans for either new homes 
or remodeling. The sale may be from $500 to $10,000 
and we believe this price ticket deserves a proper 
setting. 

For much too long the planning area has been sev- 
eral beat-up desks and a collection of dog-eared plan 
books. If you take the customers’ point of view, they 
expect a professional, beautiful department which 
reflects the skill coming into new house design and 
competent remodeling. It just doesn’t make sense 
to sluff off the area which stimulates the business 
really close to the dealer’s heart and pocketbook. 


Building products—Grouped about the planning 
center are all the basic building materials required 
to complete a job. After a plan is approved the ma- 
terial list begins to go together. The customer has 
questions—the color of the roof ... the siding he 
or she desires ... the floor to be purchased. Here, 
on display within a few feet, are all the answers. 
Samples are neatly displayed, grouped by function, 
features are on signs, prices are given. No more 
running about the yard looking for samples, litera- 
ture and the like. Again this makes sense and is 
easy to duplicate. 


Demonstration area—The public is crying for 
displays that show the finished job. We have two 
smart kitchens but it could be a simulated attic, 
recreation or add-a-room. Allocating space in the 
store layout for end-use demonstrations is a basic 
part of better, shrewder store merchandising. It’s, 
again, taking the customer’s side and making it 
easier, faster for him to buy. 

In the typical yard limited space discourages 
permanent demonstrations. The big yard can build 
them in but even this has its drawbacks because 
materials change and decoration ideas become dated. 
We recommend light, inexpensive “flats” to create 
room sections, somewhat as they do on the stage 
and in television. 
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Model Store Layout 


1. Store directory or for 35. Polyethylene films Sponsoring Manufacturers 


2, 
4, 
6. 
7. 
8. 


9. 
10. 
11. 
12, 
14. 
15, 
17. 
18. 
19. 
20. 
21. 
22. 
23. 
24. 
25. 
26. 


seasonal, specials 

3. Demonstration area 
5. Hand tools 

Lawn and Garden 
Electrical 

Bathroom cabinets, accessories 
Plumbing supplies 
Fiber pipe 

Specials 

13. Power tools 
Handyman plans 

16. Builder's hardware 
Cabinet hardware 
Hardware 

Fiber gloss pone's 
Aluminum produ ts 
Hardware 

Package nails 
Promotional 

Glass products 

Hinges, track hardware 
Hordware, specialties 


. Weed louvers 

. Paint 

. Brushes, rollers 

. Adhesives 

. Treated posts, etc 
. Hardwore 

. Rental tools 

. Insuletions 


36. 
37. 
38. 
39. 
40. 
41. 


Literature 

Metal speciaities 
Prefab chimneys 

Metal building products 
Scale model homes 
Home planning center 


42-45. Windows 


46 


Plastic laminates 


47, 48. Paint 


49. 
50. 
51. 
52. 
53. 
54 
55. 
56. 
57. 
58. 
59. 
60. 
61. 
62. 
63. 


64. 
65. 


Flooring, floor coverings 
Ceiling materials 

Roofing and sidings 
Gypsum products 
Hardwood plywood 

Boord products 

Metal model kitchen 
Wood model kitchen 
Merchandised lavatory 
Utilities 

Merchandised manager's office 
Doors 

Lumber, plywood 
Wrought iron 

Adjustable ceiling support 
product 

Fire, burglar protection 
Plastic glazing 


66, 67. Desks 


68 
69. 


Service counter and millwork 
sample boord 
Patio selling area 


SUILDING Propucts MERCHANDISER 


Acorn Adhesives 
Admiral Corp 
Adjusta-Post 
Alsynite 

Am. Dist. Telegraph 
Am. Floor Surfacing 
Am. Sisalkraft 

Am. Window Glass 
Amerock Corp 
Andersen Corp 
Armstrong Cork 
Arrow Fastener 
Atlas Tack Corp 
Atkins Saw 

Belson Mfg. 

Bernz Co. Inc 
Better Homes, Gardens 


Bradiey Lumber Co. of Arkansas 


Phillip Carey Mf 

Carr, Adams & Colller 
Ceco Steel 

Celotex Corp 
Cincinnati Too! Co 
Concord Woodworking 
Crane Co 

Crescent Plastics inc 
Cuprinol 

Curtis Companies 
Dexter Lock 


Douglas Fir Plywood Association 


Formica Corp 

Friden Calculator 

Gardex inc 

John H. Graham Co 
Georgia-Pacific 

Geneva Kitchens 

Greenlee Tool Co 

C. Hager & Sons 

Hines Lumber Co 

Hotpoint inc 

Independent Nal! and Packing 
Intand Steel Products 

Insulite 

Kennatrack Corp 

King Cotton Cordage 

Knape & Vogt 

Lufkin Rule t 
The Lumber Mutuals 
Macklanburg-Duncan 
Magna Power Tool Corp 
Marsh Wall Products 


oO 


Masonite Corp 
Midcontinent Adhesive 
Molly Corp 

Monsanto Chemical Co 


New Castle Products 
Nicholson File Co 


Orangeburg Mfg. C« 

Penn Lumbermens Mutual 

Plastic Tile Industry 

Piumb Shop 

Powernall Corp 

Pryne and Co 

Redi.Bolt Inc 

Refiectal Corp 

Reynolds Metals 

R.O.W. Sales Co 

Ruberoid Co 

F.C. Russell Co 

Seymour Smith Co 

MH. 8. Sherman Co 

Sherwin Willlams 

Skil Corp 

Superkieen Brush 

Thomas Industries: Moe 
Light Division 

Toro Mfg. Corp 

Trio Letters. Ir 

U. 5. Gypsur 

U. 5. Plywood 

Utopla Door 

Van Packer Corp 

Vaughan & Bushne! 

Versa Products Co 

Visking Corp 

Waddell Mfg. ¢ 

Waltzinger |ne 

Warp Brother: 

Washington Steel Prod 

Weather Proof Co 

West Coast Lumbermens 
Association 

Western Red Cedar 
Lumber Associatior 

Weyerhaeuser Sales Co 

Will-Burt Co 

Wood Conversion Ce 

Yale & Towne 
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WALL FIXTURES 
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Shelves fer maximum display 











Slip-in storage cabinets 


Fixtures With Sales Appeal — 


bh 


LS Plus New Industry Standards 


Cabinets are optional 


Store fixtures designed for American Lumberman 
have been used throughout the model store. They 
were prepared exclusively for the lumber dealer and 
can be fabricated with common shop tools. 


The fundamental value of these fixtures is their 
extreme flexibility. Shelves, of course, are adjustable 
but it goes much farther than that. 


Islands, for example, can be stripped of shelves 
and ends for a highly visible display of bulky prod- 
ucts. Storage cabinets merely slip in where needed 
and can be removed as merchandising changes. 
Shelves do not run straight across the fixture but 
“break” in the middle to display economically mer- 
chandise of varying weights. The basic fixture is a 
half-island giving greater opportunity to use all 
available floor space in the store. Placed back-to- 
back, they create a full island. 


Wall fixtures have similar flexibility. They also 
may be stripped of shelves and used open for long 
tools, etc. Storage cabinets, again, slip in and there 
are designs for organized storage of many items. 
Back panels are full 4 x 8’s which are removable 
permitting both perforated hardboard and solid ply- 
wood to be used as needed. 


There are, finally, designs for various cabinets 
for the upper back panel of the display. These, too, 
merely attach and can be removed easily. Designs 
for a movable pylon fixture and a roofing and sid- 
ing display are also available. Working idecoctnte 
are now ready. A letter to American Lumberman will 

Top panel can be merchandised bring full details. 
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WIN A COMPLETE 


MOE LIGHT 


aw 


wr 
CAR ag REN  Ladeiiel 
we 


CHICAGO LUMBER DEALER’S 
SHOW 


make a bee-line for the 


"B05 


LUMBER DEALER’s SHOW 
DEC. 10 thry DEC, 13 
Amphitheatre, Chicago, Illinois 


the right way to get maximum 
sales from ight display at 

ig model hardware store at the 
show, And, while you're at the mode] 
store —get a 800d look at their kitchen 
isplay. It’s a terrific example of Moe 


Light Inspiration-Lighting for the home. 


*retail value 


“" yev can't get to the show bul w ik mere info’ on 
: 4 “ov ould like or 
y ater n this coupon 
° ¢g plays and vres send us °o 
the Mee Light Displ fixt h 
Mo vison, Ve L-11 
THOMAS INDUSTRIES INC., e Light Division, C pt a 
410 So. Third Sf ’ Lovisville 2, Kentucky 
Please send me more information on 


{ ] Moe Light Fixtures 
chandiser’ displays 
[_] Moe Light “Mer 


THOMAS INDUSTRIES INC. 


Nome 
¢ ar 
Inspiration-Lighting ompony 
f 
Originators o = 


i K 
ive Offices: 410 So. Third Street, Louisville 2, Ky 
e 4 
— Plants at: Fort Atkinson, Wis. 
Hopkinsville. Ky.; Los Angeles 22, Col 


’ iE 
ci f O. @ Jo ou pe » pege 

LDING .OD I Mi . ) rcie n" upor ” 

Bul 4 | k ( > RCHA SER V >¢ f ST; 
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a completely equipped 
DISPLAY KITCHEN 


for Your 
Showroom 


The same modern, idea-packed kitchen, This unique kitchen, especially designed 
which will be exhibited in the American to arouse sales-building interest among the 
Lumberman Model Store during the lumber dealer’s new kitchen prospects, in- 
N.R.L.D.A. Exposition in Chicago, Decem- cludes the following nationally advertised 
ber 10-13, will be given away to some lucky products: 


lumber dealer at the end of the show. 


BILT-WELL Cabinets Booth No. 206 
ADMIRAL Appliances............6.0...... Booth No. 917 
FORMICA Counter Tops................... Booth No. 714 
MOE LIGHT Livhting Fixtures.............. Booth No. 805 
AMEROCK Hardware Booth No. 809 


NUTONE Hood and Built-in Mixer 


November 26, 1956, AMERICAN LUMBERMAN AND 





As featured in the Profit-Maker Showroom 





All you have to do to qualify to win this beautiful kitchen is to register at the kitchen 
in the American Lumberman Model Store and have your contest card stamped at the 
booths of the manufacturers who are exhibiting at the Products-in-Action Display at 


the Chicago International Amphitheatre. 


BILT-WELL 
Cabinets 


See the 1957 line of new and improved BILT-WELI 
Kitchen Cabinets, Storage Walls, Windows and Doors 
in Booth #206. You can also see an actual installation 
of BILT-WELL Cabinets in the Women’s Housing Con- 
gress Model Home, which will be on display during 


the exposition 


FORMICA 
Counter Tops 


Get the story on profits that lumber dealers make with 
Formica two ways. In booth #714 you'll learn about 
Formica as an over-the-counter item and how to make 
and sell fabricated tops. See the national advertising 


and promotion behind both programs 


AMEROCK 


Hardware 


The American Lumberman “‘Idea Kitchen” features 


fashionable new Contemporary Knobs and Backplates 
by Amerock. See this “last word” in cabinet hardware 
—in brass, copper, chromium and ebony black finishes 
—together with the complete Amerock line, at Booth 
#%09, International Amphitheatre 


ADMIRAL 
Built-in Oven and Range 


Admiral values cut your cost, enable you to offer 
MORE on virtually every job. Featuring automatic 
temperature control, rotary roaster, automatic timer 
clock, Flex-O-Heat control and a wide variety of colors 


See Admiral’s full display in Booth #917 


Lighting Fixtures 
See the dramatic sales appeal of Moe Light Inspiration 
Lighting in the Idea Kitchen. See also how you can 
install a complete Moe Light fixture department just 
like the one in the Model Store. And, don't forget to 
Stop by the Moe Light booth, space #805, for all the 


latest ideas in fixture merchandising plus a chance to 


win a complete Moe Light display for your store 


NUTONE 
Hood and Built-in Mixer 


NuTone leads the field with its new built-in electrical 
products for the home. See the revolutionary NuTone 


a mixer, blender, juicer, sharpener, meat 


Food Center 
grinder...ALL OPERATED BY ONE BUILT-IN MOTOR, Look, 
too, at NuTone’s pacesetting kitchen hoods, ventilating 


fans, door chimes, ceiling heaters 


Don’t miss the “IDEA KITCHEN” 
in the AMERICAN LUMBERMAN Model Store at the 


N.R.L.D.A. EXPOSITION in CHICAGO 


December 10-13 


BuILDING Propucts MERCHANDISER Circle No. 64 on Coupon, page 96. 





During the past six months we have talked to both 
dealers and the general public about the home plan 
ning centers in yards. 

We began all these talks by showing recent photo- 
graphs of centers taken in new showrooms across 
the country. The general verdict was that centers 
today as a whole are the weakest link in yard mer 
chandising. 

They, first of all, look tacky and uninviting. Few 
women, unless they were desperately interested in 
plans for a new home, would be encouraged or at- 
tracted to the centers we have seen. They can’t be 
too fancy, of course, but need they be drab and un 
inspiring? 


Center divider can be 
folding door display 

















Desk or drafting table. yy” 








Optional end panels 
can be perforated board 
or plywood 





























Big-Ticket Sales 


Begin 
in This New 


Planning Center 


Next, they just don’t provide enough space for 
showing plans in an organized way. The home buying 
public is becoming more selective and they require 
a full line of home plans. Remodeling is the same 
thing again. Space is required for more ideas to sell 
the consumer. 

The design shown is just a beginning in the direc- 
tion of a more successful planning center. It has 
beauty but it gains this appeal from simple lines and 
the use of materials sold by the dealer. Its lighting, 
sign and size, is needed to draw the customer into 
the area where building materials are displayed. It 
not only provides for lots of plan books and literature 
but has a table slide viewer for visual selling. 


Where space is limited, 


hinged screen can be removed. 


Overhead lighting 
is provided. 


f 


Mobile uses house 
sales tools. 











Slide projector 
on lazy Susan. 

















Literature tray 


Nex Seating for four. 


Storage eres 
for plan books. 
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MAGNA creative engineering brings 
the first NEW advances to power tools 
since the introduction of SHOPSMITH 





11-IN. BANOSAW 9-IN. SAW 6-IN. BELT SANDER COMPRESSOR-SPRAYER 41M. JOINTER 18-1N. JIGSAW 
with Automatic with with Automatic with with Longest Table with 
Blade Tracking The Helping Hand Belt Tensioning 100-ft. Range Largest Fence Full Speed-range 


Now, for the first time, MAGNA offers dealers a complete line of supe 
rior power tools for a complete power tool department. Each one of the 
magnificent new MAGNA-LINE tools is the result of new engineering 
concepts ; each offers outstanding features never before available on 


power tools for home use 


For a complete power tool department, no other line can “measure up 
to MAGNA-LINE— in quality, capacity, appearance, or the compact 
floor-space (51/4, ft. x 9 ft.) required to display and sell them all, includ 


ing SHOPSMITH! 
There are still MAGNA-LINE—SHOPSMITH Franchises avail- 


able. Perhaps one is in your territory. For full information, 
please write Dept. 601-L, Magna Power Tool Corporation, 
Box 2808, Menlo Park, Calif. 


NEW SHOPSMITH MARK 5S 
NEW MAGNA 9-IN. SAW Most wanted multi-purpose power tool in America! 


WITH “THE HELPING HAND” Shopsmith is a 9-in. Saw, 12-in. Dise Sander 


44-in. Lathe, 16'%-in. Vertical Drill, unlimited 


The only tilt arbor saw with “The Helping Hand’’—a built-in capacity Horizontal Drill. Shopsmith completes 
MAGNA-LINE, completes your power tool 


extension which makes the largest (34” x 24”) effective 
department and offers your customers their 


table on the market, allows bigger rip and cross-cut capac 
ity than any other saw + Epicyclic Speed-gear Control gives 
you full 45° tilt with only 10 turns of knob (40 to 60 turns 
on other saws!) » Single-knob control—push for projection 
pull for tilt + Self-aligning Fence locks front and back with 
single knob « Colored Safety Zone Table Insert cannot A 

catch work piece + Exclusive pressure-cast tub front bolted WAGHA POWER TOOL CORPORATION 

rigidly to table, coordinates all controls +» Externally adjust a 

able Tilt Stops » 3 Auto-stops on Miter Gauge See Shopsmith and Magna-Line in the N.R.L.D.A. mode! store 


choice of America’s finest power tools! 


BUILDING Propucts MERCHANDISER Circle No, 21 on Coupon, page 96. 49 








FIRST IN REMOVABLE WINDOWS 





Leading 
Removable 
Wood 
Window 







PRESS LEFT depress the 
springs which also insure a 
weather-snug fit. 


<7‘ 


_s 





va 


* +? LIFT OUT — removable wood 
S$ sash speed 2 installation— 
vil 


improve liveability. 


A 





WASH OR PAINT easily and 
safely—a real plus for builder, 


Builders and dealers continue to increase the R.O. W dealer and owner. 
window leadership. Year after year they are proving 
that the warmth of wood, quality construction, ai 


and the exclusive R. O. W_ take-out mechan- 
ism sell homes faster and keep them sold longer. 


R.O.W SALES COMPANY + 1328 ACADEMY AVENUE + FERNDALE 20, MICHIGAN 


50 November 26, 1956, AMERICAN LUMBERMAN AND 








FIRST WITH AUTOMATIC BALANCE 


ReO-W and LIF-T-LOX are the registered 
trade-marks of the R.O.W Sales Company 


SELF-CONTAINED no hooks, 
tapes or screws to unfasten 
just lift sash out. 


R.O.W SALES COMPANY 


BuILDING Propucts MERCHANDISER 











EFFICIENT re-engages when 
sash is replaced and raised or 
lowered. 





=. 
4 
AUTOMATIC balance locks 


in channel automatically upon 
sash removal. 


R. O. W windows have long been out in front 
with the removable feature. Now they increase 
the lead with the revolutionary LIF-T-LOX 
balance. This insures new ease of operation 
but does not interfere with the lift out feature. 


* 1328 ACADEMY AVENUE «+ FERNDALE 20, MICHIGAN 


Circle No. 22 on Coupon, page 96. 51 











AMERICAN 
LUMBERMAN 


PROFIT-MAKER 


SHOWROOM 
ISLANDS in the store reflect varied merchandising required for 


building materials. Flexibility of American Lumberman fixtures en- 





courage use of new ideas for display. 


It’s a relatively easy matter to the wall space for this basic 
display many familiar items on merchandise, 
an island. It becomes more difficult Glass binning, price signs and 
when the problem is locksets, in- other sound island merchandising 
sulation, polyethylene film or roll take time but without these de 
ing track hardware. vices, islands are weak and poor 
salesmen. We have handled all 
In the model store, we have made model store islands, again, from 
just 7 start on these and many the customers point-of-view, the 
more “difficult products. Best of way he likes to buy. 
all we've started manufacturers of The need of the building mate 


these products thinking of your rial dealer for varied display treat- 
problems and they will be coming —ment on his islands, adds consider- 
up with still more ideas. able interest to his floor display. 
We do not believe that shelf-after- 
shelf of merchandise is the final 
answer. On building products es- 


It’s rather apparent that islands 
must be used for many products 


normally displayed on wall fix pecially the display makes sense 

tures. If a dealer is going to turn when it is shown in use, as on the 

to 30 x 80” NRLDA panels for  jngulation island below. Photo- 

bulky products, plus doors and graphs are also a logical choice 
ISLAND modified to show four types of other items, he will need most of in Many cases. 


insulation, plus protective papers. Photos 
across the top show where insulation is 
recommended in the home 
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This brand name 


also brings you... 


Those who use it call it the “Ability Wood” because 
of its versatility 


@ Consider this . . . of the commercial tough fibers have a tendency to mat 


woods used in the United States, West 
Coast Hemlock ranks as one of the 
first five in volume produced. 

. as Dimension . .. Weyerhaeuser 
4-Square West Coast Hemlock is pro- 
duced in stress grades that include 
1600 f Select Structural, 1500 f Con- 
struction and 1200 f Standard. Where 
stress properties are not required, other 
grades of dimension are available. 

... a8 Boards .. . Weyerhaeuser 4- 
Square West Coast Hemlock is used 
for sheathing . . . and for many other 
uses where good boards are required. 

. as Flooring . . . Weyerhaeuser 
4-Square Hemlock flooring offers a fine 
uniform, even toned texture, a light 
color and freedom from pitch. Its long 


Weyerhaeuser 


ST. PAUL 1, 


Buttoinc Propucts MERCHANDISER 


together, to provide a floor that hard 
ens with age. Hemlock is known as the 
“hard softwood”’ flooring. 

.as Bevel Siding, drop siding, 
ceiling, finish, paneling or molding, 
Weyerhaeuser 4-Square West Coast 
Hemlock is an ideal wood for interior 
or exterior application. 

It pays you to feature West Coast 
Hemlock as processed by Weyerhaeuser. 
You can depend on it as a fine building 
species in ready supply. Weyerhaeuser 
has vast stands of this abundant utility 
wood ... and the research facilities, 
dry-kiln capacity, and skills to make 
Weyerhaeuser 4-Square Hemlock one 
of our most beautiful and useful soft- 
woods, Feature it in your offerings. 


Sales Company 


MINNESOTA 


Circle No. 23 on Coupon, page 96, 
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ACOUSTICAL tile board is given new sales 
appeal on the model store wall fixture. 
Customers are encouraged to try their 
hand applying the product. Required tools 
are shown for related selling. 

















WALL FIXTURES find brand new uses in the NRLDA model 
store. The American Lumberman fixture designs handle every- 


thing from roofing to hardwood flooring. 


In designing a new yard or re Competitive products, which per 


modeling, it is wise to consider form a similar function are to 
providing enough wall area. Unless gether giving a full range of 
glass areas are controlled some choices to the buyer. 

what a dealer may wind up with Again flexibility is important. If 


our wall fixtures devoted to build 
ing materials are never changed, 
the public will lose interest and 


little opportunity to use his most 
useful piece of store equipment 
the wall fixture. 


This can be especially serious we can't add new products. This 
because a wall unit displays more has been considered on all our 
merchandise per square foot of model store wall fixtures. Nothing 
space occupied than any other fix- is static. Samples, selling copy, 
ture, Also, the industry is learning photos are removable in minutes. 
new uses for the wall unit which As on island fixtures, the wall 
greatly increases its effectiveness units are handled in a variety of 
from the merchandising point of ways to avoid row on row of mere 
view. sample panels. Actual experience 

In the model store, we display has shown that a change of pace is 
our merchandise on the wall on the needed or this area of the store 
basis of its use. The wall coverings will become a section customers 
section, for example, shows gyp- shun. 
sum, hardwood plywood, insulation Fundamental to wall fixtures 


board, hardboards, predecorated showing building materials is the 
hardboard, and plastic tile. In one beacon of a well-designed planning 
spot, the customer sees a full center. It’s the promise of home 
range of wall materials with sam- planning help that eases the pros- 
ples, descriptive copy and prices. pect into the building materials 

The same method is used for section. Variety in display meth- 
floor coverings, ceiling materials, ods, plus the planning center, 
roofing and siding and the like. makes the big difference. 


November 26, 1956, AMERICAN LUMBERMAN AND 


54 








As featured in the Profit-Maker Showroom 





— ee 


NO SALE U00 


‘Case of the silent cash register” 


This is one case where silence is not golden. Noisy cash registers 
are ringing testimony to Georgia-Pacific’s remarkable sales train 
ing course: “How to Sell Specialty Plywood Paneling All film 

demonstrations and discussions included in this $40,000 course 
give pertinent tips and sales secrets to help sell anything in yout 
inventory. G-P products are used as examples, Contact us. We'll 


train your salesmen without charge in a few hour right at 
store or yard, Return coupon today for a pictorial folder sl 


course outline 


a | iain tasinaintiniiaaatia 


GEORGIA — PACIFIC 


CORPORATION 
EQUITABLE BUILDING, PORTLAND 4, OREGON 


This fast-moving course is packed with 

SELL, including 

® 4 full-color training films 

®@ Instruction on tested selling and 
closing methods 


Gentlemen: Rush details of G-P’s creative sales training course for retail building materials 


and other materials 


NAME riTLe 


® A handsome parchment diploma 
; , FIRM 
for every salesman who passes 


ADDRESS 
<9 A ZONE STATE 


our sales test 


®@ The entire course is absolutely tree, 


i i 
I 

i 

! ’ 
i 

I 

! ’ 

' ' 

© Demonstrations with paints, woo i salesmen. I understand it is absolutely free and without obligation j 

! i 
I 

| 

. ’ 
i 

j 

i ’ 

‘ ~ 
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NRLDA PANELS mounted on American Lumberman wall fixtures, show 


AMERICAN the easy way to display lumber and building materials. 
LUMBERMAN 

PROFIT-MAKER 
SHOWROOM 


The first suggestion of the pres 
ent NRLDA display panel origi 
nated with Russ Nowels, Nowels 
Lumber and Coal Company, Ro 
chester, Mich. Faced with small 
store, Nowels conceived the panel 
idea as the answer in his crowded 
store. 

The NRLDA panels measure 30 
x 80” and are made of two shee‘s 
of perforated hardboard positioned 
back to back, with spacers be- 
tween. The unit is then placed in 
a frame or the dealer makes his 
own frame. The panels are often 
then installed in swinging hard 
ware now widely used by dealers 
for doors. However, installation is 
not limited to this method. Some 
dealers use sliding hardware or 
they mount their panels with a 
variety of attachment methods. 

It is very important to merchan 
dise the panel with a selling head 
line, signs on product features, 
time payment data and literature 
Samples of the product are, of 
course, adequately displayed. 

In the NRLDA model store, dis 
play panels are used extensively in 
a variety of ways. We have found 
from experience that using one 
method of mounting exclusively, 
limits the effectiveness of the 
whole idea. We have employed 
NRLDA panels in the store for 
lumber, plywood, doors, insulation 
boards, plastic tile, hardboards, 
gypsum, siding and hardwood floor 
ing. 

Leading manufacturers have 
now pledged support for the 
NRLDA panel program. It is 
planned to supply dealers with 
30x80” layouts and all required 
display materials of the proper size 
to make assembly easy. 
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Novoply used as doors in wardrobe. Novoply comes in %4" and 1” Novoply for sliding doors is available edge-banded and with all 
Has a mosaic-like appearance necessary hardware included. Doors alone also available. Novoply core 


thicknesses; all standard plywood sizes 
stock for cabinet doors is available edge-banded and with birch faces 


that may be painted or finished 


«No complaints...No returns... 


because there's no warping 
with doors of NOVOPLY 


Now the profits you put in the bank stay there! lor, 
once youve sold Novoply for doors, it stays sold! No 
complaints no returns no headaches 
Novoply is a wonderful door material because it's 
as flat as a pancake Won't warp swell or bulge! In 
fact Novoply is guaranteed not to w inp in ¢ Kcess Of bk” 
over an 80” length! And all this is po sible because of 
Novoply § pate nted construction. It's made of precision 
made wood flake S and chips MV hic h are resin inipre ty 
nated and fused under heat and pressure Moreover 
Novoply is of ply construction—nothing like single 
ply “chip-core” materials 
Investigate the sure prolit opportunity in Novoply 
now. Send the coupon for full information, or ask 
f your Weldwood repre entative 
Space-saving bi-fold doors of Novoply are brand-new 
* 


United States Plywood Corporation AL 11-26-56 
55 West 44th St., New York 36, N. Y 


Please give me full information about Nov ply for doors 


\_ Weldwood 


Weldwood NOVOPLY’ 


A product of 
UNITED STATES PLYWOOD CORPORATION 
Weldwood —The Best Known Name in Plywood 


NAME 
ADDRESS 


COMPANY 


ee ee ee eee ee 
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TORO 


...the best you can sell 


Power Mowers 


A triple-threat line for year-round sales from Toro 

manufacturer of the best you can sell in power 
machinery! 

You cash-in with the world’s most complete line 
of power mowers—a model for every need and pur- 
pose, the right model for every customer. Here are 
the machines that built the Toro name: the reel and 
rotary mowers constructed with precision and assem- 
bled with care to give lasting customer satisfaction. 

You cash-in with Toro home power tools—the 
home power tools that give professional results be- 
cause they're engineered to professional standards. 





Power Tools 


Power Handle, 


business—and growing every day. 

You cash-in with the Amazing Toro POWER 
HANDLE® —the portable engine-and-handle unit 
that now drives 10 Toro yard-care products, gives 
you sales in all 4 seasons. Your POWER HANDLE 
customers will be customers for years ahead! 

You cash-in, too, with Toro’s every-month-in-the- 
year national advertising campaign in LIFE, and 
Toro’s 10 top seasonal promotion programs, with 
orderly distribution through the distributors listed 
on the next page... with a parts and service system 
unequalled in the industry. Write or call the distribu- 


And remember: the power tool business is big tor nearest you—today! 


TORO 
a 


TORO MANUFACTURING CORPORATION, 3045 SNELLING AVE. SO., MINNEAPOLIS 6, MINNESOTA 
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AMERICAN 
LUMBERMAN 
PROFIT-MAKER 


unin Model Store Eye-Stoppers 











EYE-STOPPERS in the model store begin with a display idea, which frequently 
calls for all the flexibility engineered into American Lumberman fixture designs. 
It means forgetting the old concept that a fixture consists mainly of a set of 
shelves. With building materials and other odd-sized products, we must pioneer 


our own fixture merchandising. 











Hand Tools are given this smart treatment 
on a wall fixture. Back panels are in a 
soft color. 








Louvered Shutter display suggests a variety 
of consumer uses for this popular product 





Rental Sanders and other tools fit easily 


on an American Lumberman island with Cabinet Hardware display uses properly 
shelves removed. Copy panel sells rental placed manufacturer's sales tool, and has 
idea binned pickup merchandise on the right 


(continued on page 62) 
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TORO 


Authorized Distributors 


Alabama: Kilgore McRee ( Birmingham; M 
Gowin-Lyor Hdwe. Co,, Mobile. Arizona: Shaw 
Lawn Mowing Equip. C« Phoenix. Arkansas 


Choctaw n Memphis, Tenn Harry Cooper 
Supply, Springfield, Mo. California: Pacific Tort 
( Los Angeles; California Toro Ce San fran 


0. Colerade: Colorado Toro Co Colorado 
Springs; Colorado Toro Co., Denver, Connecticut 
Toro Equipment Co., White Plains, N.Y Con 
necticut Toro Sales Co., Windsor, Delaware 
Philadelphia Toro Co., Philadelphia. District of 
Columbia: Nationa) Capitol Tor In Silver 
Springs, Md. Florida: Zaun Equipment Co., Jack 
sonville; Hector Supply Co., Miami; MecGowin 
Lyons Hdwe. Co., Mobile, Alabama, Georgia: Toro 
Turf Equipt. ( Atianta; Zaun Equipment Co 
acksonville, Fla. Idaho: Washington Turf & Toro 
Co., Seattie, Wash. tlineis: Geo. A, Davis, in 
Chicago; L. J. Meisel Dist. Co., Clayton, Mo 
Tri-State Toro Co Davenport, iowa; Scruggs 
Drake Equipment Co., Decatur; Heldt Monroe Co 
Evansville ind Drake Scruggs Equip. Co 
Springfield. Indiana: Geo. A. Davis Co., Chicago 
ll.; Heldt Monroe Co., Evansville; A. H. Heine 
Co., Fort Wayne; Kenney Mach. ( indianapolis 
B. K. Cohee Co., Montgomery, Ohio, lowa; Globe 
Mach. & Supply Co., Cedar Rapids; Tri-State Toro 
( Davenport; Globe Mach. & Supply Co., Des 
Moines; Z. W. Credie Co., Omaha, Neb. Kansas 
Turf Equipt. { ine Kansas City, Mo. Ken 
tucky: Wilson Equipt. Co., Lexington; B. K. Cohee 
( Montgomery, Ohio; Heldt-Monroe Co., Evans 
ville, Ind.; Bunton Seed Co., Louisville. Lewisiana 
Whalen Toro Co., New Orleans, Maine: Phillip R 
Yerxa, South Portland. Maryland: Baltimore Toro 
Co., Baltimore; National Capitol Toro Co., Silver 
Springs. Massachusetts: Springfield Toro Co 
Agawam; The Clapper Co., West Newton. Michi 
gan: R. L. Ryerson Co., Milwaukee, Wis; C. f 
Anderson Co., Royal Oak; Spartan Distributors 
Sparta. Minnesota: Minnesota Toro, in Min 
neapolls. Mississippi: Choctaw, Ine Memphis 
Tenn.; McGowin-Lyons Hdwe. Co., Mobile, Ala 
Whalen Toro Co., New Orleans, La. Missouri 
Lawrence J. Meisel Dist. Co., Clayton; Tri-State 
Toro Co., Davenport, lowa; Turf Equipt. co 
In Kansas City 2; Harry Cooper Supply, Spring 
field. Montana: Montana Toro Sales Co., Billings 
Manion Kalispell; Sait Lake Hdwe. Co., Salt 
Lake City, Utah. Nebraska: Z. W. Credie Co 
Omaha. Nevada: Salt Lake Hdwe. Co. Salt Lake 
City, Utah, California Toro Co San Francisco 
Cal. New Hampshire: The Clapper Co., West New 
ton, Mass. New Jersey: Toro Equipt. Co., White 
Piains, N.Y; Philadeiphia Toro Co., Philadeiphia 
Pa. New Mexico: The Myers Co., Roswell; Colo 
rado Toro Co Denver, Colo Sait Lake City 
Hdwe. Co., Sait Lake City, Utah. New York 
Eaton Equipt. Co., Hamburg; Hudson Toro Sales 


Latham; Chas. E. Lennon & Sons, Liberty 
Haverstick Toro Sales Corp., Rochester; james 
H. Lynch, Southampton; Golf & Tractor Equipt 
Corp., Syracuse; Credie Equipt., Utica 4; Toro 


Equipment Co., Inc., White Plains. Nerth Care 
lina: £. J. Smith & Sons Co., Chariotte. Nerth 
Dakota: Minnesota Toro, inc., Minneapolis, Minn 
Ohio: Ohio Toro Co., Cleveland; Woodin Sales 
Co., Columbu R. L. Shane Co., Dayton; 8. K 
Cohee Montgomery; Recht upply ( 
Toledo. Oklahoma; Boh Dunning Jone inc 
Tulsa. Oregon: Western Golf Course Supply Co 
Portiand ennsylvania: Eaton Equip. Co., Ham 
N_Y.; Chas. &. Lennon & Son, Liberty, N.Y 
adeiphia Toro Co., Philadelphia; Penn Toro 
in Pittsburgh; Haverstick Toro Sales & Service 
Rochester, N.Y. Rhode isiand: Bay Toro Distribu 
tor f Providence, South Carolina: £. | 
Smith & Sons Co., Charlotte, N.C. South Dakota 
7. W. Credie Co., Omaha, Neb.; Wyoming Toro 
ri 
f 


burg 


0., Sheridan, Wyo. Tennessee; Williams Equipt 
Chattanooga; Tennessee Turf & Tor Knox 
ville; Choctaw, Ir Memph! Kilgore McRee 
Nashville. Texas: Goidthwaites Texas Toro 
( Dalila The Myers Co., Ei Paso; Goldthwaites 
Tors ( Fort Worth: Goldthwaite Texas 
Toro Co., Houston, Utah; Salt Lake City Hawe 
Co., Salt Lake City. Vermont: Springfield Tore 
Co., Agawam, Mass. Virginia: Sydnor Pump & 
Well Ce Richmond; National Capitol Toro Ce 
ver prings; Cary Wa Mach. Co jalem 
Washington Golf ourse Supply Co 
Portiand; Washington Turf & Toro, Seattie; Wash 
ngton Turf & Toro, Spokane. West Virginia: Gen 
eral Equipment Co., Clarksburg; Branchiand Pipe 





& Supply Co Huntingtor ) Penn Tor f 
Pittsburgh, Pa.; Cary Hall Mach. Co., Salem, Va 
Nationa apit Toro Co hilver Springs, Md 


Wisconsin: Iri-State Toro Co Davenport, la 
on Co., Milwaukee; Minnesota Tore 
eat Minn. Wyoming: Colorado Toro 
f ole salt Lake Hardware ¢ Salt 
jtat Wyoming Toro ¢ Sheridan 
Aiberta: Burgess Building & Plumbing 
td., Calgary. British Columbia: Willard 
»., Var iver. Manitoba; Consolidated 
stries, Ltd, Winnipeg. Neva Scotia: Halifax 
heed Co. Halifax. Ontario: F. Maniey & Sor 
t4., Toronto. Quebec: Agri Tect meue 


59 

















As featured in the Profit-Maker Showroom 


"WEBS SE 


b « . MORE THAN A VISE... A WORKSHOP TOOL! % 














standing upright 
or laid flat on its 
base, the new 
VERSA.-VISE turns 
to any convenient 


work position! 


— ~ : 
. ~.. 4 3 - 
Set He’s a big lumber dealer from America. 
& i Made it all selling fir plywoed. 
e DFPA grademarked, of course! 
py : 


Circle No. 28 on Coupon, page 96. 





tightening the 
jaws on work held 
locks the new 


VERSA- VISE in 66 7 
position—one oper 
ation—cant move! 
60 years of sound, 
SPECIALIZED service at a saving 
to the lumber trade countrywide. 





Visit our BOOTH 220 


at the convention! 





We take pride in insuring the NRLDA Model Store 


on exhibit at the convention. 


Indiana Lumbermens Mutual Pennsylvania Lumbermens 
Insurance Company Mutual Insurance Company 


Indianapolis 9, Indiana Philadelphia 7, Pennsylvania 


DOES THINGS YOU CAN'T Lumber Mutual Fire Central Mutual Inserance 





DO WITH ANY OTHER VISE! Insurance Company Company 
Boston 15, Massachusetts Van Wert, Ohio 

THE WILL-BURT CO.. P.O. BOX 531 ORRVILLE, OHIO | Lumbermens Mutual Insurance Lumbermens Mutual Casualty 
_— Company Company 


Send details 
Mansfield, Ohio Chicago 40, Illinois 


about VERSA-VISE ADDRESS 
.. « Quick! 











city STATE 


Circle No. 27 on Coupon, page 96. Circle No. 29 on Coupon, page 96. 
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NEW MARLITE SALES BUILDERS 


will help) you cash in on O.H.I. 








Tie in O.H.I. Marlite ad mats & radio spots 


New Marlite O.H.[. ad mats and radio scripts will help 
you tie in with Marlite’s extensive national advertising 
program and establish your yard as modernization head 








quarters. These sales aids will create customers for Marlite 
and other building products build profitable sales 


Modernize on 
room easily 


and QM icky 








OO Ot» ta0@ en coae, 








Colorful home remodeling wall poster 


Dramatic, full-color residential remodeling wall poster 
tells customers you have Marlite, sells Marlite’s features 
and beneiits. Use this new poster with your Marlite 
sumple display to create on-the-spot, sales-producing 


interest 





Full-color 


A really profitable product nanan 
Dramatizes the complete 


for your O.H.I. remodeling sales SIETy  Merltie sary. Use bs os on 


Marlite has always been one of your most profit- effective sales tool for sales- 


able building and remodeling products and fits 
perfectly into the nation-wide O.H.I. program. ¥ 

. . ——= ings, and other customer 
Marlite, one of the sponsors of O.H.I., offers = 

groups. Arrange a showing 

you many profitable opportunities to sell home- through your Marlite rep 
owners, do-it-yourselfers, contractors and build- resentative. 
ers in your community. Capitalize now on your 
QO.H.I. opportunities with Marlite! 


e ® a your Living 
Marlite plastic-finished wall paneling \ J | 


| 


training schools. do-it-your- 


self clini builder-meet 





Mppr 


ANOTHER QUALITY PRODUCT OF MASONITE*® RESEARCH 
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COMPLETELY 


Same rail section used “as is” for platform 
quickly and easily adjusts to fit steps of any pitch. 
ESSE 


is 7 : gSag 


ry) *< *../ a + c 
‘ * , i 
—_ ou ‘=. ae" 
/ 


/ 
/ 


| 
sa a, 


LOW, LOW, LOW 
INVENTORY 


Simplicity of design permits the construction 
of any railing installation using 


ONLY THREE BASIC PARTS 
1. 4 or 6 foot Adjustable 
Railing Section used “as is 
on platforms, slants to pitch 
of steps 
2. Universal Pre-Drilled Newel 
Post used for end, corner, step 
or intermediate post 

7 3. Adjustable Fitting secures 
yg railing to posts, walls, columns 
he etc, Adjusts to any angle-—any 
direction, Bolts furnished 


DO-IT-YOURSEL 


sells itself 
with this 


FREE DEMONSTRATION DISPLAY 


This full size Actual 
Installation Display 
sells Versa Railing 
FAST by demonstrat 
ing its 
SIMPLICITY 
ADJUSTABILITY 
RIGIDITY 
BEAUTY 
ECONOMY 
Display is Free with your first order of Versa 
Railing, comprising enough railing for approxi 
mately four installations, also complete adver 
tising and merchandising program FREE! 




















Wire or Call for Complete Details 
Or If You Are Coing to the 


NATIONAL RETAIL LUMBER 
DEALERS ASSOCIATION 
EXPOSITION 


See Us At BOOTH NO. 214 


VERSA PRODUCTS COMPANY 
LOD! 1, OHIO 
Circle No, 81 on Coupon, page 9%. 


Write 
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Model Store 
Eye-Stoppers 





ilu nul l 
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th- at 





Poly Film is featured on this modified 
island fixture. Sales message is directed to 
both handyman and contractor customer 
for polyethylene film 





Power Tools are compactly merchandised, 
along with descriptive copy suggesting 
uses in the home 


Please turn to page 98 for a 
Visitor Guide of Chicago. 


Remodeling Booklet 


The special 36-page section, 
“How to Organize and Operate a 
Home Improvement Department,” 
featured in the Sept. 3 issue has 
been reprinted in booklet form. 
Single Copies $1, 25-50 copies 75¢ 
each, 51 or more copies 55¢ each, 
Send your order to American Lum 
berman, 139 N. Clark Street, Chi- 
cago 2, Ill. 








BELSON 
| LINE 
B FOR '57 


QUIK-BILT 


SEE YOU AT BOOTH 855 
NRtLOD 


at the convention 


BELSON 


t Manufacturing & Se ae a 


NORTH AURORA, ILLINOIS 





Circle No. 82 on Coupon, page 96. 
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See us at Booth 921, 
NRLDA Exposition 


Down come delivery costs! 


Now a load of lumber is dumped in perfect condition at the job site in one minute 
—and the truck is on its way. The 96¢ worth of Signode steel strapping that ties 
the 7-ton (5700-bd.-ft.) load makes this possible—and makes possible unit load 
ing at the yard, simplified tallying and prevention of pilferage. Many other 
products—from millwork to brick—cost less to handle, store, ship and receive 
when unitized the Signode way with low-cost, high-strength steel strapping. For 
more information about money-saving strapping applications, see your Signode 


representative. No obligation. Just writ 


SIGNODE STEEL STRAPPING CO. 


2635 N. Western Avenue, Chicago 47, Illinois 


Offices Coast to Coast. Foreign Subsidiaries and Distributors World wide 


in Canada: Canadian Steel Strapping Co., Ltd., Montreal * Toronto 


Circle No. Slond eupon, page 96. 






































te 
SPECIAL OUTRIGGER slipped over truck forks is used 


to move the load forward in the car and into unloading 


position at the door 
teeth te insure a good grip on the loed. 


JOHN MOELING explains to manu- 
fecturers’ representatives and rail- 

road officials some of the problems . 
encountered in devising a system to A 
ship unitized loads in closed cars. 


End of bar is studded with sharp 


» 


WA 














Two Men Unload Lumber Car in 50 Minutes 


In cooperation with mills and steel strapping experts, this Illinois dealer has devel- 


oped methods of strapping lumber into tighter packages for shipment in closed cars. 


Several new developments for 
strapping lumber into unitized loads 
for shipment in closed cars were 
unveiled recently at Sterling Lum 
ber Co., Blue Island, III 

At a special demonstration for 
manufacturers’ representatives and 
railroad men, John Moeling, pres 
ident of Sterling, discloged some of 
the refinements in strapping devel 
oped to insure safe delivery of 
packaged dimension lumber. Two 
men using fork lift equipment un 
loaded a carload of lumber in 60 
minutes 

For this demonstration, Moeling 
chose the 3lst closed carload of 
packaged lumber the firm received 
from Idaho this year. Here are some 
of the new developments: 


Tighter bundies. To insure, 
: te 


tight, compact bundles the units are 
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compressed under hydraulic pres 
sure before strapping is applied 
Under a top and side pressure of 
5,100 psi. the size of the bundle is 
reduced 11% inches 


Corner blocks. Previously there 
was a tendency for steel strapping 
to bind, and often break at the cor 
ner of the load. This has been vir 
tually eliminated with special corner 
blocks. These corner blocks (see 
photo) make it possible for the band 
to “flow” around the corner without 
a sharp bend. Besides making a 
tighter bundle, the corner blocks 
prevent damage to the corners of 
the bundle when the strap is tight 
ened 


Wexed strapping. To keep the 
band from binding on the corner 
(continued on page 66) 
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NOTCHED BLOCKS are used to prevent 
damage to lumber. Also makes it easier 
for steel strap to “flow” taut around the 
load when pressure is applied and elimi- 
nating corner-strain on the band 
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® designs... 
e displays... 
® packaging... 


NATIONAL LOCK 


"Contraet-Pak" 


for volume users of QUALITY HARDWARE 





skillfully styled in appealing good taste 


Featured in National Lock’s expanded groupings of select “Contract -Pak’’ pro- 
ducts are: CABINET HARDWARE (Pulls, Knobs, Hinges in Bright Chrome), 
CONCAVE HARDWARE (Knobs, Pulls, Backplates in contrasting finish com 
binations), DECORATOR HARDWARE (Brass or Copper and Dead Black), 
FORGED IRON HARDWARE (Dead Black, Old Brass, Old Copper), MODERN f 
HARDWARE (custom-styled Pulls and Knobs in Bright Brass, Old Copper and ‘ ? 
exclusive new “Pewter-Tone”) and PROVINCIAL HARDWARE TRIM (Antique 

English and Antique Gold). Individual groupings are attractively displayed on “an ty 
compact, free-standing boards. Items, including Sash Hardware and Cabinet Locks, adn & | 
are priced for substantial profit . . . are unmatched for quality and service. — hm Dw | 


Tl 


~ CAMNET HARDWARE 


6, er | 


packaged for quick-handling convenience 


Hardware is packed, one piece or one pair, in individual envelopes containing 
necessary screws and parts for complete installation. Most items are packed 25 
envelopes to sturdy one-piece carton. Case contains 4 cartons and has illustrated 
labels. Write for new folder No. 756 describing the complete “Contract-Pak” line 


L990 sece (OPeay 4 


QUALITY HARDWARE all from 1! source 


NP Vakol P- Vm mole @reley 1 7-V. by 


Rockford, Illinois Merchant Sales Division 


BUILDING Propucts MERCHANDISER Circle No. 32 on Coupon, page 96. 
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Fine timber, modern equipment, 
and “know how” combine to make 
Ellingson Lumber 100% depend 
able 

Tell us your needs. 


ELLINGSON 


LUMBER COMPANY 


Klamath Falls, 
Oregon 


Circle No. 83 on Coupon, page 96, 
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Gevvard Steel Strapping Div., U.S. Steel 
ELECTRO-HYDRAULIC SYSTEM is used at 
mill to stretch steel strapping under auto- 
matic, predetermined hydraulic pressure 
Hydraulic sealer, left, assures positive seal 


on lumber package strapping. 


blocks, a special wax lubricant is 
applied to the 11%” by .035 strap- 
ping by the manufacturer 


Faster unloading predicted. 
This test car contained 35,009 board 
feet of 1” and 2” dimension. The 18’- 
long bundles were moved through 
the 15’-wide car doors by picking 
them up at a slight angle and easing 
them out 

Though some difficulty was en- 
countered when two lower bundles 
shifted in transit and jammed to- 
yether, two men unloaded the car in 
50 minutes. Moeling estimates this 
time can be shaved to 30 minutes 
with a little more practice. 

Sterling’s yard crew unloads flat- 
car loads of unitized lumber in 20 
minutes. At times the switch en- 
gine stands by waiting for the car 
to be unloaded. 


CLPEALER POUNTERS 


Magazines Are Popular 


This plywood magazine stand in 
the showroom of the West Lumber 
Co., Atlanta, Ga., has proven a big 
success With browsing customers 

“The customers seem to thorough 
ly enjoy the opportunity to pick up 
a magazine on new homes, modern- 
izing or do-it-yourself projects in 
the same place that building mate 
rials are dispayed and sold,” says 


Ed De Motte, advertising manager. 

“The magazines sell briskly,” says 
Ed. “The only problem is getting 
magazine distributors in the habit 
of serving a stand in a lumberyard.” 

The stand has fiv slot-shelves for 
displaying magazines on both sides 
It displays covers of more than 60 
magazines. 


Sells Mail Boxes 
on Impulse Basis 


Located near the side entrance 
to the showroom of Best Lumber 
& Fuel Co., Milwaukee, a small 
perforated hardboard panel con- 
verts what ordinarily would be a 
dead spot into a hot merchandis 
ing corner. 

Best uses this space to display 
mail boxes, mail slots, shelf brac 
kets, ventilators and other hard- 
ware. Customers entering or leav- 
ing by this door are often re- 
minded that they may need these 
items. Through the use of these 
and other merchandising ideas, 
Best keeps his volume of impulse 
sales relatively high. 


Store Molding Rack 
Builds Sales 


As a part of the firm’s self 
service policy, Morgan Building 
Supply, Walia Walla, Wash., has 
brought a representative inven 
tory of wood and metal moldings 
out of the warehouse and into the 
firm’s store. Each piece is price 
marked so that a buyer may make 
his own selection. Wood moldings 
are on end in the racks; metal 
moldings are stocked horizontally 
in their packing tubes. 


HUVOTSUSHONO LALLA 0 ASANTE NMR 
Remodeling Booklet 


The special 36-page section, 
“How to Organize and Operate a 
Home Improvement Department,” 
featured in the Sept. 3 issue has 
been reprinted in booklet form. 
Single Copies $1, 25-50 copies 75¢ 
each, 51 or more copies 55¢ each. 
Send your order to American Lum- 
berman, 139 N. Clark Street, Chi- 
cago 2, Ill. 
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NEW DURA//ex DISPLAY 


OPENS THE DOOR TO 
FASTER THRESHOLD SALES! 


Colorful, eye-catching aluminum floor 
display compels attention, spotlights the 
bright, modern cartons—becomes a whole 
new threshold “department. "Holds 48 
thresholds. yet takes only 2’ by 2’ of floor 


space. It’s yours from your jobber and the 


DURAflex Company ... free! Write today 


for full information! 


DURA//ex 


America's most advanced 
thresholds! 


Durable aluminum base, flexible viny! 
arch provide positive sealing... blocks 
out rain, snow, dust, draft, insects! Fits 
any doorway...can be installed with 
“do-it-yourself” ease. DURAflex thresholds in DURAflex 


floor displays will win sales as no other threshold can! 


NOW! COMMERCIAL pURA//ex 
For a rich, new market! 


New broad-base, heavy-duty threshold to meet the fast growing 
demand for commercial installations! Dramatically reduces 
losses on air-conditioning and heating highly 

resistant to stains, grease cleans easily 

Used by leading companie 


a great new profit item! 


~ 


~~ 
The DURAfiex Co. 
3500 N.W. 52nd Street * Miami, Florida AL 
Gentlemen: 
Please send me more information on DURAfiex Thresholds 


Name: 


Address: 
City, Mate: us Pot 2.718.677 
and Forign P 


The name of my jobber is 


ee ee ae ee 
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TALK of the INDUSTRY 


THIS READY-TO USE closet door unit, 
complete with track and bypassing doors 
installed, can be nailed in in 20 minutes 
Manufactured by Ready Hung Door Corp., 
the new unit will be featured at the 
NRLDA exposition 


Packaged Closet 
Bypassing Door Unit 


A new packaged closet bypassing 
door unit, which is a companion to 
the manufacturer's hinged door 
units, is announced by Ready Hung 
Door Corp., Fort Worth, Tex. The 
new unit introduces Two-Point Bolt 
Suspension of the track, an exclusive 
feature designed to give trouble 
free operation for years; permit 
presetting of hangers and tracks at 
the mill so that tedious adjustment 
of hardware at installation is elim- 
inated and makes possible’ the 
merchandising of a completely as 
sembled bypassing unit. The Stan- 
ley Works, New Britain, Conn., 
assisted Ready Hung Door Corp. in 
the final development of the special 
hardware 

Equipment to manufacture the 
new unit is being installed in plants 
of the manufacturer's 82 licensed 
assemblers all over the U. S. It is 
expected the bypassing door unit 
will be available nationally early in 
1957. “A preliminary showing of 
the unit will be made at the NRLDA 
convention in Chicago,” advises 
president Ed L. Guerrant. 


National Hardwood 
Elects Hanlon Pres. 


Howard A. Hanlon of Odessa, 
N. Y., was elected 30th president of 
the National Hardwood Lumber 
Association in the closing session of 
the group’s 59th annual convention 
in Chicago. He succeeds T. M. Mil 
lett of Louisville, Ky., who has been 
named to the executive committee. 
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Chosen to assist Hanlon in direct- 
ing the affairs of NHLA at the Chi 
cago convention are vice-presidents 
Franklin T. Griffin, Chicago; Ber- 
nard Bock, Montreal, Que., Canada, 
and Mark Townsend, Stuttgart, 
Ark. The directors voted to meet 
again in Chicago next year with 
headquarters in the Hotel Sherman. 


Architectural Woodwork 
Holds 4th Meeting 


Over 300 special millwork man- 
ufacturers and their suppliers at 
tended the fourth annual conven- 
tion of the Architectural Wood 
work Institute in Chicago. Accord- 
ing to C. Albert Carlson, who was 
reelected president of the group, it 
was the largest convention yet 
held by the industry and was spon- 
sored jointly by the AWI and the 
Millwork Cost Bureau. The Mill- 
work Cost Bureau will be managed 
for the next fiscal year by AWI 
and a joint dues structure has been 
established for the two groups. 

The two-day business sessions 
were highlighted by panel discus 
sions and guest speakers. During 
the first morning session, Frank 
Lloyd Wright, noted architect, 
spoke before the group and was 
presented with a solid mahogany 
life-size bust for being “the mem- 
ber of his profession who has con 
tributed most to the creative use 
of architectural woodwork.” 

Officers of AWI elected at the meeting are 
Chairman of the board, Chas. A. Rinehimer, 
Rinehimer Bros. Mfg. Co., Elgin, IIL; prea- 
ident, C. Albert Carison, Aaron Carlson, | a 


Minneapolis Minn., and treasurer, 
Delany, Metz Mfg. Co., Dubuque, lowa 


ARMSTRONG CORK 

The Armstrong Circle Theatre 
production of “Five Who Shook the 
Mighty,” originally presented over 
NBC-TY last March and repeated in 
June, has been given a special award 
by the Crusade for Freedom. “Five 
Who Shook the Mighty” is one of a 
series of one-hour TV “actuals” (ac- 
tual events dramatized for tele 
vision) presented every two weeks 
over 98 NBC-TV stations by the 
Armstrong Cork Co., Lancaster, 
Penna, It told the story of the five 
young Romanian patriots who 
seized and occupied the Romanian 
Communist legation in Berne, 
Switzerland, on Feb. 4, 1955. 


JOHNS-MANVILLE 

Sales for the third quarter of 
1956 were the highest for any third 
quarter in the history of Johns- 
Manville Corp., New York City, re- 
ports chairman of the board L. M. 
Cassidy. Sales for the third quarter 
of 1956 were $81,488,777, compared 
with $76,171,907 for the third quar 
ter of 1955. 


Stanley Speeds Delivery 

Four of a new fleet of trucks now being 
used by Stanley Building Specialties Co., 
North Miami, Fla., to speed delivery of 
its products. This is a part of Stanley's 
new program of better and faster service 
for all of its branch plants and distributors. 


INLAND STEEL PRODUCTS 

The creation of a new fully in- 
tegrated metal buildings div. to 
handle planning, selling and service 
for LOK-RIB steel buildings is an- 
nounced by Inland Steel Products 
Co., Milwaukee, Wis. R. W. Sykes 
will direct the expanded division, 
which consolidates all metal build 
ings sales functions formerly han- 
dled by other divisions of the 
company. 


CONSOLIDATED 

Consolidated General Products, 
Inc., Houston, Tex., manufacturers 
of Rexalum Aluminum Siding and 
Aerolux Aluminum Awnings has 
announced its expansion into the in- 
sulating siding field. A new 100,000 
square foot plant has been acquired 
adjacent to Consolidated’s main 
plant at Houston. Much of this new 
plant space will be devoted to the 
production of insulating § siding. 
“Consolidated insulating siding will 
be made in three basic patterns, 
shake, stone and grain,” reports 
president Edward C. James. 


OHI BOOKLET 

A publicity manual for local Op- 
eration Home Improvement commit- 
tees is designed to give publicity 
committees of community OHI ef- 
forts a step-by-step program to gain 
maximum publicity for the cam- 
paign. The booklet will be included 
in the 1957 OHI kit, but mimeo- 
graphed copies are available now 
without charge from Operation 
Home Improvement, 10 Rockefeller 

Plaza, New York 20, N. Y. 
(continued on page 83) 


OBITUARY 


Edward J. Weierstall, 60, plant 
manager and vice-president of 
Stanley-Yankee, Inc. of Phila- 
delphia, a division of The Stan- 
ley Works, New Britain, Conn., 
died unexpectedly in his sleep 
Oct. 21 at his home in Chelten- 
ham, Penna. Mr. Weierstall is 
survived by his widow, Henri- 
etta, and a daughter, Mrs. Alva 
A. Fisher. 
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La winning combination! 


) . 
‘I LG, Increase your 
a 4 


lumber salies with 


Seuthem Brand 


Patrician 


Quality 


Southern Brand is produced from that aristocrat 


of the forest, Arkansas Soft Pine. And for over three 


generations, Southern Baaad tradition has been to 
give you, a/ways, superior, precision manufactured lumber 
in this superior species. 
Free from pitch, soft in texture, and of beautiful figure, BSaudherws Braaad gives your 


customer pine paneling, satin-like interior trim, mouldings and finishing the ultimate in 


decorative beauty... beauty they'll love at first sight. Kiln-dried to SPIB moisture content 


requirements, Southern Brand framing provides maximum nail-holding power in 


dimension; effective insulation in sheathing and roof decking. 


You dealers who stock Southern Brand—and your number is legion—know that its 


Patrician Quality means satisfied customers, repeat business, profitable sales—surely 


a winning combination, always! 





OUTHERN LUMBER COMPANY 


ARK ANS A S&S 


WARREN 
MANUFACTURERS of Arkansas Soft Pine, Hardwood Flooring, Hardwood Trim & Mouldings 


Here to Serve You Always Because We Grow Our Own Trees 


BuILDING Propucts MERCHANDISER Circle No, 51 on Coupon, page 96. 





“i Wholesaler News 


NSDJA OFFICERS: Left to right, Carl W. Nagle, secretary; S$. D. Griffeth, treasurer; 


L. C. Croft, president 
president 


P. E. Malinger, retiring president and Thomas Marquart, vice- 


Retailer's Role Looms Bigger 


Greater importance of the retailer is emphasized at 15th 


Vorthern Sash & Door Jobbers meeting in Washington, D. C. 


“Now, more than ever, the na 
tion’s 30,000 retail lumber dealers 
are in a better position to really 
merchandise wood millwork,” point 
ed out Phil Creden, publicity chair 
man, Ponderosa Pine Woodwork As 
sociation, to 540 sash and door job 
bers, manufacturers and guests in 
attendance at the 15th annual meet 
ing of the Northern Sash & Door 
Jobbers Association in Washing 
ton, D. C. “I'm told that about 2,000 
retail building materials dealers are 
opening modern showrooms every 
year,” he added 

Creden, also director of public re 
lations, Edward Hines Lumber Co., 
Chicago, said that wood millwork 
manufacturers and _ distributors 
must do a better job of helping 
dealers sell their products. He point 
ed out that the Ponderosa Pine 
Woodwork Association has de 
veloped a package promotion includ 
ing 1, fleld men; 2, newspaper pub 
licity with 100 million exposures to 
prospects annually; 3, advertising 
and publicity in the trade press and 
consumer magazines and 4, a dealer 
merchandiser sheet, which is fur 
nished free to manufacturers for 
mailing to retailers 

Explain NRLDA Role. At another 
NSDJA seasion, officers of the Na 
tional Retail Lumber Dealers Asso 
ciation, including president R. A 
Schaub, vice-president Paul R. Ely 
and executive vice-president H. R 
(Cotton) Northup, told the sash and 
door jobbers about the association's 
activities 

Schaub called for continued co 
operation between dealers, jobbers 
and manufacturers because of the 
vital role millwork products play in 
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dealers’ operations. Ely and North 
up explained the public relations 
work, which “lets the public know 
we are a service organization of 
26,000 members, who can serve Mr. 
and Mrs. America on anything 
that’s to be built anywhere.” 

The convention also heard an in 
dustry panel discussion on: “To 
day’s Millwork Market.” 


Other speakers were: Jim Bodin, president, 
and Ormie C. Lance, secretary-manager, Na 
tional Woodwork Manufacturers Association ; 
Jim Roland, president, Ponderosa Pine Wood 
work Association; John R. Doscher, executive 
director, Operation Home Improvement; James 
r Downs, Jr., Chieago housing coordinator 
M. S. Rukeyser, business columnist, and Calvin 
Lb, Johnson, Remington Rand 

New officers elected for the Northern Sash 
& Door Jobbers Association, whose headquarters 
are at 30 N. LaSalle St., Chicago, are: presi 
dent, L. C, Croft, manager, lroquois Door Co., 
Syracuse, N. Y.; vice-president, Thomas Mar 
quart, Marquart Millwork Co., Oshkosh, Wis 
S. D. Griffeth, Midwest Jobbers, Inc., Chicago, 
was reelected treasurer and Carl W. Nagle, 
Chicago, was reelected secretary 

New members of the board of directors are 
Arne C. Kindem, A. A. Kindem & Sons, Inc., 
Minneapolis; Donald J, Porter, Porter-Hadley 
Co,., Grand Rapids, and Victor G. Read, V. G 
Read Co., Collingswood, N. J 





SSDJA te Hold 17th 
Annual Winter Meeting 


A record crowd of members and 
guests is expected at the 17th an- 
nual winter meeting of the South- 
ern Sash & Door Jobbers Associa- 
tion in the Statler Hilton, Dallas, 
Tex., Dec, 3-5. 

An “early bird” open house will 
be held Sunday, followed by an all- 
day golf tournament on Monday, 
Dec. 3, reports secretary Thomas 
Birchfield. The two-day business 
sessions on Tuesday and Wednesday 
will be highlighted with fine speak- 
ers and good entertainment, includ- 
ing a talk by Cayce Moore, the bar- 
ber from Hearne, Tex. 


Three Firms Build 
Own Supply Center 


A new wholesale building supply 
center was recently opened on the 
outskirts of LaCrosse, Wis. The 
three firms which participated in 
the building’s development held a 
combined open house to celebrate 
the supply center’s completion. 

Well-known distributors of build- 
ing materials in their local trading 
areas, each firm supplies an individ- 
ual and non-competitive line of ma- 
terials to the other. They are: The 
Radford Co., distributors of mill- 
work and other wood specialties, 
with headquarters at Oshkosh and 
branch warehouses at Duluth and 
LaCrosse. The second is Hemstock 
Brothers, distributors of concrete 
blocks, with its main plant at 
Sparta. The third is Reserve Supply 
Co., a wholesale building material 
distributor, with its headquarters in 
St. Paul and branch warehouses at 
Fargo and LaCrosse. 

This unique building material 
supply center, built on the outskirts 
of North LaCrosse on CB&Q track- 
age and in close proximity to major 
highways, follows the trend of 
wholesale distribution warehouses 
in getting out from congested down- 
town industrial areas, thus provid- 
ing easy truck access to its ware- 
house and ample parking space for 
dealer customers. 


THREE FIRMS held a combined open house recently to celebrate the opening of their 
new wholesale building supply center (above), located on the outskirts of LaCrosse, Wis 
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quality features 
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CFal Fencing is a favorite of thousands of Western 
farmers and ranchers. And no wonder! Look at these 
big advantages . .. then stress them when you talk to 
customers. You'llfind they often clinch the sale for you. 


1. HINGE JOINT CONSTRUCTION —Every joint of 
CFal Fence is fiexible to prevent permanent damage if 
the fence is crushed by a heavy object... and to permit 
the fence to conform to the contour of uneven ground. 


2. DURABLE, UNIFORMLY THICK GALVANIZED 
COATING — CFal Fence gives years of rust-free service 
because it’s coated with specially selected zinc to assure 
a tight, weather resistant galvanized finish. 


3. FREE FROM WEAK SPOTS—CFa! Fencing is free 
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from weak spots because it is carefully woven using full 
gauge wires. Stay wires are wrapped four times at 
every joint. 


4. PROPERLY-FORMED TENSION CURVES — The 
deeply-formed tension curves on CFal Fence do more 
than keep the fence tight all year round—they point 
down and drain water off the fence more quickly. 


5. ATTRACTIVE APPEARANCE—CFai Fence keeps 
its smooth bright galvanized finish long after it's left 
your store...improves the appearance of your custom- 
ers’ property for years to come. 


6. VARIETY OF STYLES— You can fill customer needs 
exactly because CFal offers nearly 150 different types, 
heights and weights of woven wire fencing. 


J 


J 
J 


Be sure you sell and recommend fencing that meets these six requirements—CFal Fencing. 


And don't forget that CFal offers a complete line of fencing materials to make your cus- 


tomers’ job easier—CFal BARBED WIRE . 
FENCE STAYS... 


. . CFal BARBLESS WIRE. . 
CFal SILVER TIP STEEL FENCE POSTS .. 


. CFal CINCH 
. CFal NAILS & STAPLES. 


THE COLORADO FUEL AND IRON CORPORATION 


Albuquerque + Amarillo « Billings + Boise + Butte « Casper + Denver + El Paso «+ Ft. Worth + Houston 
Kansas City + Lincoin (Neb.) + Los Angeles « Ockland « Oklahoma City + Phoenix + Portland + Pueblo 


Salt Loke City » San Francisco + Seattle + Spokene + Wichita 
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Mr. Lumber Dealer: 

a basic store fixture 
designed specifically to 
display and demonstrate 
building materials and 
related products. Tested 
and proved successful! 


display 


Here's a display fixture you can 
use many, many different ways: 
with or without adjustable shelves 
on front, end or back, overhead 
panel, storage cabinet and bin- 
ning; and either open or closed 
on the ends. 

A basic half island unit 48" high, 
60” wide and 24%4" deep which you 
can use in your show window, 
against the wall, and singly or two 
units back-to-back as a full island. 

Estimated price if bought at re- 
tail: $190.00 plus shipping. 

By building it yourself, you can 
save more than $100.00! Complete 
plans, working blueprints, step-by- 
step instructions, materials and 
materials source list and details on 
modifications, only $8.75. Avail- 
able by return mail from American 
Lumberman, Fill-in and return 
coupon below today. : 


fixture 


American Lumberman Dealer Service Dept. 

139 N. Clark B1., Chicage 2, Hlinols 
Please send me postpaid the four blueprints and com- 
plete instructions for the retail lumber dealer half isi 

i display fixture, | am enclosing $8.75. (Please sen 
cheek or money order) 


Name = 


Company 





THE LUMBER MARKET 


Demand, Prices Steady 
On Southwestern Market 


KANSAS CITY—While activity 
in southwestern lumber markets 
tended toward the slow side in the 
first two weeks of November, none- 
theless major producers reported a 
goodly volume of orders and prices, 
in some grades, were chalked up a 
$1 or so on scarce items. Demand 
for dimension items was particular- 
ly good and a shortage of 2 by 4’s 
and 1 by 4’s was evidenced, regult- 
ing in lists being increased about 
$1 on the average. 

Mills report that prices have held 
steady to strong most of the sum- 
mer and fall because production had 
not been large. And now that the 
rainy season has set in a further 
cutback in output is to be seen. 

The smaller mills are continuing 
to close because of the inability to 
make profits. Timber prices still are 
high and concentration yards are 
cutting down on their purchases. 

Because of the desire of retailers 
to buy close to their needs, which 
means that immediate shipments 
are required, the yellow pine market 
is getting a better share of the 
business in the southwest. Mills in 
the district are better equipped to 
make prompt shipments and this 
places lumber faster into retailers’ 
hands than can be had from the 
west coast shippers. 

Board prices were firm and de- 
mand centered on kiln-dried stock 
because the rains limited the 
amount of air-dried stock that could 
be shipped. No. 2, 1 by 8 boards 
were selling at $87 to $90 and air- 
dried stock brought around $85. 

Mills still are loaded with finish 
and prices remain weak and cover a 
wide range. 


Market Improving 
in Tacoma Region 


TACOMA—The market generally 
continues to show signs of strength. 
However, there has not been suffi- 
cient improvement to warrant be- 
lief that all price recessions are 
over. The plywood outlook, while 
somewhat better than it has been in 
recent months, has not brightened 
to a point where mills are removing 
production curtailments they placed 
in effect several weeks ago. 

Entry into the Canadian market 


iby some manufacturers is believed 
jto be at least partially responsible 


ted logging operations in some 
areas. Peter R. Giovine, acting state 
commissioner of employment secur- 
ity, said that numerous logging 
operations were forced to halt as 
rain soaked roads made log hauling 
impossible. He added that early 
snowfall at higher elevations had 
accounted for additional layoffs in 
the industry. This is not causing 
any particular immediate concern, 
however, as most mills report their 
storage booms filled to capacity. 


Weyerhaeuser Timber Company’s 
new Willapa-Raymond branch plant 
has been completed and now is in 
operation. Portions of the old mill 
that were in use while the new plant 
was under construction are to be 
removed as soon as feasible. Water- 
borne lumber movement from here 
at the moment is light. Domestic 
rail shipments however have main- 
tained a fairly steady volume. The 
situation on the whole is about nor- 
mal for this season of the year. 


Prices Stabilized 
in Seattle Area 


SEATTLE—tThe market appears 
to have settled for the winter. No 
significant developments have taken 
place. Prices are the same or in a 
few instances slightly lower. Bad 
weather in the middle west and a 
1,500 foot snow line here have be- 
come a steadying influence. Some 
high logging camps are losing pro- 
duction. Fewer fir transits are 
being sent out. Many believe prices 
won't change much between now and 
the first of the year. Demand is 
slow. Apparently yards have suffi- 
cient stocks for the present. There 
is considerable talk that the inter- 
national situation and politics have 
combined to create uncertainty in 
the market. 


Green fir dimension has fluctuated 
several times but has finally stead- 
ied at previously published figures. 
Fir and hemlock uppers remain the 
same but hemlock dimension is very 
weak and in the utility grade is 
quoted $3 lower. Canadian hemlock 
is an active competitor. 

Shingle prices are unchanged and 
still follow a pattern in which No. 
l’s are weaker than No, 2’s. Pro- 
duction has been curtailed. Western 
red cedar is soft but may be said 
to be holding. Pine demand is weak 
and prices are about the same except 
for ponderosa 2 and btr 1x12RL 
common, which advanced $2. One 
informant averred that spruce 


transits have been sent out in such 


Street | for the plywood improvement. In- 
numbers that there is no price. 


clement weather has seriously affec- 


City Zone State ae 
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Weldwood® Wizard predicts: 


100,000,000 


sales opportunities 
for dealers this week 


oe 
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100,000,000 ft. of fir plywood sold every week...and every 
one’s a prospect for your 3 Weldwood finishing Wizards! 





i you getting your share of the vast, constantly growing 
i plywood finishing market? You can...if you stock 
Weldwood supports you with... and display Weldwood’s 3 finishing Wizards. Win customer 
a confidence — by knowing and recommending the right 
Hard-hitting ads month in month out Wizard for the job... 

...inall the hobby magazines best read 

by do-it-yourselfers-with-wood. WHITE FIRZITE® — For finishing any wood with a 

woodsy blond, pickled or wiped effect. For soft wood or 
plywood paint jobs, it’s used as an undercoater to avoid 


Forceful displays and folders FREE Sport grain raise, checking. Pts., qts., gals., 5 gals. 


for your windows, counters. Real eye- . 

catchers! CLEAR FIRZITE— For plywood stain jobs, a starting 
coat of Clear Firzite tames wild grain makes plywood 

resemble costlier woods. Tinted with colors in oil, Clear 


Hot leads! Register with us as a Firzite makes innumerable oilstains such as oak, walnut, 


Weldwood dealer. We'll supply you 
with inquiries our ads keep producing — prepared stains. Pts., qts., gals., 5 gals. 


Saat eke a ‘vial SATINLAC®— For accenting and preserving the full 

natural grain and color of any wood. No undercoat required 
No “built-up” look. Easy to brush or spray. Dries out of 
dust in 30 minutes, Ready for next coat in 3 or 4 hours. 


Order from your supplier pronto! 


UNITED STATES PLYWOOD CORPORATION 


World’s Largest Plywood Organization +Dept.AL11-6S+ 55 WEST 44th STREET, NEW YORK 36, N.Y. 


Branches in principal cities—distributing units in Chief Trading Areas 


mahogany, thus reducing the dealer's needed inventory of 
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‘LUMBER PRICES 


The following index is intended merely as « check on buying practices. It is « compilation 


and average of mill prices at press time and should 


not be considered as current on the dey 


the magazine is received. The prices should be useful in se market trends and as « 


cheek on purchases made eppronimately ten days before receipt 


DOUGLAS FIR 


Vertical Grein Flooring 
BLBtr. 


1x4 


Fiat Grain Flooring 
1x4 
ixb 

Drop Siding 
ixb (Pat $106 
ine (Pat #ilb 


Celling 
% by 4 
1x4 


Boards and Shiplap end 2" (Green) 


Construction 


Standard 
Utility 


ix6 
61.00 
55.00 
48.00 


Construction Dimension 


24 
2x6 
2x8 
2x10 
2x12 


Standard Dimension 


2x4 
2*6 
28 
2x10 
2x12 


12’ 
76.00 
75.00 
79.00 
80,00 
76,00 


70.00 
69.00 
73.00 
74.00 
70.00 


14’ 

76.00 
78.00 
78.00 
60.00 
76.0 


70.00 
72.0 
72.00 
75.00 
70.0 


Utility Dimension +/i only 
2x4 
2b 
2*8 
2x10 
2x12 


170.00 


145.00 
165.00 


155.00 
155.00 


125.00 
116.00 


18 
61.00 
53.00 
50.00 


16° 
77.0 
78.00 
76.0 
79,00 
78.00 


71,00 
73.00 
70.00 
73,00 
72.00 


63,00 
§7.00 
50.00 


18" 
73.00 
80.00 
76.00 
77.00 
77.20 


67.00 
74,00 
70,00 
71,00 
77,00 


(Add $8.00-$10.00 for dry iumber,) 


RED CEDAR SHINGLES 


Royals 
o, 1 24 
No. 2 24" 
No, 3 
Perfections 
No. | 
No, 2 
No, 3 
XNKKX 
N ! 
No 2 
No, 3 


4/2 
4/2 
4/2 


WESTERN RED CEDAR 


Prices for red cedar siding in mixed cars, new 


bundiing 6 to 18° are: 
Beveled Siding, '/, Inch 


y) by 4 inch 
by 6 inch 
Ys by 6 inch 
4 by 8 inch 


Clear 
975.00 
75.00 
5.00 

120.00 


Celar Bungalow Siding, % Inch 


8 inch 

10 inch 

12 inch 
Finish, 8 and Btr, $2 or 45 
6’ to 16° of rough 

ix 8 


ixt0 
txt? 


Ceilin 


tx} 
x4 


Series 6, 000— 


165.00 
185.00 


215.00 


or Flooring, 8 and Bir 

¥' to 16 or longer 

84 Btr 
135.00 
145.00 


Discount on mouldings 6’ to 20° odd lengths 


Cc 
125.00 
1%. 


the magazine. 


WESTERN PINES 


Ponderosa Pine 


Selects 


Shop, $25: 

6/4... 
eager 
Commons, $2 or 45 

x8 RL 

1x2 RI 
idaho White Pine 
Selects $2 or 45 


Cas. Ri 
D RL ; 


\x4 
2% .00 
255.00 


Commons, $2 or 45 


x6 
tx!2 


Suger Pine 
Selects $2 or 45 


CaBrr., RL .... 
S &e sas 
Shop, $25: 


5/4 
6/4 


5/4 kW 


REDWOOD 


? 


RY 


Clear All Heart 
Clear All Heart 


NY 


ax RRR HR 


Clear All Heart 


Clear All Heeart.... 
Clear All Heart 


Clear All Heart.... 
.G. Clear All Heert.... 


Note: A grade V.G. Redwood 
for fz, % and % in above sizes. 


Finish 


<<<<<<<<<< 
DOOODDODOO 


ix 4 Clear Heart S4S...... 


ee eee. 
PUNE, oy sssereebs 


SS OS errs 


end 
“V4 RW 6/4 RW 8/4 RW 
75.00 290.00 300.00 


235.00 246.00 
No. | 
. 142.00 
144.00 


Ix 8 Clear Heart 54S 
1x!0 Clear Heart S45 
ix!2 Clear Heart S4S 


.. 175.00 


202.50 


. 222.50 
.2%.00 


250.00 





24Btr. 
108.00 
118.00 


1x6 
310.00 
265 .00 


No. | 
160.00 
190.00 


5/4 
310.00 
265.00 


No. | 
152.00 
152.00 





Clear Plain 


White 
Red 


OAK FLOORING 


x2", 
200.00 
210.00 


Se! Plain 
White 
Red 

#| Com 

White 150,00 

Red 157.00 

#2 Com. 

Plain White & red 75.00 
tt! Com. & Btr. 

Shorts 
1% 


185.00 
195.00 


Hx«!'; 
178.00 
185.00 


165.00 


Yqx2 
185.00 
185.00 


175.00 
175.00 


155.00 
155.00 


90.00 





SOUTHERN PINE 


Vertical Grain Flooring 


Ix4 ; 
Flat Grain Flooring 
1x4 
x6 
Drop Siding 
1x6 #106 
inh Hil6 


Boards & Shiplap 


1x6 
No. | (D grade) 130.00 
2 85.00 


No 
No, 3 74.00 


No. | Dimension (Dense) 
12° 14 
100.00 100.00 
100.00 
100.00 
115.00 
130.00 


8582 
8 


38232 85% 
88833 338 


BABtr. 
225.00 


170,00 
175.00 


191.00 
191.00 


3#F83S BSaS°S5 
88888 88888 


88888 88888 ~ 


S388 SSaa5 


338z 
833s~ 


SRBBS 
S883 


WESTERN HEMLOCK 


Vertical Grain Flooring 


Fiat Grain Flooring 


Drop Siding 


Ixb (Pat. 2£106)... 
Ixb (Pat. #116 


Celling 


Me os venaevenbes 


B&Btr. 
. 150.00 


. 135.00 
140.00 


.» 135,00 
. 135.00 


. 110.00 


Boards and Shiplap and 2" (Dry) 
1x6 x8 
74.06 76.00 
67.00 69.00 
0.00 62.00 


Construction 
Standard 
Utility 


Construction Dimension 


12° 


2x12 


Standard Dimension 


2x12 


Utility Dimension r/! only 
2x 4 
2x 6 
2x 8 
2x10 
2x12 





ENGELMANN SPRUCE 


Boards and Shiplap (Dry) 


ib 
No. 2 and Btr...110.00 
No. sees 8 


No, | Ohneadee 


2x 4 76.00 


2 6 


ix8 
115.00 
88.00 
16’ 
76.00 
74.00 


2x 8 
2x10 
2x12 
No. 2 Dime 


74.00 
80.00 
79.00 
78,00 
nsion 
12’ 
70.00 
68.00 
75.00 


73.00 
72.00 


78.00 
79,00 
78.00 


7 
72.00 


SYsSs— 
88833" 


18" 
70.00 
74.00 
72.00 
73.0 
74.00 


88 


Se 
88 


23x87 
8338~ 


Ss28s~ 
88888~ 


WIIax 
88888 


Ss= 


S333> 
8838388 


20° 
70.00 
72.00 
00 


73,00 
74.00 


Listing under 2,00-—-list plus 35 per cent 

Listing 7.00 and over-—list plus 40 per cent 
Clear Lattice As 1%"'—S' to It" 

100 lin. 


Mills are now grading boards No. 2 and 3 
common, Mills do not grade No. 3 dimension 
as in fir 


>>33 BazS: 
88888 8bes 
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BE ON HAND 


WHEN YOUR Jourrey, Passes i RemeW/ 


Long- f- 


See Long-Bell 
at these conventions 
NRLDA CONVENTION 
Chicago, Illinois 


December 10-13, 1956 
Booth +406 


NAHB CONVENTION 
Chicago, Illinois 
\ January 20-24, 1957 
\. Booth #577 and +578 , 
\ - 
. vr 


- 
ne eee oe 


“a 


FLAKEWOOD 
VEN-0-W00D 


It’s show-time-—and you can’t afford to miss the greatest 
shows on earth! Every regional convention as well as the 
national shows feature all-stars—the latest building materials 


that make your jobs easier and more profitable 


Make it a point to attend as many conventions as you can 
And while you're there, stop by the Long-Bell booths. You'll 
see such show-stoppers as Long-Bell Kitchen Cabinets, 
Flakewood and Ven-O-Wood. And Long-Bell representatives 


will be on hand to answer any questions you may have 


The Jonc-Reut [umber Company 








EASTERN DIVISION—KANSAS CITY, MO. 


SUILDING Propucts MERCHANDISER 


| 


Established 1875 
WESTERN DIVISION—LONGVIEW, WASH. 
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YOUR AD OF THE WEEK 


FOR YOUR AD-IDEA FILE 





NO. 72 OF A SERIES 


x lf ad using ADservice mat 
nos 218, 219, 216, 68, 209. 


Time to Plan Your Christmas Ads! 
The Christmas shoppers’ buying spree is under wa: YOUR NAME OR SIGNATURE CUT HERE 


Department stores and many other retailers already 
are advertising their gift merchandise. American 
Lumberman can help you make up a series of eye 
catching ads in record time, at very low cost. Just 
write or wire for ADservice catalog showing immedi- 
ately available mats of gift ad illustrations, including 
those used in these suggested ads 


‘ x 11 in, ad « Dee 
os, 202, 208, 206, 207, "210, 22 i, ‘22 2, "22 6 


YOUR NAME OR SIGNATURE CUT HERE 


ss =", It’s a year for 
| Ne Practical Gifts 


YOUNS 7 


| FINEST QUALITY TOOLS ae me a FINEST QUALITY TOOLS 





cory A 


PING PONG TABLE 





SS - ‘00 FOR LIFETIME ENJOYMENT 
| “a i Ss : , , 
iis T Ht 


as no ee Ao, | 
I J prick I ly *00 | 
| 4%, 00 PS 

4 ~ 


Make Fine Gifts with our 
FLUSH 
7 i fl \ mi (  poors 








iow 

















YOUR NAME 





beled 
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THE BENNETT 


2-WAY PANEL SAW 


Yard man demonstrates ripping of 4’ x 10’ panel of plywood as he pushes 
panel across running saw (kept running by switch lock) 


Cutting Costs—Boosting Profits 
For Building Material Dealers! 


Says a Retailer :— 
we were unable to give our customers the service of cutting 
to measure their plywood and doors . Now it is ao simple, 
convenient, and PROFITABLE venture . . . one man can handle 
the cutting . leaving other free... .” 
SERV-U-BUILDING SUPPLY 
Hayward, California 


Says a Wholesaler (FORMICA) :— 


enabled us to eliminate warehousing five of eleven standard 
size sheets .. . small sizes are readily cut from the larger sheets 
. has eliminated storage bins, giving us added floor space... . 
has paid for itself many times over . has our unqualified 
recommendation 
ROLAND & ROLAND, INC 
Bethlehem, Pennsylvania 





www CHECK THESE FEATURES = 
@ ACCURACY — » @ RIPS OR CROSS CUTS 


cut ' @ ONE MAN OPERATION 


@ SAFETY schine is f rig 2 pane 




















See the 2-Way 3:4 


ANNUAL 


Panel Saw at BUILDING 
PRODUCTS 


BOOTH EXPOSITION 
915 CHICAGO ot. 0008 


FOR DETAILS ( National Retail Lumber Dealers Assn. 
Write 


RICHARD C. BENNETT MFG. CO. 


437 Silvara Road, LACEYVILLE, Pennsylvania 





SOUTHWEST 


Traden d * 


Ponderosa Pine 


e Cut from perpetual 
vield virgin Ponderosa 
forests high in the 


Arizona mountains 





e Precision manufactured in 


modern mills 





Scientifically dried 





End-waxed and stamped 
with the famous “Indian 


Sign” trademark 
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Quick delivery on straight 


and mixed cars 


e Write for name of your 


nearest representative 


LUMBER MILLS, INC. 
General Offices 
P.O. Box 908 © Phoenix, Ariz. 
Mills at : 
Flagstaff Louthwest 
Elevation: 7000 ft Irademarbed 


McNary lumber 
Elevation: 7300 ft 








Finer 
Lumber Yords 
‘ell 
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Louvered Folding Door 

Slimfold, a steel folding door with 
louvers, is designed for use in homes, 
hotels, schools, etc. Slimfold can be 
placed in any siandard door frame, 
either the standard 6’8” height, or the 
8’ ceiling height, and when closed, is 
flush with the outside door frame 
Available in 3’, 4’, 5’, and 6’ widths. 
They may also be used in multiple 
units, including half panels, or single 
fold units, to give the customer full 
wall closets, or storage walls. Amer 
ican Steel Door Co., Div. of Ternes 
Steel Co,, Dept. AL, 11148 Harper 
Ave,, Detroit 13, Mich 


Cirele No. 201 on Coupon, page 96 


Baldwin Christmas Package 


New designs and new gift packages 
with “due-pack” Christmas covers per 
mit a special holiday cover to be 
slipped on gift boxes for Christmas 
displays, With 18 designs and a wide 
variety of finishes, including contem- 
porary two-tone finishes to choose 
from, the Baldwin line allows the buy 
er to select a solid forged brass, highly 
decorative door knocker that will har 
monize with any architectural design 
Baldwin Mfg. Corp., Dept. AL, 841 
Wyomissing Blvd., Reading, Penna. 

Clrele Ne. 202 on Coupon, page 96 


Over-the-Floor Electriduct 


Called Electriduct, a new over-the- 
floor electrical extension cord is made 
of rubber. It is stumble-proof and 
unobstructive, One end is plugged into 
an wall outlet and the other end has a 
two-way receptacle. The complete duct 
system ready to plug into a wall outlet 
is available in standard 4’, 5’, 6’ and 10’ 
lengths. Special lengths are also avail- 
able for custom installations. Ideas, 
Ine., Dept, AL, 615 South 2nd, Lar- 
amie, Wyo. 

Civele Ne. 205 on Coupon, page 96. 
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PRODUCTS 


Saw-Jointer Combinations 


Two new space-saving Darra-James 
saw-jointer combinations are operated 
by one motor made possible by their 
precision designed “float away” motor 
mounting. This design permits quick 
change of V belts from saw to jointer 
merely by raising motor, slipping off 
belt and rolling motor a few inches 
along steel rod toward jointer. Motor 
bracket attached to 4%” steel rod floats 
left and right on stee! rollers. These 
combination saw-jointers consist of 
an &” tilting arbor saw and a ‘i 
jointer. Toolkraft Corp., Dept. 
Plainfield St., Springfield, Mass 

Circle No. 204 on Coupon, page 96 








Snap-Cut Line 


The manufacturer’s Snap-Cut prun- 
ers have been best sellers for many 
years and the name has wide accep- 
tance. So it was decided that it would 
help the dealer as well as the con- 
sumer if the firm brought other gar- 
den shears under the same name, 
Snap-Cut. It is now used to designate 
an additional number of selected gar- 
den shears as well—grass shears, 
hedge shears, loppers and a tree prun- 
er. Advertising and promotion for the 
1956-57 season will stress the new 
complete line. Seymour Smith & Son, 
Ine., Dept. AL, Oakville, Conn. 


Cirele Ne. 205 on Coupon, page 96. 


November 26, 


Two Ceiling Tile Patterns 

Both new Gold Bond regular and 
random perforated Acoustamatiec ceil- 
ing tiles incorporate a new edge. The 
regular pattern contains 484 holes pe 
section. It has a narrow border, which 
produces a more uniform ceiling on 
wall surface texture. New random 
perforated tile is drilled cleanly by an 
exclusive process, which minimizes 
any break in the all-over wall or ceil- 
ing texture. Both patterns are made 
in standard sizes of %” thickness, 12” 
x 12” or 12” x 24”. National Gypsum 
Co., Genera] Commodity Div., Dept. 
AL, 325 Delaware Ave., Buffalo 2, 
Se $ 


Cirele No. 206 on Coupon, page 96. 


Adhesive for Wall Panels 

A light colored, rubber-base general 
purpose adhesive for use with wall 
panels is being marketed under the 
name Marsh C-350 Adhesive. The 
product has unusually high strength 
characteristics and shows excellent 
adhesion for prefinished wall panels, 
wood, wood products, decorative lami- 
nates, ceramic tile, various insulation 
materials, etc., says manufacturer, It 
is highly resistant to water. Coverage 
is 70 to 90 square feet per gallon. 
Marsh Wall Products, Inc., Dept. AL, 
Dover, Ohio. 

Cirele No. 207 on Coupon, page 96 


New Door Grille 


A new door grille, Uni-Flo Model 
ED, features a telescoping frame, 
which provides a 1” flange for both 


(continued on page 80) 
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EXTRUDED ALUMINUM 
COMBINATION DOOR 


Born out of 


experience... 


FOR THE 


MARKET 


BENADA MEANS BUSINESS 


The BENAIRE DOOR is born out of the experience gained by 
Benada, the greatest single source of Aluminum Home Improve- 
ment Products. Out of its experience Benada knows that the 
Aluminum Combination Storm Door has come of age... that it 
is ready and has to be a great profit maker in traditional retail 
sources of supply. 

The BENAIRE DOOR has more than just topflight material 
built into it, it has EXPERIENCE. Easily stocked, completely 
packaged with all hardware, simplified installation instructions 
for the do-it-yourselfer and your choice of Expander or Z-Bar 
type. 

The BENAIRE DOOR comes with its own display stand that 
makes it a perpetual salesman on its own. Do-it-yourself? 
NONSENSE! Benada does it for you because BENADA MEANS 
BUSINESS! 


NRLDA SHOW *¢ Booth 204 
CHICAGO + December 11-14, 1956 


WAAZZ Ze Guarantees 


it costs no more to give your customers the best. We 
invite you to compare our quality and price, You'll 
agree that the BENAIRE DOOR is a unique retail item 
with a PROFIT PLAN you have long been waiting for. 
it pays to do business with Benada, because Benada 
Means Business. 


tELCLEELGLLGLGS 
4FAFALAAF FPG , 
Mail Convenient Coupon ... or phone, write, wire for details, 


BENADA, Division of Textron inc. 
Box LO12 











NEW PRODUCTS 


(begins on page 78) 





ides of the door. It can be used in 
doors ranging from 1%” to 2” thick 
Two cores are available. One, vision 
proof from any angle, has a free area 
of #1.5°%-——the other has a free area 
of 86.6%. Special baked enamel fin 
ishes are available to match any color 
in addition to several standard finishes est magazines, is styled to harmonize 
Barber-Colman Co., Dept. 766-AL, with modern residential architecture. 
Rockford, I] With a 16” length, a 7” height and a 
Circle No. 208 on Coupon, page 96 6” depth, the new all-metal mailbox 
has a dull black rust-resisting finish 
set off by solid bright brass trim. 
Pouch Type Mailbox McKinney Mfg. Co., Dept. AL, 1715 
The Contemporary mailbox, a recep Liverpool St., Pittsburgh 33, Penna. 
tacle for all letter and even the larg Cirele No, 209 on Coupon, page 96. 


See the popular | Wood Panel Folding Doors 
An entirely new line of wood panel 
folding doors with a lifetime vinyl] 
ee Te hinge is offered in three different 
woods, Alaska Cedar, Western Red 
Cedar and Philippine Mahogany. 
Termed Space-Saver Dor, the product 
is packaged complete with track, hard 
ware (including screws), track back 
ing, matching wood valance, handles 
and installation instructions. Available 
in two sizes, giant (5'%” panels) and 
regular (3%” panels). Wood Specialty 
Products, Inc., Dept. AL, Arlington, 

Wash. 


Cirele No, 210 on Coupon, page 96 








“v” GROOVED 


" 





ry IMPORTED LAUAN 

~ RANDO-WALL 

. . « « also for the FIRST TIME 

EXCLUSIVE NEW PREFINISHED WALL PANELS 
e SMART 


e DURABLE 
e ECONOMICAL _ 

















pee 


Easy Post Installation 
Adjustable Ancor-Eez provides 
quick, economical and safe method of 
installing and anchoring 4” x 4” posts 
to concrete, says manufacturer. Ancor- 
Kez protects against damp rot, ter 
mites, wind-damage, earthquake, etc., 
it is said. Porch, carport and patio 
posts are easily installed and anchored 
to concrete. Available in a variety of 
finishes. Ancor-Eez Div., WoodMack 
Products, Ine., Dept. AL, 540 Com- 
mercial at Bayshore, San Jose, Calif. 


AETNA PLYWOOD & VENEER CO, 0 (ecttinived on pone 82) 
1732 N. Elston Avenue © Chicago 22, Illinois | 
ARmitage 6-7100 


BRANCH WAREHOUSES: Detroit, Grand Rapids, Indianapolis, 


HEADQUARTERS Peoria, Rockford please mention 


FOR A MILWAUKEE PLYWOOD CO., Milwaukee 4 | AMERICAN LUMBERMAN 
WORLD OF PLYWOOD Branch: Wausau 





When answering advertisements 
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LOY McCloud Lumber Co. 


900 First National-Soo Line Building 
MINNEAPOLIS 2, MINNESOTA 


# 


Selling the Products of 
The McCloud River Lumber Co. 
McCloud, Calif. 





WESTERN 


te] aa) [ole] +). PONDEROSA PINE 
SUGAR (Genuine White) PINE 


DOUGLAS FIR, WHITE FIR 
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are more and more dealers 
throughout the country enjoying 
greater profits and increased 
GROSS sales by adding the 
popular Gates Forming System: 
to their present line 

of contractor's supplies? 

Answer this question 

for yourself by dropping in at 
Booth 310 in the Internationa! 
Amphitheater during the 

3rd Annual NRLDA Exposition 


in Chicago, Dec. 10-13, 1956 


We'll be glad to see you! 


Gates & Sons. Ine. 


80 SOUTH GALAPAGO STREET 
DENVER 23, COLORADO 
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Don't Miss Them at the 
NRLDA Convention in Chicago 
3 Units on Display 


The DeKalb Lumberjack was 
designed in close coopera 
tion with the lumber indus 
try to fill the exact needs of 
the retail lumberman. Half 
cab design utilizes the full 
truck ength for hauling 


ong lumber 
WY, 
it] 


With no sacrifice in overall 
length maneuverability or 
time saving features — the 
‘Lumberjack, Sr.” provides 
the additional carrying ca 


pacity of dual rear tires 


WRITE for Complete Literature 


COMMERCIAL BODY CORPORATION 


233 W. GARDEN ST. ® DEKALB, ILLINOIS 
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Reprint Now Available! 
How to Make 
HOME IMPROVEMENT 
SALES 
Price $1 per Copy 


The 14 special articles found in this reprint 
were written especially for American Lumber 
man by successful dealers in one or more phases 
of the home improvement field. They are making 
their personal experience available to you in 
their own words 


Armless! | MBNA | Revie | ce 


REMODELING 
GUIDE 


2 Me es me oot 
eam thee Oe: oles etn 








| Tall “nee 
1 ea en a 


Contents 


How to Find Remodeling Business 
By F. F. Zirkle, maneger, Von Pettien Lumber 
Ce., Pendleton, Ore 








How to Select Salesmen 
By Raymond WH, Dear, General Sales Manager 
Calcasieu Lumber Co. Austin. Tex 


How Aptitude Testing Has Helped Us 
y Marvy t Richards, President 
Krueger ¢ New Brountels, Tex 


Richards & 


How to Train Salesmen 
y Roger Sherman 


ber Co.,, In 


€ 


ales Manager, Herris Lum 
Providence i. 


How to Estimate the Remodeling Job 
By J. LeRoy Nelson, Walker & Hallowell, Sere 
sote, Fla 


How to Equip the Salesman for the Job 
y Merrit? Ludwig, Exe tive Vice-President 
Merritt | ber Yards Reading, Penna 


How to Compensate Salesmen 
By Poul V. DeVille, President. The DeVille Lumber 


Co., Canton. OF 

How to Run Your Own Crew 
By J. LeRoy Nelson, Walker & Hallowell, Sere 
soto, Fla. 

How to Improve Your Time-Payment Seiling 
By W. L. Johnson, Assistont Manager, Retell 
Sales Division, Boise Payette Lumber Co., Boise, 
Idaho 

How to Promote Home improvement Services 
By Harry Smith, President, Mohawk Lumber & 
Supply Co,, Detroit, Mich 

How to Ride the Built-in Profit Wagon 
By Ray C. DeVille, Secretary, The DeVille Lumber 
Co., Canton, Ohio 

How to Sell Remodeling Jobs to Owners of 
Recently Bullt Houses 
By J, W. McKeon, Secretary, The McKeon Lum 
ber Co., Hicksville, N. Y 

How te Operate a Fix-Up Service 
By &. A. Parker, Owner, R. A. Parker Lumber 
Co., Ponca City, Otle 

How to Make OH! Work 
By Thomas M. Partridge | Manager, Newton 
lowa, yard, Denniston i Partridge Co 


Single coples $1, 25-60 copies 75¢ each, 
5! or more S6¢ each. 


Write American Lumberman, Inc. 
139 N. Clark St., Chicago 2, Iil., 


Circle No, 84 on Coupon, page 96. 
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NEW PRODUCTS 


(begins on page 78) 





Sectional Louver 


A new aluminum gable-end ventila- 
tor, called LoManCo sectional louver, 
is made up of sections which can be 
used as individual louvers or assembled 
as parts of a larger triangular ventila- 
tor. By using the 8 basic sections in 
yarious combinations, it is possible to 
make triangular louvers with approxi- 
mate base length sizes of 4’, 6’, 8’, 10’, 
or 12’, or numerous odd-sized ventila- 
tors. Each ventilator section is made 
of heavy gauge aluminum, is complete. 
ly assembled and comes with 8 x 8 
mesh bug screen installed. The louver 
Mfg. & Supply Co., Dept. AL, 3603 
Wooddale Ave., Minneapolis, Minn. 

Cirele No, 212 on Coupon, page 96 


Door Hanging Kit 


With the new Porter-Cable door 
hanging kit, all hinge butts and jambs 
for the average house can be mortised 
in only one to two hours, manufacturer 
says. The lower-priced Model 112-Z 
provides all the tools necessary to 
make door hanging quick, easy work. 
Included are portable router, plane 
attachment, hinge butt templet, temp- 
let guide and carrying case for each 


unit. Not only will the 112-Z Kit be 
useful fore all door hanging jobs, but 
in many other woodworking projects 
as well. Porter-Cable Machine Co., 
Dept. AL, 90 Exchange St., Syracuse 
8, N. Y. 


Cirele No. 213 on Coupon, page 96. 


Steel Tape Measure 
A new steel tape measure with 16” 
centers, indicated by a red diamond, is 
introduced to aid builders in layout 
work. The foot markings are in red in 
(continued on page 84) 











materials at Christmastime? 


unitized loads? 


aisles? 


Mart in New Orleans? 


carloads? 





What's Your Answer? 


(Answers on page 90) 


What is the best theme for sales people to use in selling building 


How did Dexter Lock cut installation time to a minimum? 


What two new developments are now being used to strap lumber into 
What new truck can handle lumber any length and can operate in 8’ 


How can you win a complete Moe Light Lighting Department? 


Cafdlyn B. Nettleton, the first woman lumber dealer to speak on an 
NLRDA exposition program, will address which clinic? 


How many manufacturers will have space in the million-dollar Housing 


Where can you see brand-new uses for wall fixtures? 


What three Weldwood finishing Wizards offer 100,000,000 sales oppor- 
tunities for dealers every week? 


Where can you learn how to double your profits with Crestline 
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Paul Bunyan Lumber Co., Susan- 

MANUFACTURERS ville, Calif., announces the appoint 

: ment of Melvin J. Merrill as assistant 

(hegins on page 68) . sales manager. He was formerly with 

the Ralph L. Smith Lumber Co., An 

derson, Calif. . Alsynite Company 

‘ f of America announces the appointment 

ee Preee of Al Magida as Alsynite district sales 

' manager for New York and the New 
England states 





Acme Steel Co., Chicago, under 
the provisions of a purchase agree- 
mont with Newport Steel ( rae . as Florence Stove Co., Chicago, Il., ha 
Newport, Ky., has taken possession H c MN ee on ae Line 

, . ayes onne purchased a 25 ock interest in 
of the property and assets of the ' Wiedeor Deer Co. Garden City. L. } 
former Merritt-Chapman & Scott Morrison Steel Products, Inc., Buf N. ¥ Treasurer Paul Cardone of 
subsidiary. Newport, as a wholly falo,, N. Y., announces the appoint Windsor and president John P. Wright 
owned subsidiary of Acme Steel, ment of John E. Hayes as advertising of Florence announce that Windsor ha 
will be operated as a new Illinois manager. .. . Hugh D. Connell has granted Florence an exclusive license 
corporation under the name of been named manager of the project to manufacture sectional metal garage 


Acme-Newport Steel Co. President engineering dept., Acme Steel Co., doors, Windsor will continue to 
Fred M. Gillies said, “The acquisi Chicago. Connell joined Acme Steel and distribute the door undet 
tion of Newport Steel is a forward Co. in June, 1947, as a sales engineer trade name of Won-Dor 

step in the expansion of Acme Steel 

in the specialty steel business.” 


FROM THE WORLD'S 


Georgia-Pacific Corp. 
Buys Hammond Lumber Co. FINEST OAKS... y 


Georgia-Pacific Corp., New York 
City, announces the purchase for 
approximately $75 million of all 
assets of Hammond Lumber Co., 
whose timber ownings include four 
million feet of old-growth standing 
timber, predominately California 
redwood. 

Included in the purchase, reports 
O. R. Cheatham, Georgia-Pacific 
president, are approximately $27.3 
million in current assets, all plants, 
facilities and related equipment and 
inventories, along with 33. retail 
lumberyards and building supply 
stores and accompanying real es 
tate, located largely in the Los An COMES THE WORLD'S 
geles area. The purchase will bring 
Georgia-Pacific timber holdings in FINEST FLOORING... 
the northwest area to more than 12 
billion feet, Cheatham adds. 


OAK a 
COMPANIES ANNOUNCE FLOORING 


William B. Richardson has joined QUALITY YOU [If you are looking for a top-quality Oak 
the sales force of American Sisalkraft CAN SEE 
Corp. He will represent the firm in 
Alabama, middle Tennessee and west ‘ 
ern Florida. . . . Herbert G. Ewald QUALITY YoU building good will be f it 
has been appointed a sales representa- CAN FEEL a ee greene ~ 
tive for Stanley Electric Tools, Div. of ‘ usually fine milling and precision grad 
The Stanley Works. His territory in > QUALITY THAT ing OZARK BRAND OAK FLOORING 
cludes Virginia, West Virginia and ENDURES | Lik 
Washington, D. C. He will work out 1S he ROWS ike many of our ac 
of the company’s Philadelphia office. QUALITY THAT 

BUILDS GOOD One order will convince you once and 


’ . wi for all 
Albert Vos has been appointed uL 
southwestern regional manager for We invite your inquiries. Prompt delivery 
Yale lock and hardware div., The Yale 
& Towne Mfg. Co. He will supervise 
all sales activities in a 12-state area 


and is making his home in Dallas, Tex. 
... The appointment of Frank Coyle 
as builder sales manager is announced 
by Norge div., Borg-Warner Corp., 
Chicago. He succeeds Joseph P, Hal- Fine Flooring Since 1927 
pin, who has been named manager of 


the builder sales div. 


flooring that has a proven history for 


endurance and an enviable reputation of 


count you will enjoy repeal busine 


BurtpING Propucts MercHANDISER Circle No. 44 on Coupon, page 96. 








NEW PRODUCTS 


(hegins on page 78) 





contrast to the inch markings in black 
on the white epoxy coated tape. It is 
housed in a heavy red vinyl covered 
case with chrome plated fittings. A 
clear plastic lock-top box protects the 
tape when not in use. Available in 25’, 
50’, 75’ and 100’. Justus Roe & Sons, 
-. Dept. AL, Roe Court, Patchogue, 


Cirele Neo, 214 on Coupen, page 96 


Z Pe 
er “s 


tua 
New Designs in Doorware 


Sold under the Russwin trademark, 
new knobs and escutcheons are ex 
ecuted in unusual combinations of 
wood, ceramics and metals. Most 
notable are the Era and Tempo lines. 
Era is an elliptical knob introduced in 
brass and bronze to combine a com 
fortable grip with a stylish appear 
ance; Tempo is an original line of 
miniature barrel-shaped knobs avail 
able in several combinations of ma 


p 


terials and colors. Russell & Erwin 
Div., American Hardware Corp., Dept 
AL, New Britain, Conn 


Cirele Ne, 215 on Coupon, page 96 


Marlite Flax Pattern 
Especially designed as 
type surfacing material for 
areas, Marlite flax pattern is now 
available in four color gray, green 
coral and blue-white. The new pattern 
is available in two sizes, 4’ x 8’ and 
i’ x 6. It is suitable also for wall 
surface Marsh Wall Products, Inc., 
Dept. AL, Dover, Ohio 
Ne. 216 on Coupon 


an economy 
all work 


Circle page 96 


a é 
F5 Spee v 


Carbide Blade Tooth Form 


This new spiral-ground tooth form 
is a development of research in the 
non-ferrous metal field to eliminate 
“tooth drag” prevalent with previous 
tooth contour designs. Extension of 
apenentene to lumber stock, plywoods, 

astics, hardboards and medium hard 


« 





vood veneer said to produce 
ich marked improvement in life and 

cutting performance characteristics on 
rip, crosscut and miter operations that 
the new spiral-ground tooth form is 
now applied to all styles of North 
American, Woodsman brand blades. 
North American Products Corp., Dept. 
AL, P. O. Box 210, Edwardsville, Ill 
Cirele Ne 


LOCKS 15 


217 on Coupon, page 96 


4 WON] WANT A GUN. 


"Give a Boy a Tool” 

The Mechanic-Maker 
Junior Tools consist of a lathe and 
drill pre Both machises are exact 
miniatures of the real thing. The 
junior tools are safe for youngsters 
seven years and older and are ideal for 
teaching fundamentals in machine 
tools. Drill press weighs nine pounds; 
lathe, 14 pounds. Winkle Mfg. Co., 
Dept. AL, 3751 Montgomery Rd., Cin- 
cinnati 12, Ohio. 

Cirele No, 218 on Coupon, page 
(continued on page 90) 
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FINE QUALITY - COMPARABLE TO DOMESTIC MFG. 


STEEL - 





BRASS OR NICKEL PLATED FINISH 


ELT BSE HIGHLY POLISHED, NICKEL or CHROME 


STOCK LENGTHS: 6 FT. * PRICES QUOTED BELOW ARE FOR CASE LOTS 


CHECK these 


OPEN GAUGE 


WIDTH 


Per 
CASE 


unbeatable NET PRICES per ft. «<< 


LENGTHS 


STEEL 


NICKEL PL a 


BRASS PL 


POL. & LACQ’'D 


SOLID BRASS 


NICKEL 





CHROME 








1-1/16" 040 


1-1/4" .040 
.040 


# 045 


1-1/2" 


a 
JEWARD FlLARDWARE 


26 LUDLOW ST. . 


100 
100 
100 
100 


11 
12 
13 
19 


1 
12 
13 
19 





Phone CAnal 6-9724 . 


Circle No. 63 on Coupon, page 96. 
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31 





& METALS CO. 


NEW YORK 2, N. Y. 


TLUMBERMAN AND 





SINGLE SOURCE BUYING THAT MULTIPLIES YOUR PROFITS! 


CONTINENTAL FENCE 


FARM PENCE end POSTS 


AGAINST RUST 
AND GUARANTEED! ORNAMENTAL FENCE 


TYL-AYKE SIN DOOR 


Continental Flame Sealed Fence lasts longer. The zinc is actually 
welded to the steel. Two styles of fence posts, studded ‘'T” and “U” 


Customers like Continental Ornamental Fence with its clean, 
Op finish. Made of special analysis 
COPPER STEEL. Single and double picket 


All popular sizes and types with a variety of finishes, heads and 
ints to meet every need, Available in convenient, easy-to-handle 
iberboard containers 


(Shown below) The easy-selling advantages of the new 
Tyl-Lyke Bin Door... help you sell more roofing 
Farmers like the better looking, longer lasting, more 
weather tight Continental rooting and siding 


Pee | 
| if AIH 


CONTINENTAL 


STEEL CORPORATION - KOKOMO, INDIANA 


PRODUCERS OF: 15 Types of Farm Fence, 
Posts, Gates, Barbed Wire. Standard 
Styles of Galvanized Roofing and 
Siding. Nails, Staples, Lawn 
Fence, Wire Products 





made from 

select Ponderosa 

Pine, toxic and 

water repellent 

treated for 

extra wear... 
x 





Look for the 
EASY-CHANGE trademark 
branded on the edge 


44) | 
Vii] 
+**for further particulars ask your 
sal Sash and Door Distributor or write - 


ioe i eS °).)-11, P-Vele), leelele) aa aer 
FOND DU LAC, WISCONSIN 











MARK FEU 


Circle No. 46 on Coupon, page 96. 
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Dur-O-wal preserves beauty, 





adds structural soundness and 


prevents cracking 








Hence’ Design 
Butt Weld © Deformed Rods 


Dur t-walk 


ee 


Dept. 2C 
plete dealer information 
for Dur-O-waL in your town 








for com- 
you have a market 
Act now 


Phone, wire or write today 


O wal Prod 


Jur O CEDAR RAPIDS 1A. Ou 
Box 628, SYRACUSE, N.Y. Our O wal of 


Cedar Rapids Block Co 


wol Div 


tae LI9N River St, AURORA, HL) 


Owr-O-wol Prod. of Ala, Ine, Box 5446, BIRMINGHAM, ALA. Our O wot 


ter Mig 


O wal Ov, Pros 


TOLEDO, OnIG 


4500 @. Lombar 


PHOENIX, ARIZ 


dS, BALTIMORE, MO. Ow 


Prod, inc 


0, Bou 49 Our O-wel «, 165 Yteh & 





Circle No. 47 on Coupon, page 96. 
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Merchandising Kit 


To help dealers get the utmost from 

limited display pace, several item 
in a current promotion conducted for 
acoustical ceiling material were d 
igned for the “forgotten” areas of a 
howroom—the ceiling and the higt 
vall area near the ceiling One |} i“ 
ange ticker exactly zed to fit the 
face of one tile in an existing Cushion 
tone ceiling another | a diamond 
haped yn that hang from the ceil 
ing Kighteen individual but related 
items are provided in the promotion 
kit. Armstrong Cork Co,, Dept, AL 
Lancaster, Penn 


fircle No 


1957 Lau Fan Line 


Constructed of sturdy steel bars, a 
new triangular display require only 
i. quare feet of floor pace and 
how even model of the 1957 Lau 
fan line. Two 20” fans are di played 
on each of the thre ile a seventh 
can be placed on the top wooden plat 
form, Topping the display is a colorful 
e Lau Fan Center 


Fan can be placed in operation b 


ign announcing th 


imply plugging cord into electric 
outlet Lau Blower Co., Dept. AL, 
1007 Home Avenue, Dayton 7, Ohio 


Calder Ad Mat Series 


Calder Mfg. Co. is offering widely 
varied newspaper advertising mate 
rial, which j llustrated on an 18” x 
22” sheet and includes complete news 
paper ad mats plus many additional 


86 


elements for dealers who wish to com- 
pose their own ads. These elements 
include instructions for preparing 
newspaper ads, mats of Calder garag 
door installations and mats of line 
drawings of every Calder door in the 
Ine. Calder Mfg. Co., Dept. AL, 
Lancaster, Penna 
irele No, 221 on Coupon, page 96 


Miracle Bonus Packages 


Miracle Adhesives Corp. is offering 
a special “free goods deal” on its Tub 
Caulk, Black Magic Adhesive and 
trite Magic Adhesive for a _ limited 
time, Black Magic and Brite Magi 
are manufactured to a new, improved 
formula and are packaged in an en 
tirely new economy size. For complete 
information on the Tub-Caulk bonu 
package and the Black Magic and 
Brite Magic bonu packages, write 
Miracle Adhesives Corp., Dept AL, 
214 EF. 53rd St., New York 22, N. Y 


Cirele No, 224 on Coupon, page 96. 


Color Sells Garden Trellis 


Akay plastic trellis for 1957 will be 
available in a choice of three fetching 


colors and white. Trellis also will be 
available in “talking” display carton 
and in flame, pink, yellow and white o1 


assorted, Assorted packing of 12 se 
tions to the carton with slip-on coup 
ers and direction tags presents a self 
elling, impulse item that is designed 
to pay its way in traffic, counter or 
window display. Trellis is molded from { 
durable poly tyrene plastic; it can be . | 


BEAUTIFUL GARDENS 


used year after year Akay Corp 
Dept AL, 4034 N. Kolmar Ave., Chi 
cago 41, Ill 


Cirele No. 222 on Coupon, page 96 








luthorized Dealer 


OUuMPIc ee 


new window or in-store display 

STAINS unit provides for a complete garden 

supplies department, in addition to 

garden hose and sprinklers. The dis 

All-Steel, Four-Color Signs play will be lettered with any store’s 
individual name. Measuring 5’ wide x 
7’ high, the display consists cf vertical 
and horizontal support poles, a canopy 
that projects 2’ forward, seven sign 
decorative flowers and all the mate 
rials needed to put it together. The 
canopy is green and white stripes, the 

" : oles are green. Supplex Co., Div. of 
the enameled color assure long life to yee reed Hard Rubber Co., Dept. AL, 

the ign Olympic Stained Products Garwood, N 
Co, Dept. AL, 1118 Leary Way, $0 Sea 


Seattle 1. Wash . Cirele No, 225 on Coupon, page 96. 


New all-steel, four-color ign in 
orange, yellow, brown and white are 
available to dealers of stains and other 
wood finishes manufactured by Olym 
pic. The signs, 2’ high x 3’ wide, are 
available to dealers through their dis 
tributors. All-metal construction and 


Circle No. 223 on Coupon, page 96. (continued on page 90) 
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Ae Cordial Seuttulion be 
accept our hoypitality 
is extended to the visitors al the 
Vational Retail Lumber Dealers 
Auseciation 
Building Products Exposition 
eDecomber 10-13 
International Amphitheatre 
Chicago, Mlinois 


W, will he happy lo inal ome you al 
Booths 326 and 328 


KOCHTON PLYWOOD & VENEER CO., INC. 











Circle No. 18 on Coupon, page 96. 











AN ORDERLY SYSTEM ) 


FOR FILING « STORING « SEGREGATING \ 


TRACINGS @ BLUE PRINTS 
SHEET MATERIAL 


ENGINEERS « ARCHITECTS 
fag: DRAFTSMEN 
BUILDERS 


PAT. APPLIED FOR 











49 TUBE Model 134” I. D. 


Model 49AB = 49D 4930 4936 4942 
Depth 114” 22%" 301%” 36%” 42%" 
Ship. Wt. 8 Ib 14 Ib. 16 Ib 19 Ib 22 Ib 
Price $6.25 $8.35 $1085 $11.95 $12.85 


FILE constructed in 200-lb.test Corrugated Board Container 











25 TUBE Model 2'2” I.D. 
Model 2530 2536 2542 
Depth 30'4" 3612" 42" 
Ship Wt. 13 lb 16 Ib 19 Ib 
Price $10.85 $11.95 $12.85 





F.O.B. FRASER, MICHIGAN 


Enameled Dark Green or Medium 
Gray. State color 


BUY DIRECT—NO DEALERS 
ROLL & FILE SYSTEMS, INC. © P. O. BOX 3863, DETROIT 5, MICH 
Circle No. 49 on Coupon, page 96. 
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...an important 
addition to an 
already famous 
line of REDWOOD 


42,10 


mn i 


¢ 
rue Ff 


Certified Dry 
Vertical Grain 
bevel and bungalow 


siding and finish 


UNION LUMBER 
COMPANY 


TREE FARMERS AND MANUFACTURERS 
FORT BRAGG + CALIFORNIA 


*K Look for the name NOYO 
hallmark of Quality Redwood 
produced by Union Lumber 
Company with almost three 
quarters of a century experience 
... dedicated to a policy of 
perpetual supply, finest 
workmanship and 


satisfied customers 


SAN FRANCISCO 
LOS ANGELES 
PARK RIDGE, ILL. 
NEW YORK 


Member California Redwood Association 





Cirele No. 50 on Coupon, page 96 








A, Cit; On. eee 


a CROSSETT 


| 
LUMBER 
STANDARDS 


ei 
Md hati) 


for Your Customers 


Selected Harvesting 


CROSSETT Lumber Standards begin in 
the woods. CROSSETT owns its own timber 
and its trees are selected and marked 

for harvesting by forestry experts. 

In turn, logs from these marked trees are 
separated and marked for specific 

items at the saw. 

Through these high standards 

CROSSETT offers you superior quality 
lumber which protects you as builder 


and the customer as owner. 


LUMBER COMPANY 


A Division of The Crossett Company 


CROSS SETI... ARKANSAS 


6. 1956 


Cirele No. 34 on Coupon, page 96. November . 
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Technical Data 


Natural Exterior Finishes. A new 
four-page supplement to the Redwood 
Data Sheet 4B3-1, Natural Exterior 
Finishes, is available. The result of 
careful screening and testing of 264 
commercially available finish systems, 
the supplement lists the tested prod 
ucts which have passed the associa 
tion’s standards for ease of mainte 
nance and minimum durability. East 
ern as well as western suppliers of 
natural finishes are listed. Copies of 
the data sheet and supplement may 
be obtained. Service Library, Cali- 
fornia Redwood Association, Dept. AL, 
576 Sacramento St., San Francisco 11, 
Calif. 


Cirele No. 226 on Coupon, page 96 


Plastic Insulation, Bulletin No. 225, 
an addition to its existing technical 
data, has been issued on the company’s 
new Franco-Therm plastic insulation. 
A special section indexes specific 
recommendations for use of the prod- 
uct and an engineering graph for esti- 
mating proper thicknesses at desired 
cold face temperatures is included. 
Also included are simplified four-step 
installation instructions. J. H. France 
tefractories Co., Dept. AL, 8142 
France Road, Snow Shoe, Penna 


Cirele No, 227 on Coupon, page 96 


Raised Panel Doors. Calder is offer 
ng a new promotion piece on raised 
panel doors, which illustrates six basic 
panel design variations. The Calder 
raised panels are designed to persona!l- 
ize popular Triline overhead sectional 
doors for one-car and two-car garages 
and to provide a distinctive effect, The 
84%” x 11” sheet is printed black and 
white, one side only. It also illustrates 
several Calder raised panel door in 
stallations and gives complete specifi 
cations. Calder Mfg. Co., Dept. AL, 
Lancaster, Penna. 

Circle No, 228 on Coupon, page 96 


Simplex Forms. A new, two-color 
brochure fully describes how you car 
finish complete foundations in 16 to 
24 man hours with Simplex “Foot-A 
Minute” Forms. New labor-saving 
items added to the line are liberally 
illustrated. Simplex Forms System, 
Inc., Dept. AL, 25600 N. Main St., Rock 
ford, Til 


Circle No. 229 on Coupon, page 96 


Consumer Data 


“Farm Gates” is the title of a new, 
8-page booklet, printed in two colors, 
which illustrates Clay’s complete line 
of stee] gages, fence fabric and gate 
hardware and fittings. The company’s 
exclusive tilting device is fully illus- 


trated. This device enables the owner 
to raise or lower the outer end of 
the gate. Clay Equipment Corp., Dept 
AL, Cedar Falls, lowa. 

Cirele Ne. 250 on Coupen, page 96 


Lifetime Hardware. Builders Brass 
Works announces its new, 61-pag: 
catalog is now available. Printed in 
two colors, it contains the firm’s com 
plete line of diversified contract trim 
hardware specialties and custom de 
signed products for use in schools 
hospitals, offices, public buildings and 
homes. Builders nm Works, Dept 
AL, 3474 Union Pacific Ave., Los 
Angeles 28, Calif 


Cirele Ne. 231 on Coupon, page 96 


Fireplace Decoration. Whether you 
home is traditional or contemporary in 
decor, you'll find appropriate ensem 
bles and accessories for your fireplace 
n a new 82-page guide to fireplace 
decoration, Photographs of fireplace 
ensembles, firesets, screens and other 
accessories, together with illustrations 
and diagrame of their installations, 
are included in this helpful style book. 
Bennett-Ireland, Inc., Dept. AL, 19 Ex. 
change St., Norwich, N. Y 


Cirele No. 252 on Coupen, page 96. 





When answering advertisements 


please mention 


AMERICAN LUMBERMAN 








Increase your Flooring Profits with 





ADGETT-SMI 


——. 


TH OAK FLOORING 


—_- 








a “e+. 





a 





ee ee 


DIRECT VAN DELIVERY 


(Within 600 mile radius) 
Coast-to-Coast Rail Shipment 

P.S. Here is beautiful top-quality 
flooring that is manufactured from 
genuine Ozark Mountain Oak 
End-matched, NOFMA graded and 


carefully seasoned makes Padgett-Smith 
Oak Flooring easy to sell at a nice profit 
for you. It will pay you to investigate 


Representatives in most states. Write or phone for particulars, 


wean Paocerr. Omit FLOORING COMPANY fren vice we 


BuILDING Propucts MERCHANDISER Circle No. 52 on Coupon, page 96. 








SALES AIDS 


(begins on page 86) 





NEW PRODUCTS 
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True Temper Merchandising Unit 
New True Temper No, G56 merchan 
includes free display stand 
election of 56 hear 
Offer 
pruning and lop 
cutter and 
tand di 
21” area 
trates tools and 
True Temper 
Euclid Ave., 


dising unit 
with 
and 


balanced 
gra and weed tools, com 
hedge, gra 
hear and 
Sturdy wire 

play up to oO tools in 16” x 
Kye level 


provide 


prise 
ping 


hook 


pra 


teel 


ign illu 

price pot 
Dept. AL, 1623 
Ohio 


(ivele Neo, 245 on € 


Corp., 
Cleveland 15 


oupon, page 96 


3-D Counter Display 


used an unusual three 


Sterling ha 
dimensonal die-cut design and 
trasting colors to make this display 
dominate customer attention at the 
point-of-sale, It sells the Sterling 600 
liding door hardware for by 
passing door Mounted at the base of 
the display are a nylon and steel floor 
wuide, door top with rubber bumper, 
teel hanger plate with nylon wheels 
and section of extruded aluminum 
track with built-in fascia trim, The 
floor guide, door stop and hanger unit 
are actual stock The display 
takes little counter space. John Ster 
ling Corp., Dept AL, 2345 W. Nelson 
St., Chicago 18, Il 

Civele Neo 


con 


erie 


items 


254 on Coupen, page 96. 
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Cypress Grain Panels 
In creating a new siding material, 
Bird selected a single perfect panel 
of Cypress heartwood and sand-blasted 
it to bring out the full, rich texture of 
its distinctive grain, Cypress Grain 
asbestosized insulating panels resist 
snow, hail, mid-winter cold and scorch 
ing summer heat, They are reversible, 
to save labor, time and material costs. 
Available in a wide range of decorator 
colors. Bird & Son, Inc., Dept. AL, 
East Walpole, Mass 
Cirele No 


255 on Coupon, page 96 





A New Door Chime 

A new door chime called the Gem by 
Rittenhouse, featuring a graceful mod 
ern style, is announced. It has an 
attractive black wrought iron grille 
with two brass finish tubes. Sound 
two notes for front door and one note 
for rear or side door. Size, 74%” x 
9%". The Rittenhouse Co., Inc., Dept 
AL, 50 Allen Place, Honeoye Fal! 
be 2 


Cireye No, 236 on Coupon, page 96 


Aluminum Building Corners 


A complete line of aluminum build 
ing corners are packed in red, white 
and blue, eye-catching boxes; each con- 
taining 100 corners, The new method 
of packing Never-Stain aluminum 


4 


, 
Vovember « 


6 


building corners protects them from 
dirt and damage, makes them easy to 
ship and provides a display item for 
quick-service merchandising. The 
building corners are available in 13 
different sizes for all popular thick 
nesses and 


widths of siding. Nichols 
Wire & Aluminum Co., Dept. AL, 
Davenport, Iowa. 


Cirele No. 257 on Coupon, page 96 


Select a Brush by Symbol 


Whiting-Adams Co 
new Select-by-Symbol panels, which 
embody a novel, visual self-service 
theme, a full display-assortment of 
brushes for every purpose, all in easy 
reach. Handles are stamped with play 
ing card suit symbols to help the cus 
tomer select the right brush each time 
by picture, description and by symbol. 
Each brush is prepriced. Each has a 
hole in the handle for easy storing. 
The Whiting-Adams Co., Inc., Dept. 
AL, 700 Harrison Ave., Boston, Ma 

Cirele Ne 


is releasing its 


238 on Coupon, page 96 








What's Your Answer? 
(Que stions on page S82) 


Make the home beautiful for 
Christmas. See article, page 30. 


2. With special installation 
See ad, inside front cover. 


tools. 


Corner blocks and bundles under 
hydraulic pressure. See article, 
page 64. 

Model T-6 Traveloader, with 6,009- 
pound capacity. See ad, page 26. 
Stop at Moe Light Booth, No. 805, 
and register every day for the 
drawing. See ad, page 45. 
Ready-Mix,” 


news story, 


for 
See 


“Opportunities 
Wed., Dec. 12. 
page &. 
2,000. See item, page 12. 
NRLDA model store. See article, 
page 54. 
White Firzite; Clear Firzite and 
Satinlac. See ad, page 73. 
0. Booth 415, NRLDA Show. See ad, 
page 3. 
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NEW, COMPACT AND PROFITABLE 
SSS —. 


 ——— 


/ gpostitc 
"TACK-IT-YOURSELF” KIT _ 4 


ie 














SELLS ITSELF ON: ANY SHELF 


This attractive self-selling display unit 
holds the Bostitch T5 Tacker, instruction 
sheet and 2 boxes of staples, 1000 with 
9/160” legs for ceiling tile and paneling, 
1000 with 3/8” legs for insulation and 
screens, It’s a counter display unit, a hand- 
some take-home package and a handy stor- 
ing case in wood-grain finish. Keeps staples 
and tacker together to assure more use, 
Builds profits two ways—with more tacker 


sales, more staple sales. 


Put some of these self-selling packages 
on your counters and let them £0 to work 


for you. Send the coupon today. 


SUGGESTION: A fine Christmas gift 


: ' 
for handyman or builder! BOSTITCH, 751 Mechanic Street. Westerly. 


Call your Bostitch representative Please have your representative show me 


or mail coupon 
end me your display piece 


Fasten it better and faster with 
STAs eas AWN STA es 


BUILDING PropuUctTs MERCHANDISE) Circle No, 53 on Coupon, page 96. 





Relail Lumber Dealers 


you al the Nationa 


December 10-13 


Association exposit 


1956, 


We'll be li Booth 707 


directly across the 


way from the pace-selt “*Profit-maker 


Showroom,’ that American Lumberman de 
signed and arranged in co-Sponsorship with 


NRLDA. 


All our editor 
layout and design, store fixtures ant 
nd dealer 


merchandising 


ment——will de 


Stop in and 


Seeiig you 





| 





Pneumatic-tired Gas Truck 
The first model in a new line of 
me apt d, pneumatic-tired, fork lift 
trucks is designated the Model FGF -40. 
The new 4,000-pound 
high maneuverability due to short 
turning radius and power steering, 
provision for optional dual or single 
drive wheels and an extra-powerful 
engine, Overall length of the FGF-40 
is 85%", turning radius is only 79” 
and the engine has 48.2 hp. The 
Baker-Raulang Co., Dept. AL, Box 
5579, Cleveland 1, Ohio. 
Cirele No. 249 on Coupon, page 96 


truck featur: 


Two Hyster Lift Trucks 


Hyster Co. announces two new lift 
trucks, the completely new Hyster 40, 
4,000 pounds capacity, and the ad 
vanced-design Hyster 20, Model Q¢ 
2,000 pounds capacity. The Hyster 20 
lift truck is an advanced-design mode! 
with constant mesh transmission and 
other improvements. The Hyster 40 
lift truck is a representative truck of 
the all-new Hyster 30, 40 and 50 series 
recently announced. The unit will be 
equipped with Hyster’s Hystamatic 
automatic transmission. Hyster Co., 
Dept. AL, 2902 N. E. Clackamas St., 
Portland 8, Ore. 


Circle No. 240 on Coupon, page 96 


1957 GMC Stake Truck 
This 1957 GMC “blue chip” stake 


truck is a medium-duty model. A 800 
series GMC, it is available with a 206 
hp V-8 engine, Hydra-Matic transmis 





sion, the latest types of axles and 
other equipment that hand-tailors it 
for scores of specialized operations. 
Models 300-370 have new heavy-duty 
l-3 headlamps providing twice the nor- 
mal headlamp life. GMC Truck & 
Coach Div., General Motors Corp., 
Dept. AL, 660 S. Blvd., East, Pontia 
11, Mich. 


Cirele No. 241 on Coupon, page 96 
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Power Strap Dispenser 

This mill-type dispenser enables the 
hipping room to easily keep pace 
with today’s high-speed production 
lines, says manufacturer. A handy 
push-button enables the operator to 
control the length of strap fed through 
the cutter jaws. When the right length 
of strap has passed through, the but- 
ton is released and the strap halted. 
Pulling the cutter handle toward him- 
elf, the operator quickly severs the 
strap. This machine feeds strap 
through the cutter jaws at the rate of 
6 to 10’ per second; cutting requires 
only 2 to 4 seconds, says manufac 
turer. Signode Steel Strapping Co., 
Dept. AL, 2600 N. Western Ave., Chi 
cago 47, Ill 


Cirele No. 242 on Coupon, page %6 





SALES TRAINING 
for 
YOUR EMPLOYES 


One of the best methods is to show 
them the many fine motion pictures 
prepared for this industry. We have 
just printed a list of 130 films which 
makes selection organized, efficient. 
Every late movie from “ABC's of Deco- 
rating” to “Woodworking Tools” is 
covered and fully described. Send in 
for your copy today, the price is just 
50¢. American Lumberman, Inc., 139 
V. Clark, Chicago 3, Iil. 
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Splitting Boosts 
Vertical Grain 
Recovery 


Om REDWOOD COMPANY 


ARCATA+ CALIFORNIA 
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Classified Advertising 


Terms Cash With Order 
Minimum Charge $6.00 
Rates 


1 Tine 25e¢ per word for each insertion 
Minimum charge of $1.25 per line 


3 Times 20c per word tor each consecutive 
insertion. Minimum charge of $1.00 
per line 


Add 51.50 per insertion for blind ads bearing 
box number 


Neo agency cash discount 


sillowed 


commission or 


Ail ade for classified section must be in Pub 
lisher's olfice 14 days preceding date of publi 
cation Advertisements are set in uniform 6 
point style. Ne cute or special borders 
allowed 


Replies forwarded without additional charge 
Count live words to a line and when less are 
specified or used, regular line rate is charged 
When answering box numbers or mailing copy 
lor ade address them to 


AMERICAN LUMBERMAN, INC 
139 N. Clark St.. Chicago 2, Ili 





HELP WANTED 





DETAILER AND BILLER 


Florida Special Millwork Company wishes to 
employ experienced Draltsman who can make 
details and bill into Mill. None but competent, 
sober man need apply. Address Box R-27 


American Lumberman, Inc 


WANTED: Lumber Grader for West Coast For 
est Products, Busy Retail Establish 
ment Southeastern Michigan. Gen 
erous pa i you know your 
business ddresa Box K-52 Ameri 
can Lumberman, Inc 


IMPORT PLYWOOD SALES 


Excellent opportunity for qualified salesman 
thoroughly experienced in plywood and well 
acquainted with jobber trade in all eastern 
stales to develop business for old established 
American Importer just entering eastern ply 
wood market, Salary open. Send full details 
to Box No, 8-31 American Lumberman, Inc 


DETAILER AND BILLER 


Florida Special Millwork Company wishes to 
employ experienced Drattaman who can make 
details and bil, into Mill. None but competent 
ober man need apply Address Box 8-32 
American Lumberman, In« 


Wanted: Commission Salesmen by active 
qualified southern wholesaler, handling large 
volume Southern Pine, Hardwoods, Oak Floor 
ing, Western Lumber and Cut-to-length stock 
all species, CURRY-THRASH LUMBER CORP 
MERIDIAN, MISS 





SITUATIONS WANTED 


LUMBERMAN, 20 years line yard experience 

in all phases building sastosiel seendiametiiaioen 

Purchasing, advertising, construction. Manage 

ment and executive positions. Address Box 
30 American Lumberman, Inc 


Lumberman College education plus seven 
years of management experience in lumber 
and building supply. with a progressive atti 
tude and ready tor the next step to supervisor 
or general manager, Future is of primary 
importance, Will assume tull responsibilities 
Address Box 8.23 American Lumberman, Inc 
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SITUATIONS WANTED 





WANTED — RAILS 





MILLWORK SUPERINTENDENT capable of 
handling tull mill bids. 25 years experience 
manutlacture, administration detailing and 
estimating. Address Box S-24 American Lum 
berman, Inc. 


CANADA 
Situation or Partnership Wanted 
Business Man—l.umberman 


25 years experience in wholesale sales and 
some in production of Softwoods, Pines, 
Spruce, etc., with some experience in sales of 
hardwoods and various building materials. 
Capable taking full charge of distribution 
management, production, office, etc. Oppor 
tunity to prove himself is of more interest than 
immediate remuneration. Willin to go any 
where. Please reply to Box $57 American 
Lumberman, Inc 





SALES REPRESENTATIVES 
WANTED 





We are seeking FACTORY REPRESENTATIVES 
for our Flextrip design-patented Aluminum 
Horizontal Sliding Primary Windows for new 
construction, We are an old and honored name 
in windows and enjoy excellent reception. 
Our product backed by solid national adver 
tising. Choice territories still open. Storm King 
Corporation, 505 E. Peart Street, Miamisburg, 
Ohio. Telephone 6-247) 


Commission representatives wanted to sel! 
Pruden Steel Building Frames to lumber deal 
ers. Market potential unlimited. Unique de 
sign features clear span construction to 40 
feet. Frames combine with roofing, siding. 
hardware and lumber already in stock to an 
swer lumberman’s need for a low cost, post 
free, eapil erected frame building. Write 
today for details. See the Pruden exhibit at 
National Lumbermans’ Convention in Decem 
ber at Chicago. 


PRUDEN PRODUCTS CO 
EVANSVILLE, WISCONSIN 





SALES REPRESENTATIVES 
AVAILABLE 





Manulacturers’ representative, 12 years experi 
ence calling on building material distributors, 
architects and retail lumber yards, covering 
Missouri, Kansas, Arkansas and Oklahoma, de 
sires additiona! volume line. Reply to: Build 
ing Specialties Company. P. O. Box 2096-—1220 
Wall Avenue, Joplin, Missouri 





fAISCELLANEOUS WANTED 





WE'LL PAY CASH 


urplus, obsolete, or odd lots of windows 
doors, hardware, roofing, or what have you 
cls or seconds OK 


FEDERAL LUMBER COMPANY 
3041 W. Federal Street 
Youngstown, Ohio 
Riverside 48479 





BUSINESSES WANTED 





WANTED—Lumber and Building Material Yard 
to buy, whole or part, located on the West 
Coast of Florida. Give particulars in first 
letter. All communications held in strict con 
fidence. Address Box 8-33 American Lumber 
man, Inc 





RAILS, New and Relaying 
Bought and Sold 


1000 Good Serviceable 
Kiln Trucks in stock 
M. K, FRANK 


480 Lexington Ave., New York 17, N. Y. 
401 Park Bidg., Pittsburgh 22, Pa. 
105 Lake Street, Reno, Nevada. 


STEEL RAILS 
16x, 202%. 254. WH. ISH, 40% and heavier 


MIDWEST STEEL CORPORATION 
$18 Dryden St., Charleston, West Virginia 





BUSINESSES FOR SALE 





FOR SALE: Retail Building and Hardware 
business in a good farming community. All 
buildings have been replaced this past year. 
Stock recently replaced due to fire. Regent 
Lumber Co., Regent, N. Dak 


For Sale: Wholesale and retail lumber yard 
sewmill, planer, well equipped, and bu‘lding 
supplies. For further information write: S 
Jones Lumber Co., Louisville, Georgia 


For Sale: Retail Builders Supply Millwork 
Pcint and Coal business in best town of 3600 
population in Michigan. Will sell complete or 

entory and equipment and lease property 
$200,000 volume. Excellent profit. Reason for 
sale, other interests. Address Box K-57 Amer 
ican Lumberman, Inc 


Retail Lumber yard located Southern Michigan 
New York Central Railroad. Enclosed 
Modern living quarters. Established 
business. Address Box S-27 American Lumber 
man, Inc 


In one of best parts of east central San Joaquin 
Valley of Caiifernia, old established lumber 
yard, in a growing prosperous community; 
under Central Valley project with area being 
developed; due to age of owner, Inquire: F. R 
Frane, Orange Cove, California 


For Scale: Western New York State. Finest re 
tail lumber and building material center in 
the Northeast. 


2.590,009.00 Gross Business 
800,000.00 of above is cash business 


Complete Modern Hardware Department. Com 
plete Modern Millwork Shop with the finest in 
equipment. Substantial cash necessary. Man 
agement not necessary (business can run itself 
w th the capable management now employed.) 
Address Box $-34 American Lumberman, Inc 


FOR SALE 
Woodworking plant with excellent steam and 
electric power plant, also large fireproof dry 
kiln cross circulation automatic controls, build 
ings, sheds, conveyors, etc., available. Four 
acres in good town, lower S. C. Address Box 
8.°5 American Lumberman, Inc 


FOR SALE: A Chicago Retail Lumber Com 
pany, centrally located at the same address for 
60 years. They have had a long and continu 
ous profitable record of earnings. Land, im 
provements, Equipment, full and complete 
inventory and good-will. would be involved in 
sate. No Brokers need to reply. Address Box 
§-26 American Lumberman, Inc 


For Sale: Lumber and building material West 
ern ({linois industrial and farm community. 
Annual sales $200.000—can be increased. Will 
take $40,000 to handle. Reply Box R-49 Ameri- 
can Lumberman, Inc. 
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BUSINESSES FOR SALE 





FOR SALE OR LEASE 


Established operating remanufacturing com- 
pany located in the Lodgepole Pine Belt on an 
East-West Main Line Railroad. Yard capable 
of five million foot inventory. Loading capac- 
ity two cars inside, four cars outside. Equip 
ment as follows: Newman 512 Planer, Double 
End Trimmer, Two Pineapple Feed Tables, 
Fay & Egan Matcher-Moulder, Turner Resaw 
Blower System, Standard Dry Kiln (Capacit 
85M’). R 180 Hyster, XA 60 Hyster, 195 
Dodge Truck, 1954 Chevrolet Pickup, Knife 
Grinding Equipment, Extra Heads and Knives 
for Planer and Matcher-Moulder, Extra Resaw 
Blades, 400 Feet Speedskid Conveyor. Large 
amount of Drying Sticks, approximately one 
million feet in inventory. Lodgepole Pine, Pon 
derosa Pine, and Spruce Contracts available 
if desired. Milling in Transit Privileges. Com- 
plete rest room and office facilities. Office 
equipment. Owner willing to retain minorit 
interest and act as sales outlet if delved. 
Write Box R-40 American Lumberman, Inc. 





MISCELLANEOUS FOR SALE 





CARPENTERS APRONS 


Write for prices and information. 


THE MINNESOTA SPECIALTY CO 


Minneapolis, Minn 


DEALER DOOR HANGERS 


Colorful Door hangers that feature the 1957 
OHI theme, “Better Your Living are now 
availabie. Door hangers include a remodeling 
job checklist and space for Dealers name, ad 
dress, phone number. Also space for sales 
man’s name. A must for every yard that makes 
calls on customers for added business. 100 for 
31.98—1IM for $14.95 
Address Box R-58, American Lumberman, Ine 


Cancer can’t strike me, 


I’m hiding. 


NJ 
vite « \\ Cancer? 
The American Cancer 
Society says that too 
many people die of it, 
NEEDLESSLY ! That's why 
I have an annual medical 
checkup however well I 
feel, I know the seven 
danger signals. And 
when I want sound 
information, I qet it 
from my Unit of the 


AMERICAN CANCER SOCIETY 


Buitpinc Propucts MERCHANDISER 


MISCELLANEOUS FOR SALE 





DOUBLE YOUR INCOME trom your newspaper 
advertising by using our Low Cost cartoons 
‘IT’S TIME TO REMODEL’ series will sell 
Home Improvements. Cartoons humorously 
show need for REMODELING Bathrooms, Kitch 
ens, Windows, Insulation, Roofing, Painting 
etc. Mats in One or Two column sizes for 
advertisments from three inches up. Exclusive 
city franchises with Money Back Guarantee 
For FREE prints of cartoons and details write 
to LILLY ADVERTISING CARTOONS. Box 167 
Long Beach 1, California 


FOR SALE—-OFFICE EQUIPMENT 

. Burroughs Moon Hopkins billing machine 
7200 special, for figuring and typing esti 
mates and invoices. Multiplies and carries 
total on feet and dollars 

. Freden automatic calculator Model S.T. 10 
banks. 
Wales Model A. 9-column electric bookkeep 
ing machine 12"' carriage 
. Elliott Card advertiser for 
cards. 

5. Addressograph and 10,000 plates with cab 
inet. 

6. 2 Kardexes 


Bishop Lbr. Co 


printing postal 


cards 3x5 


Chicago, Ill 


14 drawers 


2315 N. Elston 





LUMBER & DIMENSION 
FOR SALE 





Lumber For Sale 


2 cars Ix6 #2 AD YP S2S4CM 
fob Chicago rate 


2 cars lx8 #2 AD YP Shiplap 
fob Chicago rate 


Car KD Sound Knotty Cypress Panel 
Louisiana stock good lengths 
Can SPIB Grade mark 


Can mix with Western woods out of our ware 
house 


$91.25 


96 .00 
152.00 


Gaiennie Lumber, Box 1774, Shreveport, La. 


Kiln Dried Douglas Fir Industrial Clears 
Standard sizes through 16/4 


Also 
Extension Ladder Rails 


Cut Door Stock 
Step-Ladder Stock 


Mouldings 
Millwork Blanks 
Inquiries answered promptly: 
Al Ciements Lumber Co 


P. O. Box 908 


Eugene, Oregon 


Phone 6.2531 TWX EG.049.U 





TIMBER & TIMBERLAND 
FOR SALE 





We have an interesting timber and mill prop 
c. & Legging Co... Lt 


osition to sell 
New Westminster 


B.C 





USED MACHINERY FOR SALE 





FOR SALE 
TIMBER, RIPPING AND SURFACING UNIT 
Band Saw 64° Wheels, 8 
nage 4 blocks 36° long 


No. | Boss Timber Surfacer size 30x16 
track and rolls 


saws, Knight car 


Com 
plete with blowers 
Come and see this unit in operation 


Bishop Lbr. Co., 2315 N Chicago, Il 


Elston 


FOR SALE 
1. Berlin #341 Band Resaw 54 
driven, 50 H.P. motor. 
2. Berlin #91 planer and matcher, size 15x6 
belt driven 75 H.P 


Come and see these machines operate 


2315 N 


wheels, belt 


motor 


Bishop Lbr. Co Eluton, Chicago 


5 HEAD MOULDER 


Woods No. 134-BM 5S-head electric moulde: 
Serial 315286, 12 x 4 100% ball and roile: 
bearing. lag bed teed, 3/60/220, 4-kn, rd. hd 

shaving hoods, DMD, 50-KW 120-cy« 
Immediate shipment 


jointers 
freq. chgr 
Lquipment like new 


and controls 


BOSHCO, INC 


200 Boston Ave Mediord 55. Masa 





BOOKS FOR SALE 





HANDY LUMBER CALCULATOR. A _ usetul 
pocket size manual including a lumber cal 
culator tor standard sizes, log rules, esti 
mated weights of lumber and usetul miscel 
ianeous lumber tabulations Price 50 cents 


LOGGING. By N. C. Brown, The principles 
and methods of harvesting timber in the 
United States and Canada. This book will heip 
the student and operator to qain a betier un 
derstanding of logging methods empleyed 
Price $5.00, 


SCRIBNER'’S LUMBER AND LOG BOOK. Ina- 
diapensable for lumber merchants, sawmill 
men, etc. Vest pocket size of | pages. 
giving tables on scantling and plank measures. 
round timber reduced te inch measure by 
Doyle's Rule, log tally calculations, and other 
valuable information. Price $1.00. 


AMERICAN LUMBERMAN, INC. 
199 N. Clark St., Chieago 2, Il! 





EXCHANGE 
MANUFACTURERS 


SOUTHERN and WESTERN WOODS 


Since 1879 








SAWMILLS SaLes CO. 


Yoncalla Lumber Co. 


Douglas County, Oregon 


1400 R. A. Long Bidg. 
Kansas City 6, Mo. rwx 


DISTRIBUTORS 


Representing: 


KC-484 
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PONDEROSA PINE — SUGAR PINE 


a WHITE FIR 
DOUGLAS FIR INCENSE CEDAR 


Annual Production 60 Million 


High Altitude, Soft Textured Growth 
Modern Moore Design Dry Kilns 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


Reguteres SUSANVILLE, CALIFORNIA ANDERSON, CALIFORNIA 
Sales Office at Susanville, California 
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BALANCE SPRINGS, 


matched to the weight of your door | | . 
; | —— in Oak Floor - 


Complete hardware sets for any size j 
overheed type door. All parts rolled, ing. General wholesal- ~~ - 
—- ers of all lumber items. =~ 


stamped and formed in our own plant. =. 
Fully protected against corrosion with 2 
electro-zinc-chromate } Contact us on your , 
ed: 
” ” ; ” 
RIDGE "Golden HARDWARE _— 
| ! 4ieR Long 


DOOR COMPANY 


Menmouth Junction, N. J. 
































for information write —POWER DOOR CO., Dept. AL 
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4 wn 3 | Specialized Lumber 


Ay 
QUT // Ons eo / | Insurance Protection 
F Since 1912 


WRITING ALL FORMS OF 
CASUALTY INSURANCE and BONDS 


customer 
satisfaction 





*® Dividends paid annually since 
founding 


Through the years, Mt. Ver- © An uninterrupted history of increased 
non flooring has delivered annual assets 

beauty, endurance and repeat sales. That's because 
there’s no substitute for quality—and it’s traditional © Safety engineers skilled in the 

thet each strip of Mt. Vernon flooring be made of special problems of lumber policy- 
fineet timber, and carefully manafactured and graded. holders 

For satisfaction and sales, make your next order 
NOFMA-certified Mt. Vernon Brand flooring. 


OAK ALSO BAND SAWN HARDWOODS For further information write the Home Office 
Latest tp pew} dry klins, 
BEECH planing mill and flooring pient. 


recam Sena‘ your haar || LUMBERMENS MUTUAL CASUALTY COMPANY 
MOBILE RIVER SAW MILL CO., Inc. It Remememeues ee 


Chi 
MT. VERNON, ALABAMA hicago 40 
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MAUK Seattle Lumber Co. 


Seattle 5, Washington 


The C. A. MAUK Lumber Co. 
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NRLDA Convention Visitor Guide 
What to See in Chicago 


Spice your exposition program with a little 
sightseeing and shopping. Here is a guide for 
your enjoyment. 


Tours 


Board of Trade, 141 W. Jackson. World's largest 
grain market and trading pits. Trading hours Mon. 
to Fri., 9:30-1:15. 


Chicago Tribune, 435 N. Michigan. With “Trees 
to Tribunes” movie showing the making of a news- 
paper from cutting pulpwood to presswork. Mon.- 
Fri., 2, 4, 8 p.m. 


Marshall Field & Cc., LLL N. State. Groups of 5-20 
start from the third floor information desk to tour 
the famous department store. Phone St. 1-1000 
for reservations. 


Merchandise Mart, north bank of river at Wells. 
Tours of the world’s largest commercial building. 
Mon.-Fri. 9:30-3:30. Phone Wh. 4-4141 for reser- 


vations. 


Museums 


Museum of Science and Industry, 57th & Hyde 
Park. See the World of Hardwoods, an actual work- 
ing coal mine, the captured Nazi submarine 0-505, 
historical aireraft and hundreds of other indus- 
trial exhibits which you can operate yourself, Al- 
low plenty of time because it will be hard to leave 
this fascinating place. Mon.-Sat., 9:30-5:30; Sun. 
and holidays to 7, Free. 


Chicago Natural History Museum, Field & Lake 
Shore Drives. Exhibits of animals in natural sur- 
roundings. Large display of Indian and Eskimo 
implements, clothing and historical items. Also a 
display of Egyptian mummies and historical treas- 
ures of ancient Near East countries, 


Adler Planetarium, Lake front near Roosevelt Rd. 
Exhibit of astronomical instruments and models 
of planets. Lectures at 11 and 3, Mon.-Sat. Sun. 
and holidays, 2 and 3:30. Open daily 10-5, Tues. 
and Fri. till 9:30. Free Wed., Sat., Sun. 


Flora & Fauna 


Shedd Aquarium, lake front near Roosevelt Rd. 
10,000 specimens of fish. Daily 10-5, Free Thurs., 
Sat., Sun. 


Lincoln Park Zoo, 2200 north in Lincoln Park. 
Features Sinbad, successor to Bushman, in the 
zoo’s world-famous gorilla collection. Lions and 
other big cats are fed daily at 4 p.m. Weekdays, 
9.5; weekends 10-6. Free. 


Sightseeing 


Prudential Building. See Chicago and surrounding 
states from the top of Chicago’s newest, tallest sky- 
seraper. Served by the world’s fastest automatic 
elevators. Mon.-Thurs. 10-6. Fri., Sat. 10 a.m. to 
midnight. Sun. 11-5. Adults 50¢, children 25¢c. 
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“BIG4” 


Hanger 


Braced Rail 


The Braced Rail has been especially designed to work 
in coordination with the “BIG 4” in providing an ever 


perfect tread for the swift gliding hanger wheels 


If it's strength 
your trade wants— 
here’s the hanger 
for the job! 


The “BIG 4” Hanger and the Braced 
Rail are “old timers” in the hardware 
trade, having served for generations 


in operating heavy sliding doors 


Hanger has a large protecting hood 
heavily embossed for extra strength 
Hanger wheels glide along on steel 
roller bearings and carry the weight 
of even the heaviest of doors Without 


signs of strain or wear 


On the farm in the factor y or wherever 
there is need for a large type of sliding 
door, “BIG 4” will handle the iob with 


smooth operating precision 


Sterling, 


MANUFACTURING COMPANY  iingis 
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The Wm. & Hol “ fC NJ ; even greater increase in sales. We find that people 
1e m., ¢ olmes Co. 0 amden, N.d. started 


to handle Formica five years ago. From a very 


who want the finest demand Formica! 


This success is being repeated all over the country 


small start they soon found that there was :, 
by lumber dealers, flooring contractors, hardware 


demand from small laminate fabricators as well 
and do-it-yourself specialists 


as contractors and homecraftsmen for on-the-jol iad : 
here is a place in the still growing Formica 


application. Fabricators who formerly bought 
Antti ; ans distribution picture for you. If you would like a 


direct from the Formica distributor were willing , 
Formica representative to advise how your busi 


to pay a higher square foot price for the con 
| . iness can profit with Formica, write : 


venience of a closer source of supply 


In the words of Merrill N. O’Brien, Manager FORMICA CORPORATION 


“Demand became so great that we found it ’ CVANANMID 


profitable to install permanent racks to take care 1501 Seite Grove Ave 


of our inventory. With larger inventory came Cincinnati 32, Ohio 
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